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TH  E"FOU  RTH"E  STATE" 


censorship 


Food  editors 
sound  off 
(See  page  14) 


U.S.  journaiists 


in  Panama 
(See  page  16) 


'‘Dear  FRIENDS  on  Another  Planet:  Over  here,  we  like  to  say  that  any  little 
boy  can  grow  up  to  be  president  of  this  great  land  of  ours.  That’s  because  there  are  no 
qualifications  whatsoever  for  the  job. . 


Senator  Dole’s  climb  up  from  the  gutter  of  vituperation  and  back  into  the  ranks 
of  polite  presidential  society  was  an  incredible  triumph  of  grim  determination  over 
demon  temptation.  It  required  indomitable  will  power,  the  love  of  a  good  woman 
and,  of  course,  the  help  of  that  do-good  organization  that  has  saved  the  souls  of  so 
many  of  the  politically  fallen— S.  O.B.s  Anonymous.” 


"The  Presidential  Campaign  is  getting  dirty.  Now  they  ’re  accusing  Vice  President 
Bush  of  knowing  what  was  going  on... No  knowledgeable  American  would  believe  for 
a  moment  that  a  vice  president  knew  what  was  going  on. . .” 


Arthur  Hoppe  is  one  of  the  masters  of  pinpricking  and 
bubblebursting.  For  almost  thirty  years,  he  has  brought  his  unique, 
satirical  style  to  the  pages  of  The  Chronicle. 

It’s  no  wonder  then,  that  for  millions  of  readers,  political  satire  is  Art. 

Cljr^intdf 

Great  people  make  a  great  paper. 
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Nowls  the  time  to  start 
gettii^  into  flcxo  presses. 


P'OT) 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4.. .from 
the  people  who  have  done  more  with 
flexo  than  anybody.  Anywhere. 

We’ve  researched  the 
variables  in:  ANILOX 
ROLLS  (cell  volumes,  screen 
rulings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re-wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 


P.O.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 


AD/SAT  makes  it  all  “ad”  up 
for  a  national  retailer. 


All  112  AD/SAT  Network  news¬ 
papers  simultaneously  received  a 
Radio  Shack  ad  by  satellite  on  January 
6,  making  that  transmission  the 
largest  in  history  for  a  paid  newspaper 
insertion.  The  ad  ran  nationwide  on 
January  12. 

The  occasion  was  commemorated 
in  New  York  with  a  luncheon  attended 
by  the  representatives  of  agencies, 
retailers,  trade  associations,  equip¬ 
ment  manufacturers  and  the  press. 
Following  the  luncheon,  the  group  was 
transported  to  the  AD/SAT  Technical 
Operations  Center  where  it  witnessed 
the  transmission. 

January  was  a  big  month  for 
AD/SAT.  Every  Network  newspaper 
received  at  least  two  ads  on  the  sys¬ 
tem.  The  highest  volume  to  one  paper 
during  the  month  was  64  ads— 42 
national  and  22  retail.  Overall  in  Janu¬ 
ary,  66%  of  the  ads  received  by  Net¬ 
work  newspapers  were  national  and 
34%  were  retail. 


Medical  news 
travels  fast. 


When  the  New  England  Journal  of 
Medicine  released  the  report  on  the 
benefits  of  aspirin  in  preventing  heart 
attacks,  William  Esty  Co.,  Anacin’s 
agency,  wanted  to  run  an  ad  fast. 
Without  AD/SAT,  it  would  have  been 
a  major  headache. 

The  day  after  the  announcement. 


AD/SAT  transmitted  the  Anacin  ad  to 
25  Network  newspapers  from  coast  to 
coast,  proving  once  again  that  news¬ 
papers  and  AD/SAT  form  an  unbeat¬ 
able  team  for  overnight  delivery  of 
advertising  information  to  tens  of  mil¬ 
lions  of  Americans. 

All’s  fair 
in  fare  wars. 

AD/SAT  literally  took  off  in  Janu¬ 
ary  when  the  airline  pricing  battles 
took  hold  once  again.  In  two  days  a 
total  of  120  ads  for  5  separate  airlines 
were  transmitted  to  more  than  70 
newspapers.  Every  transmission  was 
for  the  next  day’s  newspaper, 
naturally. 

Even  two  newspapers  not  in  the 
AD/SAT  Network  were  included  in 
the  airline  blitz.  Ads  were  transmitted 
to  nearby  AD/SAT  Network  papers 
and  then  picked  up  by  the  two  non- 
AD/SAT  dailies  for  next  day 
publication. 

At  the  summit. 

Mikhail  Gorbachev  and  Ronald 
Reagan  made  history  at  December’s 
summit  in  Washington,  D.C.  The 
arms  treaty  was  signed  with  a  Parker 
Pen,  giving  London’s  Saatchi  & 
Saatchi,  Parker’s  agency  in  Europe,  a 
creative  jolt.  They  quickly  executed 


an  ad  and  selected  media.  Included 
were  newspapers  in  the  US. 

How  could  they  reach  those  papers 
while  the  news  was  hot?  Satellite  com¬ 
munication,  of  course.  And  that’s  how 
the  AD/SAT  long  distance  record  was 
set.  The  ad  was  transmitted  from 
London  to  New  York.  Then  AD/SAT 
transmitted  it  to  The  Washington  Post 
and  The  Los  Angeles  Times. 

Elapsed  AD/SAT  handling  time  to 
reception  in  Washington,  D.C.  and  Los 
Angeles— 35  minutes! 


The  Network  news. 

The  Greensboro  News  and  Record 
in  North  Carolina  became  the  newest 
member  of  the  AD/SAT  Network 
when  it  came  on  line  January  29. 
There  are  now  113  newspapers  in  84 
plants  in  the  Network,  accounting  for 
approximately  45%  of  the  daily  and 
55%  of  the  Sunday  circulation  in  the 
United  States.  Newspaper  lead  times 
for  installation  in  1988  are  approx¬ 
imately  six  months.  Papers  wishing  to 
join  the  Network— individually  or  in 
clusters— are  urged  to  contact  AD/ 
SAT  as  soon  as  possible. 


Mito  dMfvcr  newspaper 
ads  at  tha  spoad  of  light. 

AD/SAT,  INC,  •  627  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  •  TELEPHONE  212/330/0678  •  FAX  212/330-0660 
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APRIL 

6-8 — America  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

6- 9 — Sixth  Annual  National  Hispanic  Media  Conference  &  Expo,  Hyatt 

Regency  Hotel,  Dallas. 

7- 8 — Louisiana  Press  Association,  Annual  Convention,  New  Orleans. 

7- 9— Southern  Circulation  Managers'  Association,  Spring  Meeting,  Talla¬ 

hassee. 

8- 9— Michigan  Press  Association,  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

9 — Conference  in  Visual  Communications,  Sponsored  by  photojournal¬ 
ism  students  at  the  William  Allen  White  School  of  Journalism  and 
Mass  Communications,  University  of  Kansas,  Stauffer-Flint  Hall, 
Lawrence,  Kan.  (913-864-4755). 

10-13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 
Monterey,  Calif. 

12- 15 — American  Society  of  Newspaper  Editors,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

13- 15 — Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 

ton  Plaza,  Chicago. 

16 — Missouri  College  Newspaper  Association,  Missouri  Southern  State 
College,  Joplin. 

16-17— Economics  and  the  88  Elections,  Conference  for  Journalists,  Cos¬ 
ponsored  by  the  Foundation  for  America  Communications  and  the 
Gannett  Foundation,  Vista  International  Hotel,  Washington. 

16- 19 — Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 
18-20 — The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 

18-20— Canadian  Daily  Newspaper  Publishers  Association,  Hilton  Harbour 

Castle  Hotel,  Toronto. 

20- 22— Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 

tising  Managers  Association.  Display  Advertising  Conference,  Tof- 
trees  Resort,  State  College,  Pa. 

22 — Maine  Press  Association,  Spring  Conference,  Holiday  Inn,  Augusta. 
25-27 — American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 

25-28 — American  Association  of  Independent  Newspaper  Distributors, 
Spring  Meeting,  Golden  Nugget  Hotel  &  Resort,  Las  Vegas. 

28- 30— Student  Society  of  Newspaper  Design  and  University  of  Missouri 

School  of  Journalism,  Columbia. 

29- 5/1 — Graphics  88,  Annual  San  Jose  Mercury  News  Graphics  Conference, 

San  Jose. 

Seminars!  Workshops/Clinics 

APRIL 

5-6— New  England  Newspaper  Association,  Credit  &  Collections  Work¬ 
shop,  Treadway  Inn,  Newport. 

7- 8— Illinois  Press  Association,  News-Editorial  Regional  Workshop,  Per- 

oria;  April  14-15,  Chicago;  April  21-22,  Mattoon. 

8- 9 — New  York  State  Circulation  Managers  Association,  District  Sales 

Management  Seminar.  Holdiay  Inn,  Downtown  Syracuse. 

9— New  York  State  Society  of  Newspaper  Editors,  Sports  Writing  Work¬ 
shop,  Syracuse  University,  Syracuse. 

10-13 — SNPA  Foundation  Seminar,  Illiteracy,  Jackson,  Miss. 

10- 15— American  Press  Institute  Seminars;  Newspaper  Production  and  New 

Technology;  and  Circulation  Sales  and  Marketing  Strategies; 
Reston,  Va. 

11- 13 — ANPA/ICMA/NPRA — Managing  People  in  the  Circulation  Depart¬ 

ment,  Knickerbocker  Hotel,  Chicago. 

12— New  York  Newspaper  Publishers  Association,  Library  Seminar, 
Sheraton  University  Inn,  Syracuse. 

14- 1 6 — Ohio  Newspaper  Advertising  Executives  Ad  Sales  T raining  Seminar, 

Mariott  East,  Columbus. 

17- 20 — SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (Under 

30,000  circulation  papers),  Austin,  Texas. 

17-22 — The  Poynter  Institute  for  Media  Studies.  Graphics  Center:  Redesign 
Seminar. 

17-27— American  Press  Institute,  Sports  Editors,  Reston,  Va. 

21- 22— New  England  Newspaper  Association.  Display  Advertising  Sales 

Training  Seminar,  Omni  Biltmore  Hotel,  Providence. 

24-27 — American  Press  Institute,  Executive  Editors  and  Managing  Editors 
(over  75,000  circulation),  Reston,  Va. 


About  Awards 


Olive  Branch  Awards.  The  Olive  Branch  Awards  hon¬ 
oring  newspapers,  magazines,  television  and  books  that 
break  new  ground  in  their  coverage  of  disarmament  were 
recently  presented.  Sponsors  of  the  awards  include  the 
Editors’  Organizing  Committee;  the  New  York  University 
Center  for  War,  Peace  and  the  News  Media;  and  the 
Writers  and  Publishers  Alliance. 

Newspaper  winners  of  the  1987  award  were  the  Albu¬ 
querque  Journal  for  Nolan  Hester’s  series  on  weapons 
scientists  and  the  Chicago  Tribune  for  David  Evans’  mili¬ 
tary  affairs  coverage. 

Finalists  in  the  newspaper  category  were  the  New  York 
Times,  Washington  Post,  Boston  Globe,  Philadelphia 
Inquirer,  Chicago  Tribune,  Los  Angeles  Times,  Wall 
Street  Journal,  San  Diego  Union,  Washington  Times, 
USA  Today  and  the  Christian  Science  Monitor. 

UNCF  honors  Courant.  The  United  Negro  College  Fund 
recently  presented  the  Hartford  (Conn.)  Courant  with  its 
distinguished  service  award  in  recognition  of  the  newspa¬ 
per’s  efforts  in  the  1987  UNCF  Connecticut  funds  cam¬ 
paign.  The  Courant  co-sponsored  Gospelfest,  which 
raised  more  than  $24,000. 

TDNA  awards.  The  Texas  Daily  Newspaper  Associa¬ 
tion  recently  honored  James  M.  Moroney  Jr.,  former 
president,  chairman  and  CEO  of  A.H.  Belo  Corp.,  with  its 
Pat  Taggart  Award  as  Texas  Newspaper  Leader  of  the 
Year  for  1987.  Carmelita  Bevill  of  the  Bryan-College  Sta¬ 
tion  Eagle  was  named  the  1 987  winner  of  the  John  Murphy 
Award  for  Excellence  in  Copy  Editing. 
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Photographer  of  the  Year.  Karen  P.  Pulfer,  a  photogra¬ 
pher  with  the  Gary  (Ind.)  Post-Tribune,  was  named 
Indiana  Photographer  of  the  Year  at  the  annual  Indiana 
News  Photographer  Association  competition. 

Pulfer  also  won  three  awards  and  five  honorable  men¬ 
tions  in  individual  competitions. 
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Did 

CK.  McClatchy 

shoot  from 
the  hip? 


TT^eXfeJf^Timcs 


atLesherCommu 

And  here  are  the  reasoi 


The  shots  taken  at  Lesher 
Communications,  Inc.  by 
C.K.  McClatchy  at  the 
Riverside  s)Tnposium  last 
month  missed  their  mark. 

If  he  had  looked  at  his  tar¬ 
get  before  he  fired  blindly,  he'd 
have  seen  an  entirely  different 
organization  than  the  one  he 
described  —  not  a  greedy, 
insensitive  corporation  —  but  a 
company  truly  concerned  with 
the  skill  of  its  people,  the  quality 
of  its  newspapers  and  its  respon¬ 
sibility  to  the  communities  it 
serves. 


Eleven  weekly 
feature  sections 
key  into  areas  of 
high  reader 
interest. 


Weekly  tabloids 
cover  the  worlds 
of  business, 
entertainment 
and  young  people. 


Our  professional 
staff  is  creating 
quality  newspapers. 

Lesher  Communications, 

Inc.  is  committed  to  the  profes¬ 
sional  development  and  growth 
of  its  employees. 

In  the  last  two  years,  our  em¬ 
ployees  have  completed  146 
professional  training  seminars, 
37  of  which  were  in  the  editorial 
area.  Last  year,  we  sent  16  of  our 
editors  to  API.  And  we've  used 
professional  writing  coaches  to 
work  one-on-one  with  our  staff. 

Professors  from  Harvard 
Business  School,  the  University 
of  Santa  Clara  and  the  American 
Management  Association  were 
also  brought  in  to  develop  and 
hone  the  leadership  and  organ¬ 
izational  skills  of  our  managers. 

We  continue  to  enhance  the 
skills  of  our  people  for  one  very 
good  reason  —  to  improve  our 
newspapers  for  our  readers  and 
advertisers. 


WeVe  created  a  “ 
product  revolution 
through  continuing 
evolution. 


Five 

dally 

papers 

cover 

this 

growing 

market. 


Pollstm  play 


Mind  man’s 
Muff  in  Iowa 


With  insights  from  two 
major  Belden  readership  sur¬ 
veys,  focus  groups  and  reader 
polls,  we've  made  revolutionary 
changes  in  our  editorial  product. 

Comprehensive  resection¬ 
ing,  the  addition  of  "Today's 
World,"  daily  feature  sections 
and  color-coded  indexes  now 
provide  predictable,  readable 
newspapers.  A  different  theme 
section  has  been  added  each  day 
of  the  week  to  appeal  to  special 
reader  interests.  "Op  Ed"  pages 
provide  an  exciting  forum  for 


reader  involvement.  We've  also 
added  local.  Bay  Area,  state  and 
national  news  briefs  for  readers 
looking  for  a  quick,  daily  digest 
of  top  news  stories. 

Our  award-winning  process 
color  has  made  our  newspapers 
some  of  the  most  colorful  in  the 
country.  Currently,  we  provide 
our  readers  with  140  process 
color  editorial  pages  each  week. 


Ications  think  C.K.  did! 
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At  the  same  time  we've 
been  adding  local  color  to  our 
reader's  lives,  we've  also  given 
them  more  of  what  they  buy  the 
paper  for —  NEWS! 

In  the  last  two  years,  the 
editorial  newshole  for  our  three 
daily  Times  newspapers  has 
increased  by  22%  to  accommo¬ 
date  the  improvements  we've 
just  described. 


We've  earned  88  ! 

awards  for  editorial 
excellence.  j 

In  the  last  two  years,  Lesher  I 
Communications'  dedication  to 
quality  brought  home  88  edito¬ 
rial  awards  in  industry  competi¬ 
tions.  I 

—  54  awards  were  received 
from  the  California  Newspaper  | 
Publishers  Association.  ! 

— 1 7  awards  from  the  Subur¬ 
ban  Newspapers  of  America.  j 
— 17  awards  from  the  Na¬ 
tional  Newspaper  Association's  I 
Better  Newspaper  Contest.  ! 

The  W  est  CountyTimes  and  j 
the  Pittsburg  Post  Dispatch  both  | 
received  first  place  awards  for 
general  excellence  while  the 
Contra  Costa  Times  took  a  sec- 


A25%  gain  in  paid 
circulation  is  proof 
we’re  doing  it  right. 

The  real  test  of  a  news 
product  lies  in  its  acceptance 
in  the  marketplace. 

Paid  circulation  for  the 
Lesher  daily  newspapers 
increased  25%  from  January 
1985  to  January  1988.  Sunday 
paid  circulation  grew  even 
faster,  increasing  30%. 


Ji  laawsBim  'i 
J-  asxRim  ’ 
k'  P. 


ond  place  and  The  Valley  Times 
received  an  honorable  mention. 


We’re  dedicated  to 
the  community. 

Our  Community  Services 
department  works  year-round  to 
support  hundreds  of  civic  or¬ 
ganizations  and  develop  pro¬ 
grams  to  enrich  the  lives  of  the 
local  community. 

In  the  last  two  years.  Dean 
Lesher  and  Lesher  Communica¬ 
tions  have  contributed  over 
$1,570,000  to  various  educa¬ 
tional,  community  and  fine  arts 
projects.  And  hundreds  of  local 
students  have  gone  to  college  on 
Lesher  scholarships. 


Take  a  look  at  the 
Times  and  decide  for 
yourself. 

You've  heard  from  C.K.,  now 
we  invite  you  to  see  what  we're 
really  all  about.  Send  us  your 
business  card  and  we'll  send  you 
seven  days  of  the  Times  free  — 
and  you  decide.  Write  to  George 
Hoyt,  President,  Lesher  Com¬ 
munications,  P.O.  Box  5088, 
Walnut  Creek,  CA  94596. 


a 


Lesher 

Communications 

2640  Shodolands  Drivo.  Walnut  Creek,  CA  94598 
(415)935-2525 


Lesher  newspapers  have  won  numerous  awards  for  editorial  excellence. 


Editorial  workshop 

By  Roy  H.  Copperud 

Back  to  square  one  No.  663 

Ten  years  ago  I  made  what  1  thought  was  a  useful 
suggestion  to  the  press.  Since  there  has  been  no  visible 
response,  I  have  decided  to  give  it  another  chance  but, 
then,  when  has  the  press  responded  to  useful  suggestions 
on  considered  change,  except  when  direly  threatened,  as 
by  (a)  radio  and,  later,  (b)  television?  So: 

It  has  been  a  time-honored  rule  in  writing  news  stories 
that  when  once  a  person  has  been  named  and  identified, 
subsequent  references  are  made  by  simply  mentioning  the 
last  name.  Another  hallowed  rule,  religiously  observed 
when  I  began  as  a  reporter,  was  that  a  story  running  from 
day  to  day  was  to  contain  no  repetition  of  facts  from 
previous  stories  on  the  subject. 

The  idea,  apparently,  was  that  the  reader  memorized 
everything  he  saw  in  the  paper  from  day  to  day,  and  any 
review  of  previous  developments  might  insult  his  intelli¬ 
gence.  No  account  was  taken  of  the  fact  that  the  writer,  the 
person  most  familiar  with  the  sequence  of  events,  usually 
had  to  dig  diligently  into  the  account  he  had  written  the  day 
before  to  get  his  bearings  before  pressing  on. 

Well,  I  believe  the  rule  about  reviewing  previously 
reported  facts  went  out  the  window  some  time  ago  so  that 
on  well-regulated  newspapers  reporters  are  permitted, 
nay,  encouraged,  to  go  over  the  preceding  developments 
briefly  and  thus  help  the  reader  get  a  handle  on  the  latest 
revelations. 

Now,  with  the  increase  in  long,  analytical,  expository, 
explanatory  accounts  —  choose  your  own  adjective  — 
the  time  has  come  to  repeal  the  law  against  identifying 
people  more  than  once. 

It  is  not  uncommon,  for  example,  to  have  someone 
identified  early  in  such  a  story  as  “Wilhoit  J.  Campbell, 
the  assistant  cashier  at  the  First  National  Bank.”  Then  the 
reporter  goes  on  with  the  story,  but  20  or  30  paragraphs 
later  he  has  occasion  to  refer  to  Mr.  Campbell  again,  which 
he  does  by  the  simple  patronymic  “Campbell.” 

A  dozen  other  names  may  have  intervened,  but  the 
reader  apparently  is  expected  to  remember  Campbell, 
even  though  his  role  in  the  story  so  far  has  been  negligible. 
Readers  with  better  memories  than  mine  will  remember 
Campbell,  in  all  his  nonentity.  As  for  me,  alas,  1  often  find 
myself  ploughing  back  to  the  beginning  to  answer  the 
question,  “Who  the  hell  was  this  Campbell,  anyway,  and 
how  does  he  fit  into  the  story?” 

Perhaps  other  readers  also  suffer  from  the  same  inability 
to  keep  everthing  straight  in  a  long  and  complicated  story, 
so  some  consideration  is  justified  for  them,  permitting 
reidentification:  “Campbell,  the  assistant  cashier  who,  as 
noted  earlier,  had  locked  the  vaults  for  the  night  .  .  .  ” 
This  saves  the  reader  an  exasperating  trip  back  to  the  front 
end  of  the  story. 

The  great  virtue  of  newspapers  is  that  they  are  put 
together  in  such  a  way  to  enable  the  reader  to  cover  a  great 
deal  of  ground  with  a  minimum  of  time  and  effort.  At  the 
same  time,  newspapers,  as  reading  matter,  present  a  kind 
of  obstacle  course. 

The  size  of  the  page  is  too  large  for  easy  handling,  even 
in  a  tabloid  format;  the  type  is  very  small  in  relation  to  the 
size  of  the  page,  and  that  unavoidable  expedient,  the 
jumped  story,  has  probably  called  down  upon  newspapers 
more  curses  than  everything  else  put  together.  Manful 
efforts  have  been  made,  with  some  success,  to  mitigate 
some  of  these  drawbacks.  Let  us  add  to  them  one  more 
effort  —  willingness  to  identify  more  than  once  people 
who  figure  in  long  stories. 


Arson  suspected  in 
Toledo  Blade  blaze 

A  fire  that  destroyed  nearly  1,500  rolls  of  newsprint 
owned  by  the  Toledo  (Ohio)  Blade  may  have  been  arson, 
fire  officials  say. 

The  March  20  blaze  at  a  warehouse  leased  by  a  news¬ 
print  supplier  for  the  Blade  destroyed  1 ,495  rolls  of  white, 
30  lb.  newsprint,  about  a  three-  to  four-week  supply  for  the 
156,617-circulation  evening  paper. 

Blade  publisher  and  general  manager  William  Block  Jr. 
estimated  damage  at  “probably  close  to  $700,000.” 

Block  said  fire  authorities  suspect  arson  because  the 
building  did  not  have  any  electricity  or  heat,  the  two  most 
common  causes  for  accidental  fires.  The  Associated  Press 
quoted  acting  Toledo  fire  district  chief  Richard  Bosak  as 
also  saying  the  doors  to  the  warehouse  were  wide  open. 

The  warehouse  itself  is  not  owned  by  the  Blade. 
Instead,  paper  destined  for  the  Blade  was  stored  there  by  a 
newsprint  supplier  which  leased  the  space. 

Production  was  not  affected  by  the  fire.  Block  said, 
because  the  Blade  had  an  additional  six-  to  seven-week 
supply  stored  at  two  other  locations. 

That  dispersal  of  supply  helped  avert  disaster.  Block 
remarked  in  a  telephone  interview. 

Potato  primary  is 
a  popular  event 

The  New  Britain  (Conn.)  Herald  now  knows  that  oven 
baked  potatoes  are  its  readers’  favorite,  while  potato 
pancakes  —  in  light  of  the  area’s  large  Polish  popula¬ 
tion  —  are  a  close  second  in  popularity. 

The  Herald  learned  these  facts  about  its  community  as 
part  of  a  promotion  designed  to  feed  the  hungry  as  well  as 
boost  readership. 

The  idea  was  the  Potato  Primary  with  readers  using 
ballots  in  the  Herald  to  vote  on  their  favorite  potato  out  of 
a  choice  of  19  “canditators.”  The  primary  was  held  in 
February  —  Potato  Lovers  Month. 

The  primary  was  co-sponsored  by  the  United  Way,  and 
for  every  vote  cast  the  Herald  donated  a  pound  of  potatoes 
to  the  United  Way  to  feed  those  in  need.  A  total  of  5,334 
pounds  of  potatoes  were  donated  as  a  result  of  the  promo¬ 
tion,  the  Herald  said. 

Anyone  who  voted  in  the  primary  became  eligible  to  win 
various  prizes  in  random  drawings.  The  prizes  included 
gift  certificates  to  stores  and  restaurants  advertising  in  the 
Herald  as  well  as  potato  cookbooks  and  Couch  Potato  Pals 
by  Coleco. 

To  encourage  readership,  the  Herald  did  not  notify 
readers.  Rather,  the  results  of  the  daily  drawings  were 
only  published  in  the  newspaper  and  posted  at  its  office. 

Winners  seeing  their  names  had  to  call  the  Herald  to 
claim  their  prizes. 

The  oven  baked  potato  garnered  18%  of  the  vote,  while 
potato  pancakes  received  12%.  Mashed  potatoes  came  in 
third  at  9%. 

Perot  to  speak  at 
AP’s  annual  lunch 

H.  Ross  Perot  will  be  the  speaker  at  this  year’s  Asso¬ 
ciated  Press  annual  meeting  luncheon,  scheduled  for  April 
25  at  the  Hilton  Hawaiian  Village  Hotel  in  Honolulu  imme¬ 
diately  following  the  AP’s  annual  meeting  of  newspaper 
members. 

The  AP  meeting  is  held  on  the  first  day  of  the  American 
Newspaper  Publishers  Association  annual  convention. 
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Ban  on  lottery  ads 

The  House  Judiciary  Committee  has  approved  a  bill  that  would 
remove  the  federal  ban  on  advertising  of  lotteries.  The  bill  now  faces 
the  vote  of  the  full  House  which  is  the  most  progress  that  has  been 
made  in  many  years  to  end  this  censorship  that  has  existed  for  almost 
a  century. 

Thirty-five  states  have  legalized  lotteries  of  one  kind  or  another.  In 
1976  the  federal  law  was  amended  to  allow  state  lotteries  to  promote 
themselves  in  ads.  But  the  federal  government  seems  intent  on 
enforcing  an  almost  unenforceable  law  against  mailed  and  broadcast 
lottery  ads. 

The  Minnesota  Newspaper  Association  challenged  the  federal  gov¬ 
ernment  in  court  and  recently  lost  in  U.S.  District  Court  when  a 
judge  ruled  it  is  OK  for  the  government  to  ban  lottery  ads  even 
though  it  said  it  is  unconstitutional  for  the  government  to  ban  the 
publication  of  news  stories  about  lotteries.  The  Justice  Department 
announced  it  would  appeal  that  part  of  the  decision,  apparently 
believing  it  can  censor  the  news  columns  as  well  as  the  ad  columns. 

The  lottery  laws  were  enacted  in  an  earlier  era  when  it  was  be¬ 
lieved  there  was  something  sinful  about  games  of  chance  and  the 
naive  public  should  be  protected  from  them.  Now  lotteries  and  other 
forms  of  gambling  are  an  accepted  way  of  life  in  many  states,  are 
controlled  by  the  states  and  provide  revenues  for  them.  There  is  even 
discussion  of  larger  lotteries  combining  several  states  in  larger 
payoffs. 

Every  news  story — particularly,  news  broadcast — about  a  multi- 
million-dollar  payoff  somewhere  is  tantamount  to  a  paid  commercial 
for  the  gambling  scheme.  “You  can’t  win  it  if  you  don’t  get  in  it,’’  is  as 
fine  a  commercial  as  you  can  write. 

Congress,  the  Justice  Department,  the  Post  Office  and  everyone 
else  in  Washington  should  “get  with  it”  and  cancel  the  anachronism  of 
government  censorship  that  still  applies  in  this  area. 

New  postal  rates 

Everyone  seems  to  be  pleased  with  the  new  postal  rates — pleased 
that  they  were  not  higher — except  users  of  Third  Class  mail  who  face 
the  largest  increases.  The  Third  Class  Mail  Association  immediately 
challenged  in  the  U.S.  District  Court  the  April  3  date  for  the  in¬ 
crease,  contending  it  was  too  sudden  because  June  4  had  been  the 
original  planned  date  for  any  increase.  It  is  a  delaying  tactic  we  do  not 
believe  will  be  successful. 

For  the  first  time  in  many  years,  it  seems,  the  Postal  Service 
Board  of  Governors  has  given  users  of  Second  Class  a  break  by 
approving  rate  increases  lower  than  those  approved  by  the  Postal 
Rate  Commission,  while  at  the  same  time  raising  rates  for  Third 
Class  where  newspaper  publishers  have  contended  mail  order  adver¬ 
tisers  have  been  getting  what  has  amounted  to  a  “free  ride.” 

There  are  conflicting  views  whether  these  rates  will  act  to  reduce 
the  volume  of  Third  Class  mail  and,  if  so,  whether  newspaper  adver¬ 
tising  will  benefit  from  it.  It  remains  to  be  seen. 
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Letters  to  the  Editor 


Clarifies  the  Liberace-AIDS  situation 


1  read  with  interest  a  story  by 
Richard  Laermer  in  the  Feb.  13,  1988 
edition  of  Editor  &  Publisher,  which 
stated  that  “The  San  Francisco 
Chronicle  broke  the  national  story  on 
Liberace’s  cause  of  death.” 

On  Jan.  24.  1987,  the  Las  Vegas 
Sun  reported  in  a  copyrighted,  front¬ 
page  story  by  Jeff  German  that  Liber- 
ace  who  lived  in  Las  Vegas,  was 
dying  of  AIDS.  He,  in  fact,  died  two 
weeks  later  of  AIDS. 

After  our  story  appeared,  we 
received  numerous  inquiries  from 


newspapers  and  wire  services  across 
the  country  and  in  England,  Canada 
and  Australia.  The  Sun's  executive 
editor,  Brian  Greenspun,  also 
appeared  on  ABC-tv’s  Nightline  to 
discuss  the  story,  its  ramifications, 
and  the  Sun’s  decision  to  run  it. 

Because  of  threats  of  legal  action 
from  Liberace’s  lawyers,  major 
newspapers  and  wire  services  would 
not  pick  up  the  story.  The  Sun, 
despite  demands  for  a  retraction, 
stood  behind  the  story.  No  suit  was 
ever  filed  against  the  Sun. 


After  Librace’s  death,  lies  about 
the  cause  of  death  were  uncovered  — 
probably  as  a  direct  result  of  the  Sun 
story,  which  gave  the  exact  cause  of 
his  illness. 

It  was  a  difficult  story  for  us  to 
print.  It  is  not  our  intention  to  “gloat” 
over  the  fact  we  did  print  it,  but  1 
thought  the  record  should  be  clari¬ 
fied. 

Sandra  Thompson 

(Thompson  is  managing  editor  of  the 
Las  Vegas  Sun.) 


Applauds  editor’s  political  contribution  disclosure 


I  applaud  the  honesty  of  Connecti¬ 
cut  newspaper  editor  Chris  Powell  in 
publishing  his  personal  campaign 
contribution  in  a  U.S.  Senate  race 
(E&P,  March  5). 

Every  newspaper  will,  of  course, 
have  to  forge  its  own  position  on  staff 
political  contributions,  but  less  can¬ 
did  approaches  have  been  known  to 
backfire. 

Your  readers  will  enjoy  the  story 
that  former  U.S.  House  Speaker  Tip 
O’Neill  tells  of  receiving  a  $500  con¬ 
tribution  from  Boston  Globe 
publisher,  Davis  Taylor,  in  a  1971 
congressional  race.  Like  many  con- 

Send  journalists 
into  space 

In  the  March  5  E&P  “Shop  Talk  at 
Thirty”  column,  John  Taylor  argued 
that  journalists  need  not  be  put  into 
outer  space.  Nonsense. 

During  part  of  the  NASA  Journal- 
ist-in-Space  project,  I  was  president 
of  the  Association  of  Schools  of  Jour¬ 
nalism  and  Mass  Communication 
(ASJMC),  the  organization  that 
worked  to  select  the  journalist  final¬ 
ists  for  the  trip  into  space.  All  the 
procedures  were  scrupulously  fair. 

The  Challenger  [explosion] 
stopped  the  project,  but  I  profoundly 
hope  it  will  be  undertaken  again  in  the 
future.  Journalists  —  more  than 
teachers,  foreign  guests  or  anyone 
else  —  should  be  sent  into  outer 
space  to  report  about  it. 

Richard  R.  Cole 

(Cole  is  dean  of  the  University  of 
North  Carolina  School  of  Journalism.) 
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tributors.  Taylor  asked  for  anonym¬ 
ity. 

O’Neill  obliged  and  deposited  the 
money  in  his  Washington,  D.C., 
account,  along  with  $1 1,500  in  dona¬ 
tions  from  other  publicity-shy  con¬ 
tributors. 

A  few  days  later,  a  Globe  reporter 
asked  O’Neill  who  had  given  him  the 
$12,000.  O’Neill  refused  to  say,  not¬ 
ing  that  the  money  had  been  depos¬ 
ited  in  the  Washington  account.  The 
reporter  pressed  him,  arguing  that  the 
funds  had  been  transferred  to  the  Bos¬ 
ton  account.  The  next  day’s  Globe 
proclaimed,  “O’Neill  ’Hid’  Cam¬ 
paign  Names  in  Legal  D.C.  List.” 

“To  put  an  end  to  the  matter,” 
O’Neill  writes  in  Man  of  the  House 


(Random  House,  1987),  “I 
instructed  ...  my  campaign  trea¬ 
surer  to  send  the  list  to  Davis  Taylor.  I 
attached  a  letter  ...  ‘In  view  of  the 
fact  that  your  paper  insists  on  know¬ 
ing  who  my  contributors  are,  here  is 
the  complete  list.  You  have  my  per¬ 
mission  to  use  it  —  in  full  —  or  to 
give  it  to  any  other  newspaper.’  ” 

O’Neill  then  wrote  to  Globe  editor 
Tom  Winship.  “I  have  just  sent  Davis 
Taylor  a  list  of  my  contributors.  Feel 
free  to  publish  the  names.”  Not  sur¬ 
prisingly,  the  Globe  never  followed 
up. 

Nancy  Koran 

(Koran  is  editor  of  the  Law  Firm 
Profit  Report,  Bethesda,  Md.) 


Sometimes  It  Pays  to 
Take  a  Chance 

Two  years  ago  the  Long  Beach  Press -Telegram  launched  a 
unique  Q&A  column.  It  was  upbeat,  and  it  felt  real.  The 
topic  was  disability,  and  the  author  had  MS. 

FIVE  AWARDS  AND  HUNDREDS  OF 
READERS’  LETTERS  LATER: 

•  “The  appeal  is  much  wider  than  we  thought 
it  would  be.” — Carolyn  Ruszkiewicz,  lifestyle 
editor.  Long  Beach  Press-Telegram 

•  “We’re  a  better  newspaper  because  of  this 
column.” — Harold  Glicken,  features  editor, 
Long  Beach  Press-Telegram 
The  editors  in  Long  Beach  took  the  chance. 
Now  you  have  the  opportunity. 

LIVING  WITH  A  DISABILITY  by  Dianne 
Piastre  is  available  for  syndication  every  week. 
For  details  call  Dan  Barber  at 
The  New  York  Times  Syndication  Sales  Corp. 
800-972-3550  or  (212)  645-3000 
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Huntsville — sprawling  across  the  North  central  edge  of  the  State  of 
Alabama,  is  one  of  the  most  unique  markets  in  the  U.S.  today. 

Huntsville,  spawned  in  the  space  age,  has  survived  our  Nation’s  eco¬ 
nomic  setbacks  over  the  years  of  recession,  unemployment  and  infla¬ 
tion.  Its  up-scale  citizens  have  generated  new  businesses,  enticed  new 
industries  and  moved  all  market  indices  in  Huntsville  upward. 


/  • 

_  .  1 

■  i 

'1 

‘Source:  S&MM  Survey  of  Buying  Power,  July  1987,  .\verage  EBl  per  Household  based  on  MSA 
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Campus  Journalism 


Campus  censorship  charged 

Students  and  faculty  say  university  president  wants  to  control 
publications;  he  says  they  have  nothing  to  worry  about 


By  Allan  Wolper 

Carrying  homemade  signs  and 
chanting  their  support  for  free 
speech,  a  group  calling  itself  Students 
for  a  Free  Press  led  more  than  200 
people  through  the  center  of  the 
Western  Kentucky  University  cam¬ 
pus  in  Bowling  Green. 

Standing  nearby,  WKU  president 
Kern  Alexander  waited  until  the  stu¬ 
dents  finished  their  rally  and  then  told 
them  they  had  nothing  to  worry 
about. 

“Censorship  is  obnoxious  to  the 
press,  it’s  obnoxious  to  me  and  it’s 
obnoxious  to  you,”  he  insisted  in  a 
March  24  forum  with  the  protestors. 

Alexander’s  speech  reportedly 
won  some  converts  in  the  emotional 
gathering,  but  he  is  still  being  criti¬ 
cized  for  what  faculty  and  students 
believe  was  a  blatant  attempt  to  grab 
editorial  control  of  the  student  news¬ 
paper. 

•  The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  has  drafted  a 
report  that  severely  criticizes  Alexan¬ 
der  for  damaging  the  reputation  of  the 
highly  rated  journalism  department. 

•  Two  journalism  professors  — one 
retired  and  the  other  the  current 
faculty  adviser  to  the  paper  —  say 
they  are  consulting  with  lawyers  on 
whether  to  sue  Alexander  for  slander. 

•  Journalism  faculty  members  are 
worried  that  their  outspoken  opposi¬ 
tion  to  Alexander's  proposals  might 
provoke  some  administrative 
reprisal. 

Alexander,  speaking  from  notes, 
introduced  his  controversial  plan  at  a 


Wolper  is  director  of  journalism  at 
Rutgers  University’s  Newark,  N.J. 
campus  and  he  writes  about  college 
journalism  for  E&P. 


WKU  president  Kern  Alexander 
outlines  the  recommendations  for  uni¬ 
versity  publications  by  a  faculty  com¬ 
mittee  at  the  faculty  senate  meeting. 

Photo  by  Roy  Perry 

March  15  meeting  of  a  faculty  advi¬ 
sory  committee  to  the  College 
Heights  Herald,  the  campus  paper, 
and  The  Talisman  yearbook. 

Alexander  said  he  wanted  the  two 
publications  to  be  run  by  faculty  edi¬ 
tors,  a  recommendation  that  the  jour¬ 
nalism  faculty  and  student  editors  felt 
was  an  attempt  to  take  over  the  paper. 

The  publications  now  have  faculty 
advisers,  but  are  run  by  the  student 
editors. 

He  also  said  he  wanted  to  give  staff¬ 
ers  academic  credit  for  their  work 
instead  of  the  $45  biweekly  pay- 
checks  the  most  senior  members  now 
receive. 

Student  journalists  felt  that  getting 
marks  from  faculty  could  hurt  the 


paper’s  integrity. 

Finally,  Alexander  proposed 
expanding  a  four-member  advisory 
committee  of  faculty  and  students 
that  would  meet  at  least  once  a  semes¬ 
ter  to  help  select  the  editor  of  the 
paper. 

The  student  members,  he  advised, 
should  be  chosen  by  the  president  of 
the  student  government,  Tim  Todd, 
who  had  been  feuding  with  the  Col¬ 
lege  Heights  Herald. 

The  students  felt  that  an  intrusive 
committee  could  stifle  their  indepen¬ 
dence. 

Sitting  in  at  the  meeting  were  Tim 
Roberts,  a  reporter  for  the  Louisville 
Courier-Journal,  Toya  Richards,  a 
reporter  for  the  Herald,  and  Carla 
Harris,  the  editor  of  the  campus 
paper. 

Harris  saw  the  proposals  as  a  way 
to  quiet  the  paper  that  had  published  a 
variety  of  hard-hitting  stories  that  had 
embarrassed  the  25-month-old  Alex¬ 
ander  administration. 

“There’s  a  definite  relation 
between  what  he  did  today  and  what 
we’ve  written  about  him  in  the  past,” 
she  told  the  Courier-Journal. 

Herald  articles  included: 

•  A  story  disclosing  that  school 
officials  failed  to  meet  with  members 
of  the  Board  of  Regents  before  pro¬ 
posing  to  build  a  satellite  campus  at 
Glasgow  and  then  overstating  the 
number  of  students  who  would  enroll 
there. 

•  A  reprinted  editorial  from  the 
Courier-Journal  on  the  Glasgow  situ¬ 
ation  that  identified  Kern  Alexander 
as  Kublai  Kern. 

•  A  story  that  began  when  a 
reporter  read  a  memo  that  was  sitting 
on  an  administrator’s  desk,  con- 

(Continued  on  page  12) 
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Campus 

(Continued  from  page  H) 


firmed  it  and  produced  a  story  that 
said  the  university  had  lost  a  state 
commitment  for  a  special  grant. 

•  An  editorial  against  Alexander's 
decision  to  cancel  a  first-round  tour¬ 
nament  basketball  game  against  Ken¬ 
tucky  Wesleyan,  an  NCAA  small 
college  champion,  so  WKU  would 
play  against  Centre,  the  alma  mater  of 
the  college  president. 

•  An  editorial  and  cartoon  noting 
that  Alexander  failed  to  appear  at  a 
special  budget  meeting  between  the 
state’s  university  presidents  and  Gov. 
Wallace  Wilkinson. 

•  A  five-paragraph  story  last  Janu¬ 
ary  in  the  back  of  the  paper  that 
reported  on  Alexander’s  divorce.  The 
story  was  a  follow-up  of  information 
that  appeared  in  a  profile  of  Alexan¬ 
der  in  the  Lexington  Herald-Leader. 


what  he  was  talking  about,”  Harris 
said.  “I  assigned  the  story.  But  he 
didn’t  say  anything.” 

The  Western  Kentucky  University 
president  insists  that  he  was  not  upset 
by  the  way  the  paper  ran  the  story. 

“1  thought  they  might  put  it  on  the 
front  page,”  he  said.  “They  were 
very  fair.” 

But  he  is  still  raging  at  the  first 
Courier-Journal  story  that  reported 
on  his  proposals,  claiming  that  the 
article  fueled  the  “massive  misinfor¬ 
mation”  in  the  media. 

Tim  Roberts  reported  in  the  story 
that  Alexander  had  decided  to  change 
the  structure  of  the  school  publica¬ 
tions  against  “the  recommendations 
of  a  faculty  committee.” 

Alexander  said  he  did  not  disagree 
with  the  faculty  recommendations. 

He  also  claimed  that  a  faculty  com¬ 
mittee  he  appointed  to  analyze  the 
structure  of  the  student  publications 
had  indicated  the  faculty  adviser  was 
functioning  as  an  editor. 

Jo- Ann  Huff  Albers,  acting  chair  of 


Alexander  said  he  wanted  the  two  publications  to 
be  run  by  faculty  editors,  a  recommendation  that  the 
journalism  faculty  and  student  editors  felt  was  an 
attempt  to  take  over  the  paper. 


Carla  Harris  said  in  an  interview 
that  the  staff  member  assigned  to  the 
story  called  Alexander’s  former  wife 
in  Florida  to  confirm  the  story  and 
spoke  to  one  of  his  sons. 

After  the  story  ran.  King  Alexan¬ 
der,  Kern  Alexander’s  son,  stormed 
into  the  Herald  newsroom  to  warn 
Robert  Adams,  the  faculty  adviser,  to 
stop  bothering  his  family. 

“Mister  A  [Adams]  didn’t  know 


Courier-Journal  reporter  Tim 

Roberts.  ,  ,,  .  , 

Photo  by  Herman  Adams 


the  Journalism  Department  and  a 
member  of  that  faculty  group,  said 
that  “every  reference  in  that  original 
report  referred  to  student  editors. 
That’s  all  we  talked  about.  Stu¬ 
dents.” 

Albers  said,  however,  that  the 
Courier-Journal  overstated  the 
faculty  reaction  to  Alexander.  “It 
wasn’t  an  outright  rejection,”  she 
said.  “His  story,  however,  was  a  fair 
representation  of  what  happened.” 

The  Courier-Journal  story,  picked 
up  by  the  wire  services,  launched  the 
controversy. 

Joe  Iracane,  chairman  of  the  Board 
of  Regents,  accused  the  journalism 
department  of  creating  the  impression 
that  Alexander  wanted  to  censor  the 
school  paper. 

“When  they  tipped  off  the  Courier- 
Journal,  that  implied  that  censorship 
was  an  issue,”  Iracane  charged  in  a 
telephone  interview. 

“I  think  that  they  [the  journalism 
faculty]  were  concerned  about  selfish 
motives,”  he  said.  “Do  you  think  that 
the  Courier-Journal  would  have  cov¬ 
ered  that  meeting  if  we  were  going  to 
delete  15  courses  from  the  curricu¬ 
lum?” 

Iracane  conceded  that  he  went  a  bit 
overboard  when  he  told  reporters  that 
it  was  a  “little  unethical”  for  the 


Herald  adviser  and  interim  public 
relations  director  Bob  Adams. 


Photo  by  Herman  Adams 

paper  to  sit  in  on  the  meeting. 

David  W.  Hawpe,  editor  of  the 
Courier-Journal,  told  the  Daily  News 
in  Bowling  Green  that  Iracane’s  com¬ 
plaint  about  the  paper’s  ethics  was 
“one  of  the  most  extraordinary  com¬ 
ments  I’ve  ever  heard.  The  story 
didn’t  mislead  anybody,  unless  those 
quoted  were  using  words  they  didn’t 
understand.” 

Hawpe  and  Alexander  spoke  the 
day  after  the  article  appeared,  but  the 
university  president  did  not  complain 
about  the  coverage. 

“It’s  not  like  we  were  lurking  in  the 
shadows,”  said  Roberts,  the  Courier- 
Journal  reporter.  “I  sat  directly 
across  the  table  from  him.  He  knows 
me.  He  greeted  me  when  I  came  in.  1 
was  invited  by  the  group.” 

Alexander  believes  that  his  prob¬ 
lems  with  Roberts  are  simply  an 
extension  of  a  long-running  dispute 
that  he  traces  back  to  his  attempts  to 
create  the  campus  at  Glasgow. 

“It’s  that  Kublai  Kern  thing,”  he 
asserted. 

Roberts  said  the  problem  Alexan¬ 
der  is  having  with  the  paper  is  like  the 
Glasgow  controversy. 

“He  just  keeps  redefining  what  he 
says,”  Roberts  commented. 

The  WKU  president  said  he  was 
not  prepared  for  the  media  attention 
he  received. 

“It’s  really  very  hard  to  communi¬ 
cate  through  the  press  when  you  are 
talking  about  a  press  issue,”  Herald- 
Leader  reporter  Bill  Estep  said 
Alexander  told  him.  “He  said  that 
virtually  everything  in  the  press  was 
misreported.” 

The  campus  became  a  media  center 
as  reporters  from  Kentucky,  Tennes¬ 
see,  Georgia,  Illinois  and  Indiana 
moved  in  to  get  a  piece  of  the  story, 
and  the  editorial  writers  went  after 
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Bob  Bruck,  Herald  photo  editor,  and  Carlo  Harris,  Herald  editor,  look  over 
the  budget  for  the  March  22  Herald. 


Alexander. 

“You  have  to  admire  the  gall  of 
Kern  Alexander,”  wrote  Karl  Harri¬ 
son,  executive  editor  of  the  Paducah 
(Ky.)  Sun.  “He  has  set  out  to  give  the 
school’s  political  science  department 
an  on-campus  case  study  in  how  to 
conduct  business  like  a  Chicago 
alderman:  Don’t  debate  the  enemy, 
destroy  him. 

“  ...  if  Alexander  emasculates 
the  Herald,  newspaper  editors  will 
start  looking  somewhere  else  for 
good,  young  journalists,  whose  clip¬ 
pings  and  campus  news  experience 
can  be  trusted.” 

“The  saddest  and  most  infuriating 
aspect  of  the  WKU  saga  is  that  Mr. 
Alexander  is  not  only  a  public  official, 
he  is  also  an  educator,”  said  the 
Nashville  Tennessean.  “As  such,  he 
should  have  more  value  on  the  pursuit 
of  the  truth  and  valid  educational 
opportunity  than  on  his  personal  con¬ 
siderations.” 

The  Courier-Journal  said  Alexan¬ 
der’s  proposals  appeared  to  be  based 
on  an  “inadequate  understanding  of 
student  newspapers  .  .  .  We  believe 
president  Alexander  is  a  wiser 
academic  leader  than  that. 

“We  hope  that  he’ll  quickly  rethink 
his  plan,  or  restate  it  in  words  that 
make  clear  his  commitment  to  a  free 
and  vigorous  press  —  and  to  an  out¬ 
standing  journalism  program  that  has 
earned  full  support.” 

The  Herald  stated,  “The  mission  of 
publications  is  to  cover  thoroughly 
Western’s  campus.  Coverage  of  some 
of  Alexander’s  actions  have  brought 
controversy  and  embarrassment  to 
the  university  and  may  have  dis¬ 
pleased  him.  But  the  solution  is  to 
stop  the  confusion  —  not  the 
presses.” 

The  shouting  seemed  to  be  dying 
down  the  day  the  students  had  their 
march  against  censorship. 

That  also  was  the  day,  however, 
that  Alexander  was  interviewed  by 
Tim  England  on  public  radio  station 
WKYU-FM.  In  that  interview, 
Alexander  said  his  main  concern  with 
the  student  publication  was  what  he 
called  fiscal  accountability. 

“Those  professors  who  do  not 
want  to  submit  a  budget  or  a  financial 
plan  have  created  this  disturbance,” 
Alexander  said  in  the  radio  interview. 
“We  have  to  have  policies  written 
down.  They  objected  to  that.  They 
objected  to  having  a  financial  plan. 

“Those  professors  remonstrated 
and  called  their  friends  across  the 
nation  and  created  a  freedom  of  press 
issue,”  he  insisted. 

Robert  Adams,  the  paper’s  adviser 
since  1972  and  the  interim  director  of 
student  publications,  said  he  was  flab¬ 
bergasted  by  Alexander’s  statement. 


“1  told  a  reporter  that  it  was  the 
most  incredible  thing  that  had  been 
said  during  the  most  incredible 
week,”  he  recalled. 

“University  publications  have 
budgets  just  like  every  other  unit  of 
the  university,”  Adams  said.  “What 
he  said  was  ridiculous.  No  one  has 
ever  asked  for  a  budget  for  the  paper 
at  the  beginning  of  the  year. 


“One  of  the  implications  of  what  he 
said  is  that  we  never  had  any  budget¬ 
ary  controls,”  he  continued.  “By 
saying  that  we  need  some  kind  of 
fiscal  responsibility  is  an  implication 
that  you  are  having  fiscal  irresponsi¬ 
bility  now. 

“1  think  it  raises  serious  doubts.  1 
think  what  he  has  said  is  defamatory, 
and  it  may  demand  some  kind  of  legal 
response.  What  he  said  has  been 
widely  distributed. 

“1  had  no  problem  submitting  a 
budget.  I  even  think  it’s  a  good  idea,” 
he  added.  “Nothing  like  this  has  ever 
happened  here  before.  We  take  press 
freedoms  for  granted.  Students  have 
decided  the  content  of  this  paper  for 
years.  It  was  a  freedom  1  took  for 
granted.” 

David  B.  Whittaker,  who  retired 
last  June  30  as  director  of  student 
publications,  said  he  plans  to  meet 


Photo  by  Roger  Vibbert 


with  Jon  Fleischaker,  libel  lawyer  for 
the  Courier-Journal. 

“He  has  put  me  under  a  false 
light,”  the  former  Courier-Journal 
copy  editor  said.  “He  says  that  1  ran 
that  department  from  the  seat  of  my 
pants.  That’s  not  true.  He  said  that  1 
never  wrote  anything  down.  1  wrote  a 
28-page  guideline  for  all  the  students. 

“He  said  that  budgets  weren’t  sub¬ 


mitted  for  the  publications.  That’s  not 
true.  1  submitted  a  budget  for  publica¬ 
tions  every  year.  No  one  ever  asked 
for  a  budget  for  the  paper. 

“And  there  was  a  reason.  We  never 
could  predict  how  much  we’d  bring 
in,  because  the  bids  went  out  for 
printing  every  year  and  it  always 
changed,  and  none  of  the  Western 
presidents  would  ever  let  us  sue  the 
deadheads  who  didn’t  pay,”  he 
charged. 

Whittaker  said  he  believes  that 
Adams  appears  to  be  the  target  of 
Alexander’s  attempt  to  control  the 
paper. 

“He  was  the  paper’s  adviser  during 
a  lot  of  those  stories  and  Alexander 
thinks  he  had  something  to  do  with 
it,”  he  continued.  “Well,  Alexander 
should  know  that  Robert  Adams  was 
once  picked  as  the  distinguished 
(Continued  on  page  52) 


Meanwhile,  Alexander  said  he  is  going  to  let  a 
special  five-member  committee  he  selected  after  his 
plan  was  attacked  suggest  ways  to  reorganize  the 
student  publications. 
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How  to  deal  with  food  editors 

Panel  of  public  relations  people  and  food  editors  share  do’s  and  don’ts 


By  Carla  Marie  Rupp 

“Many  of  you  know  what  it’s  like 
on  Friday  afternoon  —  chaos  in  the 
newspaper  business.  Then  the  phone 
calls  come  in.  ‘Did  you  get  my  press 
release?'  They  put  such  an  invest¬ 
ment  in  long-distance  phone  calls. 

“Now,  1  usually  have  an  assistant 
who  fields  my  phone  calls,”  said 
Phyllis  Richman,  executive  food  edi¬ 
tor  and  restaurant  critic  of  the 
Washington  Post,  “but  sometimes 
they  get  through  by  saying  they're  a 
friend  of  mine  or  they’re  returning  my 
calls.” 

Richman  joined  Bill  Rice,  food  and 
wine  columnist  for  the  Chicago  Tri¬ 
bune,  in  an  airing  of  gripes  about  pub¬ 
lic  relations  people  during  the  annual 
International  Food  Media  ’88  confer¬ 
ence  held  in  Kansas  City,  Mo. 


This  was  the  second  such 
conference  —  attended  by  about  4(X) 
food  communicators  —  produced  by 
the  Culinarians,  a  special  events  com¬ 
pany  dedicated  to  food  and  located  in 
Yorktown  Heights,  N.Y.  The  Culi¬ 
narians  is  a  division  of  Primavera 
Public  Relations,  headed  by  William 
J.  Primavera. 

The  sponsors  found  an  abundance 
of  food  writers  interested  in  products 
and  story  ideas.  Registrants  included 
150  food  writers  and  editors  from 
newspapers,  consumer  and  trade 
magazines  and  broadcast  stations. 

Last  year  —  the  first  conference 
Primavera  and  his  wife  Margaret, 
who  is  registration  coordinator,  and 
their  staff  produced  —  restaurant 
critics  assessed  themselves  and  each 
other.  This  year,  Primavera  decided 
to  square  off  editors  and  publicists  to 
air  “Pet  Peeves  and  Passions.” 


(Rupp  is  a  free-lance  writer.) 


Richman  said  she  gets  approxi¬ 
mately  150  press  releases  in  one 
week.  About  10%  of  those  she  follows 
up  with  a  phone  call.  Four  of  those 
she  files  away  for  possible  use. 

“Answering  calls  about  my  mail  is 
a  big  waste  of  time  —  and  ultimately, 
I  think,  it  costs  the  consumer,”  she 
said. 

Publicists  may  give  those  in  the 
newspaper  industry  what  they  con¬ 
sider  information,  but  Richman  com¬ 
plained,  “They  want  to  censor,  limit 
and  control.  They  treat  us  like  an 
advertising  medium  instead  of  what 
we  really  do.” 

She  proposed  six  pointers  to  publi¬ 
cists:  “Leave  us  alone,  or:  cooperate 
with  us  with  the  information  we  need, 
and  try  to  keep  in  mind  that  we  are  not 
free  advertising;  look  at  your  own 
press  releases  as  news  (would  you 


expect  this  in  your  newspaper?);  you 
should  not  assume  that  we  are  stupid; 
do  not  pass  off  self-interest  as  com¬ 
mon  interest;  and  be  sure  to  be  accu¬ 
rate.” 

If  publicists  want  food  writers  and 
editors  to  take  them  seriously,  they 
are  going  to  have  to  have  “serious 
information  for  us,”  she  stated. 

“We  journalists  need  public  rela¬ 
tions  persons,”  said  Rice,  who  was 
editor-in-chief  of  Food  and  Wine 
magazine  before  joining  the  Chicago 
Tribune. 

Rice  said  that  if  he  had  a  good  PR 
person,  that  individual  could  act  as  a 
referee  between  the  publicists  and 
him. 

He  admitted  that  “If  not  our  best 
friends,  publicists  can  potentially  be 
our  best  sources.”  The  best  publicists 
are  “those  who  know  their  subject, 
don’t  bug  me  and  have  personalities 
and  opinions  of  their  own.  Knowl¬ 
edge  is  everything,”  he  added. 


Rice  listed  some  gripes  about  publi¬ 
cists,  including:  “Know  my  name 
[and]  how  to  spell  it;  don’t  say  ‘Hi, 
Bill’  when  we’ve  never  met;  realize 
that  1  may  have  some  pressing  busi¬ 
ness  other  than  yours;  and  1  don’t 
need  to  be  asked  if  I  read  some¬ 
thing  —  I’m  capable  of  calling  you  if 
your  name  and  number  are  on  the 
release.  When  you  call  me,  it  reminds 
me  of  a  cop  with  a  quota. 

“Nothing  is  more  frustrating  than  a 
call  several  hours  later,  after  I’ve  read 
something,  and  the  person  asks  if  I’ve 
read  that  something  that  was  sent  — 
and  if  I’ve  written  the  story  yet,”  he 
observed. 

“When  you  ask  me  to  lunch,  please 
consider  that  I  may  have  some  per¬ 
sonal  things  to  do,”  he  added. 

Rice  acknowledged  that  “there  are 
elements  of  seduction”  in  the  editor- 
publicist  relationships. 

The  problem  of  six-page  food 
releases  with  absolutely  no  news 
especially  irritates  Rice,  who  charged 
that  much  of  the  work  publicists  do 
“is  not  substantive,”  singling  out 
“unnecessary  events”  at  which  he 
says  people  like  him  are  invited  for 
the  “body  count.” 

Referring  to  a  food  writer’s  com¬ 
ments  published  recently  in  Jack 
O’ Dwyer’s  PR  Services  Report,  Rice 
suggested  that  PR  people  “be  brief, 
newsworthy  and  don’t  push  brand 
names  too  hard.” 

He  also  told  the  PR  people  that 
“You  bug  me  when  you  are  too  eager, 
too  unrelenting,”  and  called  the  typi¬ 
cal  food  press  event  “a  breeding 
ground  for  suspicion.” 

Further,  he  noted,  “1  appreciate  it 
when  a  PR  person  doesn’t  try  to  direct 
the  interview  I’m  conducting.- Even 
ask  me  if  1  want  you  to  stay  at  the 
interview,”  he  continued. 

Some  publicists’  lack  of  knowledge 
about  the  newspaper  industry,  parti¬ 
cularly  his  role  in  it,  also  bothers 
Rice. 

He  recalled  one  overzealous  PR 
person  who  called  five  journalists  at 
the  same  newspaper  within  five  min¬ 
utes  and  asked  if  they  were  interested 
in  the  story.  It  became  a  joke  among 
them. 


Richman  said  she  gets  approximately  150  press 
releases  in  one  week.  About  10%  of  those  she  follows 
up  with  a  phone  call.  Four  of  those  she  files  away  for 
possible  use. 
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“It  bothers  me,"  he  said.  “Over¬ 
zealousness  is  not  always  productive. 
It  really  helps  if  you  have  a  sense  of 
proportion.  But  sometimes  I've  fallen 
for  it. 

“Think  of  us  food  writers  and  edi¬ 
tors  in  the  hard  news  department  too, 
not  just  for  recipes.  It’s  really  irritat¬ 
ing  when  a  business  editor  passes 
something  along  to  us  that  the  publi¬ 
cist  could  have  told  us  about,"  Rice 
commented. 

“We  often  deal  with  young  persons 
in  PR  who  lack  all  the  training  they 
need,  but  we  really  need  you,"  he 
asserted. 

“I  open  the  press  releases,  and  we 
do  need  ideas.  I  really  do,”  Rice  com¬ 
mented. 

He  noted  that  “there  is  room  in  this 
business  for  humor,"  and  Richman 
agreed,  commenting  that  any  idea,  if 
it  is  original  or  funny  enough,  may  be 
welcome  on  her  pages. 

In  the  end,  however,  Richman  and 
Rice  admitted  that  sometimes  people 
in  the  newspaper  industry  can  have 
bad  manners,  too. 

“We've  often  been  bad  in  our  own 
manners,"  said  Rice  in  the  conclud¬ 
ing  comments.  “I  guess  if  we  accept 
an  invitation  to  something  from  a  PR 
person,  we  ought  to  go." 

Primavera  and  Sue  B.  Huffman  of 
Best  Foods  gave  the  publicists' 
viewpoint  on  what's  great  or  not-so- 
great  about  the  editor-publicist  rela¬ 
tionship  and  how  it  can  be  improved 
from  both  sides  of  the  telephone  line. 

Huffman  said  that  after  10  years  of 
enjoying  her  job  as  food  and  equip¬ 
ment  editor  of  Ladies  Home  Journal, 
she  was  ready  for  a  change  and  made 
the  move  from  food  editorial  work  to 
food  public  relations. 

As  director  of  consumer  affairs  at 
Best  Foods,  Huffman  has  overall 
managerial  responsibility  for  the  con¬ 
sumer  test  kitchen,  consumer  public¬ 
ity  and  correspondence. 

“When  I  was  in  the  newspaper 
business  1  couldn’t  have  survived 
without  public  relations  people.  I 
didn't  have  time  to  have  things 
tested,”  said  Huffman,  who  was  also 
the  food  editor  of  the  St.  Louis  Glohe- 
Demoerat  from  1972  to  1975. 

“You  need  to  look  for  the  profes¬ 
sionals  in  PR,”  she  advised,  also 
mentioning  the  helpful  encourage¬ 
ment  she  has  had  from  other  food 
writers,  including  Jean  Hewitt,  who 
went  from  the  New  York  Times  to 
food  editor  of  Family  Circle  maga¬ 
zine. 

Huffman  did  not  think  she  was  sell¬ 
ing  out  when  she  left  the  newspaper 
business  to  join  PR,  because  she  said 
she  likes  the  products  of  Best  Foods. 

“It’s  easy  to  push  mayonnaise  and 
peanut  butter,”  she  commented. 


As  to  the  ethical  nature  of  food 
writers  going  on  free  trips  and  food 
editors  using  a  lot  of  brand  names, 
Huffman  said  with  a  laugh,  “Well,  1 
can't  think  of  anything  better,  or  more 
fun,  than  taking  a  bunch  of  my  bud¬ 
dies  on  a  free  trip  somewhere.” 

Budget  concerns  are  a  problem, 
and  Huffman  commented,  “I've  gone 
to  too  many  boring  parties  over  the 
years.  Mine  have  to  be  fun.  so  I  only 
give  a  few.” 

Huffman  said  she  enjoys  working 
with  every  segment  of  the  food  media. 

“We  want  to  serve  you  all,"  she 
noted. 

She  said  she  thinks  it  is  all  right  to 
call  up  food  writers  and  editors  to  ask 
for  RSVPs  to  luncheons  and  recep¬ 
tions. 


“One  publicist  sent  a 
guy  on  a  unicycle  into 
our  newsroom,  and  he 
tripped  and  fell  onto  the 
rewrite  desk,”  she 
recalled. 


“And  be  sure,”  she  said  good- 
naturedly, “and  let  me  know  if  anyone 
calls  from  Best  Foods  and  says,  ‘Did 
you  get  our  press  release?'  I'll  kill 
them." 

In  an  aside  later,  Primavera  said,  “1 
couldn't  very  well  have  asked  most  of 
our  conference  sponsors  to  be  put  on 
the  hot  seat.  We  knew  Sue  was  well- 
liked.” 

During  the  panel  discussion.  Pri¬ 
mavera,  who  has  been  a  public  rela¬ 
tions  practitioner  for  25  years,  said, 
“It's  a  tough  business.  1  accept  every¬ 
thing  Bill  Rice  and  Phyllis  Richman 
said  about  publicists,  and  1  learned 
something:  Have  the  courtesy  to  ask 
if  the  writer  wants  me  to  be  present 
[during  an  interview].” 

Primavera  talked  about  the  changes 
in  newspaper  food  sections,  which 
have  often  cut  space  for  food  cover¬ 
age  and  incorporated  it  into  lifestyle 
sections. 

“In  the  old  days,  going  back  to  the 
194()s,  there  were  a  lot  more  newspa¬ 
per  food  pages  to  fill.  I’ve  spent  the 
past  25  years  dealing  with  food  writ¬ 
ers  and  editors,  and  I'm  working  on  a 
balance  in  our  relationships,”  he  said. 
“I  don’t  call  it  seduction.  1  call  it 
providing  a  service.  We  need  to  work 
together  to  get  a  good  relationship 
between  food  editors  and  publicists.” 

Primavera  also  revealed  several 
incidents  in  which  his  working  rela¬ 
tionship  with  Richman  was  chal¬ 
lenged. 

In  one,  Richman  wanted  financial 


disclosure  from  Primavera  on  his  first 
International  Food  Media  Confer¬ 
ence.  Primavera  said  he  gave  her  the 
figures,  but  she  didn't  print  the  infor¬ 
mation. 

Defending  some  of  the  complaints 
raised  by  Richman  and  Rice.  Prima¬ 
vera  said,  “We  have  a  lot  of  amateurs 
in  our  field,  but  there' re  a  lot  of  ama¬ 
teurs  in  their  field  too.  We  don't  want 
to  have  to  deal  with  anger  or  stress, 
we  want  to  be  liked.” 

Of  the  food  critic's  job,  he  said. 
“It's  very  difficult  to  lead  a  happy  life 
if  you  always  have  to  criticize 
another's  work.  It  takes  an  incredibly 
balanced  personality  —  or  a  very 
negative  person. 

“We  have  to  please  our  clients  or 
we  don't  have  a  job.  We  have  to  live 
by  the  three  ‘C’s  —  never  criticize, 
never  complain,  never  condemn  an 
editor,”  Primavera  said.  “And  above 
all.  honesty. 

“I  would  ask  for  an  understanding 
from  food  writers  and  editors.  We 
have  a  hard  job,  and,  yes,  this  is  com¬ 
mercial.  I'm  not  asking  you  to  use 
brand  names,  but  we  do  want  to  stim¬ 
ulate  your  thinking  —  and  hopefully, 
we  will,”  he  commented. 

Sharon  K.  Dowell,  food  editor  at 
the  Daily  Oklahoman  in  Oklahoma 
City,  said  she  might  get  five  or  six 
releases  on  the  same  day  saying  the 
same  thing.  One  might  be  addressed 
to  the  defunct  afternoon  paper, 
another  to  the  Sunday  paper  and 
others  to  different  sections. 

“It's  just  frustrating,”  she  said, 
“and  it's  just  a  matter  of  pitching  all  of 
them.” 


Murdoch  wins 
legal  battle 

Rupert  Murdoch  won  his  legal  battle 
to  have  declared  unconstitutional  a  fed¬ 
eral  law  passed  late  last  year  which  pro¬ 
hibited  the  Federal  Communications 
Commission  from  granting,  or  extend¬ 
ing,  any  waivers  to  its  ban  on  newspa¬ 
per-broadcasting  cross-ownership  in  a 
single  market. 

A  three  judge  panel  of  the  1st  Circuit 
U.S.  Court  of  Appeals,  Washington, 
D.C.,  ruled  2  to  1  that  the  law  violated 
the  Constitution  because  it  singled 
Murdoch  out.  At  the  time  the  law  was 
enacted,  Murdoch  was  the  only  one 
with  existing  FCC  waivers. 

The  ruling  will  not  affect  the  sale  of 
the  New  York  Post  which  Murdoch  sold 
March  7  for  $37.6  million  to  developer 
Peter  S.  Kalikow.  However,  Murdoch 
is  now  free  to  seek  an  extension  of  his 
waiver  in  Boston  that  expires  June  30. 
Murdoch  owns  both  the  Boston  Herald 
and  a  local  UHF  television  station. 
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Several  journalists  arrested  following  protest  march 


Troops  firing  shotguns,  tear  gas  and 
water  cannons  routed  thousands  of 
anti-government  marchers  on  March 
28,  then  stormed  a  hotel  to  arrest 
opposition  activists  and  journalists. 

Several  people  were  injured  and 
dozens  were  arrested,  witnesses  said. 

The  march  through  the  city  shut 
down  by  a  general  strike  was  one  of 
the  largest  protests  in  months  against 
Gen.  Manuel  Antonio  Noriega. 
About  10,000  people  turned  the  city 
center  into  a  sea  of  waving  white 
handkerchiefs,  the  trademark  of 
those  demanding  the  strongman’s 
ouster. 

A  few  hours  after  the  march  was 
broken  up,  plainclothes  agents,  army 


troops  and  police  burst  into  the  lobby 
of  the  Marriott  Hotel  in  the  southeast 
part  of  the  city.  Firing  shots  in  the  air, 
they  came  in  the  front  and  the  back, 
smashing  one  of  the  glass  doors. 

Leaders  of  the  opposition  National 
Civic  Crusade,  which  sponsored  the 
march  and  have  been  using  the  hotel 
as  a  headquarters,  scattered  down 
hallways  and  up  stairwells,  but  the 
troopers  caught  many  of  them  and 
hustled  them  out. 

The  hotel  is  also  the  headquarters 
for  most  of  the  international  press 
corps.  The  security  agents  forced 
their  way  at  gunpoint  into  the  offices 
there  of  NBC,  CBS,  ABC  and  CNN. 
Tapes,  including  footage  of  the  day’s 


march,  were  confiscated  and  several 
journalists  were  detained. 

An  officer  on  the  scene  said  about 
40  people  were  taken  from  the  hotel. 
Most  appeared  to  have  been  crusade 
members  or  journalists. 

Nearly  20  crusade  members  were 
arrested,  either  just  after  the  march 
was  broken  up  or  at  the  hotel,  opposi¬ 
tion  spokesmen  said.  They  had  not 
been  released  by  midnight.  Some 
Panamanian  reporters  apparently 
remained  in  detention  past  midnight. 


—  Douglas  Grant  Mine 
Associated  Press  writer 


Arrested  in  Panama:  A  firsthand  account 


By  Richard  Cole 

For  three  hours  Monday,  March 
28,  I  was  detained  by  soldiers  who 
stormed  the  Marriott  Hotel  [in 
Panama  City,  Panama]  to  arrest 
opposition  leaders  and  journalists. 

During  that  time,  my  notes  were 
seized  and  1  was  herded  into  a  sports 
field  with  other  reporters  for  a  lecture 
on  Panama’s  crisis. 

I  was  arrested  at  the  hotel  after 
covering  a  protest  march  that  was 
broken  up  that  Monday  by  Panama¬ 
nian  Defense  Forces  troops  shooting 
shotguns  and  tear  gas. 

After  getting  mildly  tear-gassed,  I 
returned  to  the  hotel  and  heard  sol¬ 
diers  had  arrested  opposition  leader 
Carlos  Ernesto  de  la  Lastra,  whom  1 
had  interviewed  during  the  march. 

1  ran  upstairs  in  the  hotel  to  call  the 
local  Associated  Press  office,  but 
neither  I  nor  the  operator  could  get  a 
line  out. 

When  1  went  downstairs,  1  found 
the  lower  two  floors  of  the  hotel  in 
chaos.  Armed  troops  had  occupied 
the  ground  floor  and  civilian  security 
agents  were  running  around  the  sec¬ 
ond  floor,  where  the  National  Civic 
Crusade,  a  leading  opposition  coali¬ 
tion,  is  headquartered. 

An  agent  spotted  me,  grabbed  me 
by  the  back  of  my  belt,  and  marched 
me  down  the  stairwell  and  out  into  a 


(Cole  is  an  Associated  Press  writer 
who  was  among  those  Journalists 
arrested  on  March  28  during  a  military 
raid  on  the  Marriott  Hotel  in  Panama 
City.  His  first-person  account  was  sent 
out  on  the  AP  wire.) 


van.  Eventually,  10  people,  some  of 
them  beaten  on  the  back  with  chains, 
were  crammed  into  the  small  van. 

We  were  taken  to  the  G-2  intelli¬ 
gence  division  next  to  the  headquar¬ 
ters  of  the  Defense  Eorces,  which  is 
headed  by  Gen.  Manuel  Antonio 
Noriega.  We  were  told  to  be  quiet  and 
stand  with  our  arms  against  the  wall, 
which  we  did. 

We  were  searched,  and  the  interro¬ 
gators  displayed  great  interest  in 
notes  from  the  demonstration  1  had  on 
sheets  of  paper  still  stuffed  in  my  shirt 
pocket,  as  well  as  my  notebook.  They 
took  all  my  notes  and  my  passport  and 
told  me  they  were  going  to  be  photo¬ 
copied. 

The  wall  1  was  standing  against  was 
decorated  by  strident  pro-military 
local  newspaper  clippings  that  spoke 
about  the  martyrdom  of  those  who 
died  in  1964  anti-American  riots. 

An  unidentified  man  who  ran  the 
offices  asked  me,  “Do  you  ever  write 
anything  good,  or  just  bad  things?” 

Eventually  my  notes  and  passport 
were  returned,  just  as  a  group  of  sev¬ 
eral  other  journalists  arrested  in  and 
around  the  hotel  arrived  at  G-2. 

Without  being  told  anything,  we 
were  packed  into  another  van  and 
taken  to  what  turned  out  to  be  the 
military  baseball  field. 

That  chilled  me  and  Abidel  Vivan- 
cos,  a  Mexican  with  ABC-tv.  We 
remembered  that  many  of  those  who 
had  disappeared  in  (?hile  after  the 
1973  military  coup  were  taken  to  the 
local  soccer  field  beforehand. 

“The  first  thing  1  thought  of  was 
Chile,”  Vivancos  said. 

At  the  field,  about  40  detained  peo¬ 


ple  were  being  interviewed.  None  of 
the  top  crusade  leaders  were  there, 
but  1  later  found  out  many  of  them  had 
been  arrested  as  well.  Two  Panama¬ 
nians  were  caked  in  blood  from  appar¬ 
ent  beatings. 

After  half  an  hour  standing  in  line, 
the  military  officials  separated  the 
foreign  journalists. 

Eight  of  us  were  put  in  a  line 
together:  Vivancos;  Alfredo  Gudino, 
a  Mexican  with  NBC-tv;  Thomas 
Haley,  a  U.S.  photographer  with  the 
Sipa  agency;  J.B.  Diedrich,  a  Miami- 
based  photographer  with  Contact 
photos;  Maria  Cortina,  a  Mexican 
with  Mexican  and  Spanish  radio;  Jose 
Manuel  Pintada  and  Eduardo  Her¬ 
rera,  Mexicans  with  Spanish  televi¬ 
sion;  and  myself. 

Then,  in  a  bizarre  pseudo-news 
conference  in  Spanish,  Maj.  Felipe 
Camargo  complained  to  us  about  the 
“disinformation”  of  the  international 
press  and  how  we  were  responsible 
for  Panama’s  disasterous  situation. 

He  told  us  to  tell  the  world  that  it 
was  only  the  upper  class  protesting, 
not  the  common  people,  even  though 
those  of  us  who  had  attended  the  pro¬ 
test  march  earlier  had  seen  many 
working-class  people  joining  the 
ranks. 

“Tell  the  truth,”  said  Camargo. 
“This  is  a  class  struggle.” 

He  also  told  us  strict  instructions 
had  been  given  not  to  arrest  journal¬ 
ists,  but  all  of  us  told  him  we  had 
identified  ourselves  and  been  arrested 
anyway,  which  he  shrugged  off. 

.  Many  of  us  then  complained  that  if 
the  Defense  Forces  did  not  feel  its 
(Continued  on  paf>e  52) 
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Colorado  school  board  bans  high  school  newspaper  censorship 

By  Mark  Fitzgerald 

High  school  newspaper  censorship 
has  been  banned  in  Clear  Creek 
County,  Colo. 

The  action  by  the  Clear  Creek 
County  School  Board  is  believed  to 
be  the  first  no-censorship  policy 
adopted  by  a  school  board  since  the 

U. S.  Supreme  Court  decision  in  Janu¬ 
ary  in  the  Hazelwood  School  District 

V.  Cathy  Kulhmeier  et  al.  case.  The 
High  Court  ruled  5-3  that  school 
administrators  have  the  authority  to 
censor  high  school-operated  papers. 

By  unanimous  vote  March  7,  the 
five  board  members  adopted  a  stu¬ 
dent  press  policy  that  specifically  rec¬ 
ognizes  the  high  school  newspaper  as 
a  “forum  for  public  expression.” 

The  policy  was  proposed  by  board 
vice  president  Todd  Lowther,  a  for¬ 
mer  journalism  teacher  at  Clear  Creek 
Secondary  School  in  Idaho  Springs, 
about  35  miles  west  of  Denver. 

“We  believe  students,  given  the 
responsibility  attached  to  a  newspa¬ 
per,  will  be  positive,  and  we’re  saying 

Clear  Creek  school  district’s  student  press  policy 

This  is  the  text  of  the  student  press  encourage  accurate,  responsible  Jour-  dards  appropriate  to  students’  experi- 

policy  adopted  by  the  Clear  Creek  nalism,  such  responsibility  cannot  be  ence  and  ability.  However,  such  stan- 

(Colo.)  School  District  Board  of  Edu-  employed  as  a  guise  to  censor  student  dards  shall  in  no  way  be  employed  to 
cation:  expression.  inhibit  students’  right  to  free  expres- 

“The  Clear  Creek  School  District  “As  preservers  of  democracy,  our  sion. 

Board  of  Education  assumes  the  schools  shall  proceed  beyond  mere 

responsibility  to  preserve,  encourage  protection  of  free  speech  to  encour-  “Each  year,  the  student  newspaper 
and  enhance  students’  right  of  free  age  and  enhance  free  and  positive  staff  assisted  by  the  sponsors  and 

expression.  Therefore,  the  board  exchange  of  ideas  as  a  means  of  pro-  administrators  shall  devise  an  edito- 

declares  that  any  student  newspaper,  tecting  our  American  way  of  life.  The  rial  policy  to  guide  its  operations, 

whether  curricular  or  co-curricular  in  student  press,  in  turn,  shall  refrain  Such  policy  shall  address  procedures 

nature,  shall  be  viewed  as  a  forum  for  from  the  use  of  obscenities,  libel,  and  for  handling  sensitive  and  controver- 

public  expression.  As  such,  no  article  the  advocacy  of  school  and  commu-  sial  issues,  including,  but  not  limited 

may  be  censored  solely  on  the  basis  of  nity  disruption.  Sponsors  and  admin-  to,  obscenity,  libel,  advocacy  of 

potentialcontroversy  or  sensitivity  of  istrators  may  require  grammatical,  school  or  community  disruption  and 

its  content.  While  educators  must  syntactic  and  other  language  stan-  individuals’  right  to  privacy.” 


Drama  critic  is  reassigned  after  admitting  to  plagiarism 

to  write  features.  I  resign,  editor  Deborah  Howell  said  in 

“By  not  firing  me  outright,  |  a  telephone  interview. 

[editors]  have  generously  given  me 
the  opportunity  to  redeem  myself  in 
some  other  capacity,”  Hawley  wrote. 

The  plagiarism  was  first  noticed  by 
a  reader  —  who  sent  a  personal  letter 
to  the  critic.  Hawley  said  that  uniden¬ 
tified  reader  showed  “unwarranted 
sensitivity,  considering  the  circum¬ 
stances,”  by  not  sending  the  letter 
directly  to  the  editors. 

Hawley  himself  brought  the  pla¬ 
giarism  to  the  attention  of  the 
newspaper  —  and  insisted  he  must 


“He  felt  quite  strongly  he  needed  to 
go,”  Howell  said,  and  the  editor  said 
she,  too,  agreed  he  could  not  serve  as 
drama  critic. 

In  a  “Notice  to  Readers”  printed 
next  to  the  final  Hawley  review,  edi¬ 
tor  Howell  said,  “Plagiarism  is  one  of 
the  most  serious  of  all  Journalistic  sins 
and  cannot  be  tolerated.  Hawley  is 
right  that  he  cannot  keep  his  critic’s 
position. 

“Yet,  it  is  to  his  credit  that  he 
(Continued  on  pane  57) 


By  Mark  Fitzgerald 

In  an  extraordinary  last  column  as 
drama  critic  of  the  St.  Paid  (Minn.) 
Pioneer  Press  Dispatch,  David  Haw¬ 
ley  acknowledged  he  plagiarized 
parts  of  a  six-year-old  New  York 
Times  review  in  his  own  review  of  a 
play. 

“1  am  finishing  in  disgrace:  1  am 
guilty  of  plagiarism,”  Hawley  wrote 
in  a  March  9  column. 

Hawley  resigned  from  the  critic’s 
position  he  had  held  for  more  than 
nine  years,  but  remained  with  the 
newspaper.  He  has  been  reassigned 


we  back  that,”  Lowther  told  E&P  in  a 
telephone  interview. 

“And  if  they  don’t,”  he  continued, 
“we’re  going  to  back  them  up  any¬ 
way.” 

Lowther  said  the  policy  was 
strongly  influenced  by  the  dissenting 
opinions  in  the  Hazelwood  case.  In 
particular,  he  said,  the  board  wants 
the  newspaper,  the  CUar  Creek  Echo, 
to  be  the  kind  of  communitywide 
paper  it  used  to  be. 


tackle  the  tough  issues,  if  that’s  what 
you’re  talking  about  over  the  lunch¬ 
room  table.'  ” 

In  the  late  1970s  and  early  1980s, 
Lowther  was  adviser  to  the  paper.  At 
the  time,  it  was  published  by  the  local 
weekly,  the  Clear  Creek  Coiirant  and 
distributed  throughout  the  county  and 
even  out  of  state. 

“We  tackled  all  the  controversial 
issues  of  the  day,  but  with  fairness 
and  proper  attribution  of  quotes  and 


“This  is  a  chaiienge  to  the  students,  saying,  ‘Go 
ahead  and  tackie  the  tough  issues,  if  that’s  what 
you’re  taiking  about  over  the  iunchroom  tabie.’  ’’ 


“Over  the  years,  [the  Echo]  has 
been  a  real  spicy  paper,”  he  said. 
“But  over  the  past  couple  of  years, 
the  advisers  have  gotten  more  con¬ 
servative.  This  is  a  challenge  to  the 
students,  saying,  ‘Go  ahead  and 


the  rest.  We  really  worked  to  make 
this  legitimate,”  he  asserted. 

Around  the  county,  reaction  to  the 
policy  has  been  very  good,  Lowther 
said.  Only  one  person  has  called  to 
complain,  he  reported. 
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Press  groups  lobby  for  ad  business 

Spearheaded  by  the  Virginia  Press  Association,  a  network  of  state  press 
groups  is  working  to  get  poiiticians  to  run  more  ads  in  newspapers 


By  Debra  Gersh 

To  combat  the  noticeable  lack  of 
national  political  advertising  in  news¬ 
papers  by  presidential  candidates  and 
their  parties,  some  state  press  associ¬ 
ations  have  been  lobbying  for  the 
business. 

A  series  of  networks  using  ties  with 
other  press  associations  with  place¬ 
ment  services  has  been  set  up,  spear¬ 
headed  by  the  Virginia  Press  Associa¬ 
tion.  In  states  without  formal  associa¬ 
tions,  the  VPA  will  provide  informa¬ 
tion  directly  to  the  candidate's 
agency. 

A  media  kit  containing  data  on  such 
items  as  newspapers'  believability, 
influence,  demographics  and  voter 
appeal,  as  well  as  a  list  of  state, 
regional  and  national  newspaper 
associations,  was  sent  to  individuals 
in  the  major  campaigns,  to  the  candi¬ 
dates  themselves,  their  ad  agencies 
and  political  consultants  across  the 
country,  explained  Thomas  A.  Pren¬ 
tice,  executive  manager  of  the  VPA. 

The  campaign  selects  the  states, 
markets  and  size  of  ads  it  runs,  with 
the  press  associations  providing  one- 
order,  one-bill  service. 

The  idea  initially  paid  off  well.  In 
the  course  of  a  two-week  period  in  the 
primary  process  before  Super  Tues¬ 
day,  the  presidential  campaign  of 
Republican  Pat  Robertson  spent  more 
than  $300,000  for  insert  and  ROP 
advertising  in  newspapers  in  Virginia, 
Florida,  Texas,  Tennessee  and  Iowa, 
Prentice  said. 


Pat  Robertsorfe  Mess^- 
A  New\^5^  ftrAtntfnca. 


Rtt  Robertson  OnThe  Issues. 


Hease^*  in  thcTexas  I^tesidential  Primary 


Lobbying  by  state  press  associations 
helped  convince  Pot  Robertson's  cam¬ 
paign  committee  to  run  ads  such  as 
these  in  newspapers  located  in  primary 
states. 

governor's  campaign  did  not  adver¬ 
tise  in  the  newspapers,  candidates  for 
lieutenant  governor,  attorney  gen¬ 
eral,  and  agricultural  commissioner 
did. 

“When  1  moved  to  Virginia,  1 
wanted  to  do  the  same  thing,"  Pren¬ 
tice  commented. 

Working  with  VPA  advertising 
director  Ginger  Stanley  and  Georgia 


“It’s  not  our  intent  to  become  national  advertising 
reps,”  Prentice  commented,  noting  that  the  idea  is  to 
I  “be  a  catalyst  to  generate  some  additional”  ad 
revenue  and  to  “break  the  hammerlock”  broadcast 
has  on  political  advertising. 


In  the  1985-86  election,  when  he  Press  Association  manager  Kathy 

was  with  the  Texas  Daily  Newspaper  Chaffin,  seven  of  the  presidential 

Association,  Prentice  began  a  con-  campaigns  had  been  called  on  by 

certed  effort  to  reacquaint  state  can-  early  December  and,  since  then, 

didates  with  the  advantages  of  adver-  others  have  been  contacted,  Prentice 

tising  in  newspapers.  Although  the  continued. 


“We  started  without  the  expecta¬ 
tion  that  there'd  be  any  return  at  all,” 
he  said.  “This  was  an  investment  in 
the  future.  We  thought  we'd  see  [ads] 
in  the  Senate  and  local  races.” 

The  idea  paid  off  quickly,  however, 
and  besides  Robertson,  a  couple  of 
the  other  candidates  were  in  the  “se¬ 
rious  talking  stage.” 

“This  has  just  mushroomed, 
exploded,”  Prentice  added.  “I've 
been  told  that  this  is  the  single  biggest 
presidential  buy  in  20  years. 

“This  could  run  in  the  tens  of  mil¬ 
lions  of  dollars  if  the  industry  takes 
this  and  acts  on  it,”  he  said. 

“It's  not  our  intent  to  become 
national  advertising  reps,”  Prentice 
commented,  noting  that  the  idea  is  to 
“be  a  catalyst  to  generate  some  addi¬ 
tional”  ad  revenue  and  to  “break  the 
hammerlock”  broadcast  has  on  politi¬ 
cal  advertising. 

“This  is  a  significant  opportunity  to 
dramatically  attract  money  away 
from  broadcast.  Candidates  are  going 
to  miss  the  vote  if  they  don't  include 
newspapers  in  their  media  mix,”  he 
said. 

Three  days  before  the  Robertson 
insert  ran  on  Jan.  24,  his  campaign  ran 
television  ads  telling  viewers  to  look 
for  the  insert  in  their  Sunday  newspa¬ 
pers. 

Prentice  called  that  a  “political 
masterstroke”  and  a  “very  sophisti¬ 
cated  use  of  reinforcing  media  buys. 

“If  the  other  candidates  see  his 
results  and  follow,  and  assuming  the 
[newspaper]  industry  responds 
strongly  and  aggressively,  1  think  we 
could  see  a  dramatic  diversion  of 
campaign  dollars  [into  newspapers],” 
he  said. 

“The  Newspaper  Advertising 
Bureau  and  others  have  generated 
excellent  sales  materials,  but  the 
industry  has  stopped  at  darkening  the 
door  of  political  consultants,  agencies 
and  campaigns,”  Prentice  said.  “If 
we  can  get  in  the  door  and  tell  [the 
campaigns[  that  49%  of  the  voters 
read  newspapers,  the  only  rational 
response  from  the  campaign  that 
wants  to  win  is  to  include  newspa¬ 
pers.” 
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Specialized  tabloid 

San  Francisco  newspaper  is  aimed  exciusiveiy  at 
aicohoiics,  drug  abusers,  smokers  and  compuisive  gambiers 


By  M.L.  Stein 

A  San  Francisco  newspaper’s  read¬ 
ership  consists  mainly  of  alcoholics, 
drug  abusers,  smokers,  compulsive 
gamblers,  overeaters,  “love  and  sex 
addicts,”  and  their  “co-depen- 
dents.” 

This  was  the  description  given  by 
Lisa  Martinovic,  publisher  of  Recov¬ 
ering,  a  new  tabloid  quarterly  sched¬ 
uled,  she  said,  to  go  bimonthly  this 
month. 

“The  paper  is  for  people  recovering 
from  diseases  of  all  kinds,”  explained 
Martinovic.  “We  were  the  first  of  our 
kind,  although  there  are  now  a  couple 
of  imitators.” 

She  said  that  only  she,  the  execu¬ 
tive  editor  and  the  managing  editor, 
all  recovering  drug  or  alcohol  users, 
are  paid  staff  members.  Plans  are 
under  way  to  hire  a  salaried  advertis¬ 
ing  director,  Martinovic  noted. 

The  writers  are  all  unpaid  volun¬ 
teers  whose  first-person  stories 
appear  under  such  bylines  as  Pamela 
P.,  Mike  K.,  Sami  R.  and  Linda  A. 

In  a  recent  issue,  Pamela  P.  told 
about  her  experiences  at  a  women's 
alcoholism  center.  She  concluded: 
“Recovery  is  a  process  1  will  not  give 
up.  1  work  the  steps.  I  have  a  sponsor. 

!  see  a  therapist  .  .  .  My  way  to  say 
thanks  to  those  who  helped  me  is  to 
let  other  people  know  about  my  glow. 
If  more  people  knew  about  recovery, 
1  believe  they  would  strive  and  work 
for  it,  they'd  want  what  is  offered  — 
a  whole  new  way  of  life.  1  went  for  it 
and  I’m  glad.” 

Mike  K.,  a  Vietnam  veteran,  wrote 
about  a  VA  outpatient  clinic  for  veter¬ 
ans  trying  to  deal  with  their  addiction 
to  drugs  or  alcohol. 

“All  it  takes  to  get  started  is  to  call 
them  .  .  .  for  an  appointment,”  he 
informs  readers.  “You  can't  com¬ 
plain  any  more  that  the  V A  won’t  help 
you.  The  only  question  is.  Do  you 
want  to  help  yourself?” 

Recovering  also  contains  some 
straight  information  for  readers  to 
help  them  cope  with  problems.  Fea¬ 
tures  have  included  an  “update”  on 
the  drug  Ritalin,  citing  evidence  that  it 
is  habit-forming,  and  a  directory  of 
northern  California  agencies  offering 
hotlines  for  victims  of  various  kinds 


Recovering:  a  tabloid  newspaper 
aimed  at  those  recovering  from  dis¬ 
eases  of  all  kinds. 


of  substance  abuse. 

One  box  reported  on  “Six  Ways  to 
Die  From  Crack.”  The  newspaper 
also  provides  poetry  and  movie,  book 
and  tv  reviews.  One  issue  reviewed 
Barfly,  in  which  Mickey  Rourke  and 
Faye  Dunaway  portray  Skid  Row 
boozers. 


Martinovic,  a  former  reporter  and 
documentary  producer  for  KPFA- 
Radio  in  San  Francisco,  said  Recov¬ 
ering  has  a  paid  circulation  of  600, 
which,  she  claimed,  is  growing 
nationally  at  the  rate  of  100  a  month. 

The  subscription  cost  is  S14  for 
seven  issues  and  single  copies  are  $2. 

Advertising  is  meager,  coming  pri¬ 
marily  from  therapy  clinics,  college 
adult  education  programs  and  a  few 
restaurants. 

Recovering,  a  nonprofit  publica¬ 
tion,  was  launched  in  the  summer  of 
1 987  by  a  group  of  former  drug  addicts 
and  alcoholics,  one  of  whom  had  been 


a  magazine  editor  for  27  years, 
according  to  Martinovic. 

An  introductory  editorial  termed 
the  paper  an  independent  publication 
“put  out  by  and  for  those  of  us  who 
have  had  it  with  alcohol  and  other 
drugs.” 

Since  then,  she  continued,  the 
newspaper  has  survived  with  the  aid 
of  private  donors,  some  of  whom  are 
recovered  addicts.  The  only  corpo¬ 
rate  gift  has  been  a  $5, (XX)  computer 
from  Apple. 

She  described  the  non-addict  givers 
as  “people  of  vision.” 

"There  is  a  growing  audience  for 
this  type  of  publication,”  she  stated. 
“A  major  change  is  taking  place  in  our 
society.  Recovery  is  becoming  chic. 
You  come  out  of  the  Betty  Ford  Clinic 
and  broadcast  it  to  the  world.” 

Martinovic  said  letters  to  the  editor 
have  been  enthusiastic. 

“We  open  the  mail  and  find  people 
who  are  saying.  ‘You've  really  made 
a  difference  in  my  life,’  or  ‘You're 
helping  me  stay  clean  in  prison." 

One  writer  exclaimed,  “You’ve  got 
a  friend  in  Pennsylvania.” 

Some  doctors  and  nurses  have 
mailed  in  letters  of  praise,  she  added. 
A  recent  article  was  by  Maureen  S.,  a 
nurse,  who  is  a  recovering  alcoholic. 


Still,  Martinovic  noted.  Recovering 
is  far  from  being  solvent. 

We’re  really  scraping  by  on  an 
issue-to-issue  basis.”  she  said. 
“We’re  looking  for  serious  seed 
money.  We’re  confident  we  can  be 
fully  self-supporting  if  we  get  the 
human  and  financial  resources." 

Topkis  is  AD/SAT 
general  manager 

Raymond  D.  Topkis  has  been 
named  general  manager  of  AD/SAT, 
where  he  will  have  overall  responsi¬ 
bility  for  day-to-day  operations. 


An  introductory  editorial  termed  the  paper  an 
independent  publication  “put  out  by  and  for  those  of 
us  who  have  had  it  with  alcohol  and  other  drugs.” 
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From  large  metropolitan  newspapers  to 
medium  size  and  small  dailies,  the  SLS-1 000 
is  in  production  and  dramatically  increasing 
inserting  speeds.  In  fact,  this  twenty-one 
hopper  system  is  currently  satisfying  the 
inserting  requirements  of  the  New  York 
Daily  News,  the  Pittsburgh  Press,  the  New 
Haven  Register  and  Tucson  Newspapers 
while  running  up  to  three  shifts  a  day  at 
speeds  up  to  25,000  cph.  That’s 
productivity! 


The  high  speed  SLS-1 000  offers  the  newest 
technology  for  the  mailroom  including  a 
micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS)  with 
Product  Repair  and  Zone  Control. 

So,  as  your  insert  market  grows,  the  need 
to  expand  will  be  inexpensive  and  easy. 
Because  of  modular  expandability  from 
two  to  over  twenty  insert  hoppers,  you  can 
implement  your  future  system  NOW...! 


GMA’S  SLS-1000 

•  Micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS) 

•  Product  Repair  and  Zone  Control  System 

•  Speeds  up  to  25,000  cph 

•  Main  jacket  vacuum  or  lap  opener 

•  Modular  expandability  -  from  two  to  over 
twenty  insert  hoppers. 

•  Gripper  delivery  system 

•  Quarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 


Package  Monitoring  System  including  Product 
Repair  and  Zone  Control 


PMENTTHW  CAN  GROW. 


For  more  information  on  increasing 
your  inserting  capacity  call,  GMA. 
We  respond  to  the  needs  of  the 
newspaper  industry. 


Graphic 

Management  The  Inserter 

Associates,  Inc.  Company 


Corporate  Headquarters 
and  Sales 
1 1  Main  street 
Southborough,  MA  01772 
Tel.  617-481-8562 
FAX  617-485-2060 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


Award-winning  photographer’s  message: 

Black  talent  is  there,  but  it’s  not  being  utilized 


By  M.L.  Stein 

Many  black  youngsters  have  the 
talent  to  become  newspaper  rjhotog- 
raphers  and  reporters  but  “their 
potential  must  be  noticed  and  devel¬ 
oped,"  claims  Durell  Hall  Jr.,  a  prize¬ 
winning  black  photographer  for  the 
Louisville  (Ky.)  Courier-Journal. 

Hall,  33,  who  recently  spent  a  week 
as  a  photographer-in-residence  in  the 
Department  of  Journalism  at  Califor¬ 
nia  State  University,  Long  Beach, 
estimated  there  are  about  50  black 
photographers  on  mainstream  news¬ 
papers,  adding,  “There's  room  and  a 
need  for  more.” 

“A  lot  of  talent  is  out  there  that 
isn't  being  utilized,"  he  commented 
in  an  interview. 

He  noted  that  at  every  convention 
of  the  National  Association  of  Black 
Journalists  (NABJ)  several  young, 
unemployed  photographers  show  up 
with  “great  portfolios." 

“That's  why  1  feel  obligated  to  help 
motivate  black  youngsters  into  jour¬ 
nalism  and  convince  editors  that  they 
have  talent,”  he  stated. 

Hall  also  has  worked  with  aspiring 
young  minority  and  white  photogra¬ 
phy  students  at  his  alma  mater,  Ohio 
University,  the  University  of  Louis¬ 
ville,  and  Western  Kentucky  Univer¬ 
sity. 

NABJ,  he  said,  is  cooperating  with 
the  American  Society  of  Newspaper 
Editors  in  recruiting  blacks  into  the 
business. 

He  termed  white  editors'  conten¬ 
tion  that  they  can't  find  black  photog¬ 
raphers  and  reporters  a  “Catch  22" 
for  tho.se  trying  to  break  in. 

“It's  true  that  at  one  time  the  num¬ 
bers  were  not  there,  but  they  are 
now,"  Hall  asserted.  “1  see  them  at 
our  conferences  and  in  the  schools." 

When  blacks  are  hired,  he  con¬ 
tinued,  “it's  not  through  an  excess  of 
good  will,  it's  good  business  for  the 
newspapers.  The  reason  for  the 
increased  number  of  tv  sitcoms 
involving  blacks  is  because  the  net¬ 
works  realize  there  is  a  big  black  audi¬ 
ence  out  there.  They're  just  making 
the  product  more  relevant." 

Following  college.  Hall,  a  native  of 
Canton,  Ohio,  began  his  career  on  the 
Akron  (Ohio)  Beacon-Journal  as  its 
first  black  photographer. 

“However,  I  didn't  know  that  until 
after  I  had  left,"  he  noted  with  a 


Louisville  Courier-Journal  photog¬ 
rapher  Durell  Hall  critiques  a  picture 
for  students  at  California  State  Univer¬ 
sity,  Long  Beach. 


laugh.  “1  didn't  think  of  myself  in  that 
way.  1  just  wanted  to  shoot  good  pic¬ 
tures,  prove  myself  and  pursue  my 
goals." 

Currently,  Hall  is  one  of  five  black 
photographers  on  the  Courier-Jour¬ 
nal,  which  he  joined  in  1979. 

During  his  career  he  has  won  sev¬ 
eral  honors,  including  the  Frederick 
Douglass  Award  and  prizes  given  by 
the  National  Association  of  Press 
Photographers,  Ohio  News  Photogra¬ 
phers  Association  and  Kentucky 
News  Photographers  Association. 

Recently,  the  Courier-Journal  sent 
him  to  Ghana  for  a  photo  series  on  a 
well-drilling  project.  This  was  fol¬ 
lowed  by  another  trip  to  Ghana  and 
Senegal  as  the  official  photographer 
fora  United  Nations  mission  to  battle 
land  erosion. 

At  Cal  State,  Long  Beach,  Hall 
worked  with  photography  classes  and 
the  laboratory  newspaper. 

Department  chairman  Wayne 
Kelly,  former  Los  Anf’eles  Times  pic¬ 
ture  editor,  said,  “Students  learned  a 
great  deal  from  his  visit.  His  critiques 
were  to  the  point,  yet  kind.  His  sug¬ 
gestions  were  helpful  and  encourag¬ 
ing.  Many  were  told  they  could  do 
better  if  they  worked  harder.” 


Paul  Miller  Room 
formally  opened 

The  Paul  Miller  Room  in  the 
Edmon  Low  Library  at  Oklahoma 
State  University  was  formally  opened 
by  its  namesake,  Paul  Miller,  former 
chairman  of  Gannett  Co.  Inc.  and  of 
the  Associated  Press  and  a  1931  grad¬ 
uate  of  OSU. 

The  room  houses  Miller's  papers, 
which  trace  his  career  as  a  journalist 
for  papers  in  Stillwater,  Guthrie,  Oke- 
mah,  Norman,  Pawhuska  and  Okla¬ 
homa  City,  his  long  association  with 
the  AP  and  his  career  at  Gannett. 

Oklahoma  Gov.  Henry  Bellmon 
proclaimed  the  dedication  day  “Paul 
Miller  Day”  throughout  the  state,  and 
John  C.  Quinn,  executive  vice  presi¬ 
dent/news  of  Gannett  Co.  Inc.  and 
editor  of  USA  Today,  delivered  the 
first  Paul  Miller  Journalism  Lecture. 

Keep  clips  clean 

The  Newspaper  in  Education 
newsletter  from  the  New  Britain 
(Conn.)  Herald  recently  shared  a 
recipe  with  its  readers  —  a  mixture 
for  preserving  old  newspaper  clip¬ 
pings. 

The  item  related  that  if  you  mix  one 
Milk  of  Magnesia  tablet  with  one 
quart  of  club  soda,  freeze  the  mixture 
overnight,  pour  it  into  a  flat  pan  and 
soak  the  clipping  in  the  mix  for  one 
hour,  then  dry  it  flat,  the  clipping  will 
neither  turn  yellow  nor  disintegrate. 

Denver  media  help 
campaign  to  boost 
giving,  volunteering 

Denver  area  television,  radio, 
newspaper  and  outdoor  companies 
have  cooperated  in  an  effort  to  sup¬ 
port  a  public  service  campaign  to 
boost  community  giving  and  volun¬ 
teer  work. 

The  campaign  was  conducted  on 
behalf  of  Metro  Denver  GIVES,  a 
coalition  of  corporations,  foundations 
and  volunteer  organizations  formed 
to  double  the  amount  of  giving  and 
volunteering  in  the  metropolitan  Den¬ 
ver  area  during  the  next  five  years. 
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'^Lookins  down  from 
heaven,  Robert  Benchley 
and  SJ.  Perelman  must 
be  beaming.  ”  Los  Angeles 
Times  review  of  Stephanie 
Brush's  Men:  An  Owner’s 
Manual 


A  new-generation  humor  columnist 
for  editorial  and  feature  pages 


For  rale  and  availability  on  this  twice-weekly 
column,  write  or  call  collect: 
Washington  Post  Writers  Group, 
Washington,  D.C.,  20071,(202)  334-6375. 


\AfeshirltonPost 
Writers  Grcup 


I 


■  I 


Commerce  Department  looks  at  newspapers 

Issues  its  1988  V.S.  Industrial  Outlook’ 


The  U.S.  Department  of  Com¬ 
merce  is  predicting  a  2.3%  increase 
(in  constant  1 982  dollars)  for  newspa¬ 
per  industry  receipts  in  1988  over 
1987  levels,  as  well  as  increasing 
mergers  and  acquisitions  over  the 
next  few  years  with  foreign  compa¬ 
nies  making  significant  investments. 

In  its  “1988  U.S.  Industrial  Out¬ 
look,”  the  Commerce  Department 
notes,  “The  U.S.  newspaper 
industry  .  .  .  improved  its  perfor¬ 
mance  in  1987  after  two  years  of  slow 
growth  .  .  .  Total  receipts  for  1 987, 
measured  in  current  dollars,  reached 
$31.6  billion." 

In  1987,  total  employment  in  the 
newspaper  industry  rose  an  estimated 
1%  to  420,000,  although  production 
worker  numbers  changed  little  at 
152,000,  the  report  states.  Wage 
increases  averaged  between  1%  and 
2%,  material  costs  were  expected  to 
rise  no  more  than  5%,  and  newsprint 
consumption  in  1987  was  up  about 
4%. 


“Except  for  newsprint,  industry 
costs  are  not  expected  to  increase 
more  than  5%  in  1988,"  according  to 
the  report.  “Since  any  increase  in 
newspaper  advertising  pages  would 
strengthen  the  demand  for  newsprint, 
newsprint  prices  may  increase  further 
unless  scheduled  additions  to  Cana¬ 
dian  newsprint  capacity  come  on  line. 

“Limited  industry  growth  should 
keep  employment  growth  at  about  2% 
or  less  in  1988.  Total  employment  is 
expected  to  reach  424,()()(),  with  the 
number  of  production  workers  rising 
to  153,(XX),”  the  Consumer  Depart¬ 
ment  estimates. 

“The  forecast  for  the  U.S.  newspa¬ 
per  industry  over  the  next  five  years  is 
favorable,  with  receipts  growing  at  a 
yearly  rate  of  2%  to  3%  in  constant 
[1982]  dollars.  As  the  nation's  econ¬ 
omy  continues  to  improve,  increases 
in  advertising  expenditures  (which 
generally  grow  faster  than  GNP)  will 
benefit  the  newspaper  industry,”  the 
report  states,  adding  that  increased 
use  of  zoned  editions,  special-interest 
sections,  intensified  demographic 


targeting,  more  standardization  for 
national  advertisers  and  the  use  of 
AD/SAT  will  help  boost  advertising 
revenues. 

“Newspaper  circulation  is 
expected  to  show  moderate  growth, 
primarily  on  Sunday,”  the  outlook 
continues.  “Total  U.S.  newspaper 
circulation,  however,  is  not  expected 
to  grow  more  than  1%  yearly  over  the 
next  five  years. 

“Technological  change  in  the 
newspaper  industry  will  center  on 
bringing  down  equipment  costs,  thus 
permitting  more  publishers  to  buy 
state-of-the-art  equipment.  Personal 
computers  (PC)  will  increasingly 
compete  with  front-end  systems 
(video  display  terminals  linked  to  a 
central  computer)  in  meeting  data 
processing  needs,”  the  government 
study  predicts. 

“Electronic  makeup  of  pages  will 
make  more  headway  over  the  next 
five  years  as  the  cost  of  purchasing 
this  capability  declines.  PC  publish¬ 


ing  will  firmly  entrench  itself  over  the 
next  five  years  among  small  commu¬ 
nity  newspapers  that  have  been  mar¬ 
ginally  profitable. 

“In  the  pressroom,  flexographic 
printing  involving  the  use  of  plastic 
printing  plates  will  present  a  chal¬ 
lenge  to  lithographic  printing,  the 
industry’s  dominant  printing  pro¬ 
cess,”  according  to  the  report. 

“Merger  and  acquisition  activity  in 
the  newspaper  industry  will  continue 
at  a  brisk  rate  over  the  next  several 
years.  The  number  and  pace  of  these 
transactions  will  depend  to  a  signifi¬ 
cant  degree  on  the  overall  state  of  the 
U.S.  economy,”  the  study  says. 
“Recently,  U.S.  newspaper  compa¬ 
nies  have  focused  more  on  acquiring 
other  newspapers  rather  than  diver¬ 
sifying  into  related  industries  or  other 
media. 

“Foreign  newspaper  companies 
are  expected  to  make  significant 
investments  in  U.S.  newspapers  over 
the  next  few  years.  The  availability  of 
investment  opportunities  and  the 
absence  of  government  restrictions 


on  U.S.  newspaper  ownership  will 
provide  a  favorable  climate  for  for¬ 
eign  investors.  Canadian  publishers 
who  are  already  well-established  in 
the  United  States  are  likely  to  be  the 
most  active  buyers.” 

The  report  also  predicts  that  subur¬ 
ban  dailies  will  continue  to  grow 
faster  than  metropolitan  newspapers, 
and  that  cable  television,  while  posing 
no  major  threat  to  newspapers  over 
the  next  few  years,  will  pose  greater 
competition  for  local  advertising  dol¬ 
lars  as  its  audience  expands. 

Financial  Times 
available  in  Denver 

The  Financial  Times  of  London, 
the  international  business  daily  news¬ 
paper  which  is  printed  in  the  United 
States  via  satellite,  has  introduced  a 
same-day,  hand-delivery  service  in 
Denver,  Colo. 

The  FT  has  been  printed  in  the  U.S. 
since  mid- 1985,  when  a  satellite  edi¬ 
tion  began  printing  Monday  through 
Saturday  in  Bellmawr,  N.J.  Copies 
are  initially  distributed  to  New  York 
City  and  Washington,  D.C.,  by  truck 
and  to  other  major  North  American 
cities  by  airplane  from  Philadelphia’s 
International  Airport.  Including  Den¬ 
ver,  a  total  of  25  cities  currently 
receive  the  Financial  Times  hand- 
delivery  service. 

Gainesville  Sun 
unveils  new  look 

The  Gainesville  (Fla.)  San  has 
unveiled  its  new  design,  joining  other 
New  York  Times  Regional  Newspa¬ 
per  Group  papers  that  have  been 
redesigned  by  Louis  Silverstein,  for¬ 
mer  corporate  art  director  for  the 
New  York  Times. 

Each  section  of  the  Sun  was  rede¬ 
signed  from  front  to  back  to  create  a 
more  orderly,  more  consistent  and  a 
friendlier  newspaper,  according  to 
executive  editor  Diane  McFarlin. 

“More  than  a  shade  different”  was 
the  theme  utilized  to  promote  the 
project  on  television,  billboards  and 
in  mailed  and  sample  copy  flyers. 

The  60,000-circulation  daily  made 
its  last  major  product  change  in  1977, 
when  it  switched  from  afternoon  to 
morning  publication. 


“Electronic  makeup  of  pages  will  make  more 
headway  over  the  next  five  years  as  the  cost  of 
purchasing  this  capability  declines.” 
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8  newspapers  and  185  couples 

FLEXOMAN  press 
technology 
leads  the  wag. 


And  the  reasons  are  clear. . . 


In  1988  MAN  Roland  will  have  delivered  185  Flexo 
couples  to  eight  newspapers,  some  slip-in,  some 
complete  presses,  making  us  the  leading  supplier  of 
Flexo  technology  to  the  newspaper  market.  The 
reasons  for  our  lead  are  clear... 

The  Company:  MAN  Roland,  a  $7  billion  global 
press  manufacturer,  with  nearly  500  employees  at 
U.S.  headquarters  in  N.J.  and  over  6,000  employees 
worldwide  ~  is  reaffirming  its  commitment  to  the 
U.S.  newspaper  market  with  a  multimillion  dollar 
facilities  expansion  and  upgrade  of  its  U.S.  operations. 

Technology  &  Experience:  MAN  Roland 
FLEXOMAN  press  technology  currently  has  more 
running  experience  than  any  competitor.  In  1988  we 
will  make  quantum  leaps,  as  eight  FLEXOMAN  sites 
will  be  operational.  Ei^t  complete  MAN  Roland  Ink 
Handling  Systems,  with  87  Split  Fountain  Inkers,  and 
a  new  Flexo  Press  Management  System  -  the  first 
complete  presetting  system  to  maximize  Flexo’s 
simplicity. 


Add  to  this,  our  proven  3:2  and  2:1  folder  designs  - 
the  workhorses  of  the  U.S.  newspaper  market  with 
over  200  in  operation.  The  MAN  Roland  pioneered 
Running  Belt  Tension  Reels,  with  our  new  state  of  the 
art  50"  RTP  is  an  accumulation  of  30  years  of 
experience  in  this  area. 

After-Sale  Support:  An  installation  and  service 
support  organization  staffed  by  people  who  under¬ 
stand  newspapers  -  many  are  former  pressmen. 

And  Press  Pa^  International,  our  parts  support 
group,  maintains  a  multimillion  dollar  inventory  of 
parts  for  installed  presses.  They  respond  to  80%  of 
current  parts  orders  in  24  hours. 

Consider  the  reasons  that  made  MAN  Roland  the 
Flexo  leader  when  you  consider  your  next  press. 
MAN  Roland  USA  INC. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
Telex:  833-330  (201)  469-6600 


■MAN  on  the  move 


LEGAL  BRIEFS 


Judge  won’t  close 
pretrial  hearings  or 
limit  news  coverage 

A  Circuit  Court  judge  in  Tennessee 
refused  to  close  pretrial  hearings  or 
limit  news  coverage  of  the  case  of  a 
Nashville  couple  accused  of  murder¬ 
ing  a  5-month-old  child. 

The  assistant  public  defender  had 
asked  the  judge  to  close  the  bond 
hearing,  claiming  that  public  disclo¬ 
sure  of  the  evidence  would  “taint” 
prospective  jurors.  Attorneys  for  the 
Nashville  Banner  an6  the  Tennessean 
objected  to  the  attempt. 

The  judge  did,  however,  order 
court  personnel  and  attorneys  in  the 
case  not  to  comment  prior  to  the 
actual  trial. 

Media  sought  more 
info  on  settlements 

Soon  after  the  Justice  Department 
announced  in  late  1986  that  it  had 
settled  death  claims  with  the  families 
of  the  four  astronauts  killed  when  the 
Space  Shuttle  Challenger  exploded, 
15  reporters  filed  Freedom  of  Infor¬ 


mation  Act  requests  to  get  the  details. 

While  others  sought  the  dollar 
amounts,  the  Associated  Press’s 
Michael  J.  Sniffen  sought  more  infor¬ 
mation,  information  that  later  became 
a  key  fact  during  litigation  of  the  case 
in  federal  court. 

The  AP  asked  the  National  Aero¬ 
nautics  and  Space  Administration  and 
the  Justice  Department  for  corres¬ 
pondence  between  the  government 
and  Morton  Thiokol,  the  rocket 
maker,  and  the  families  and  for  docu¬ 
ments  relating  to  the  three  families 
who  had  not  settled. 

The  AP  wanted  to  know  how  much 
blame  the  government  gave  to  the 
company  that  built  the  faulty  booster 
rocket,  why  the  government  settled 
with  families  it  said  had  no  right  to  sue 
and  whether  the  families  were  treated 
fairly. 

When  the  Fol  request  was  turned 
down  by  the  Justice  Department,  the 
AP  and  six  other  news  organiza¬ 
tions —  the  Concord  (N.H.)  Moni¬ 
tor,  NBC,  USA  Today,  the  Houston 
(Texas)  Post,  the  Houston  (Texas) 
Chronicle  and  Pasha  Publications  — 
filed  suit  in  federal  court. 

At  the  hearing,  U.S.  District  Judge 
Charles  Richey  said  the  government's 
claims  of  exemptions  did  not  stand 


up,  and  within  a  week  the  government 
settled,  releasing  more  documents  on 
March  7. 

High  Court  rejects 
$3-million  lawsuit 
over  best  seller  list 

The  Supreme  Court  has  refused  to 
revive  a  $3-million  lawsuit  by  author 
William  Peter  Blatty  against  the  New 
York  Times  for  the  treatment  his  1983 
novel  Legion  received  on  the  news¬ 
paper’s  weekly  Best  Seller  List. 

The  justices,  without  comment,  on 
March  8  let  stand  a  California 
Supreme  Court  ruling  that  dismissed 
Blatty’s  lawsuit  alleging  intentional 
interference  with  prospective  busi¬ 
ness  advantage. 

Blatty,  author  of  The  Exorcist, 
contended  that  the  Times  excluded 
Legion  from  the  weekly  list  for  a 
period  even  though  the  newspaper 
knew  the  novel  had  sold  enough 
copies  to  qualify. 

The  California  Supreme  Court,  by  a 
7-0  vote  last  Dec.  29,  said  Blatty  could 
not  pursue  the  lawsuit. 

Four  of  the  state  court’s  justices 
(Continued  on  page  57) 


TMfORIMli? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


STATI  rA«M 


INSUtANCf 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Mitsubishi 

The  Proven  Standard  of  Quality 
in  Newspaper  Presses 


Mitsubishi  Offset  Presses 

-  over  20  years  of  Installetl  experience 

-  versatility  In  unit  design 

-  flexibility  In  color  and  paging 

A  new  quality  standard  for  color  newspaper  printing  is  now 
available  due  to  Mitsubishi’s  highly  advanced  engineering. 

The  result:  superior  Quality  color  printing,  increased  produc¬ 
tivity  and  reduced  printing  waste. 


As  testimony  to  their  careful  engineering,  Mitsubishi  presses 
each  week  print  more  than  20  million  copies  of  newspapers 
—making  them  genuinely  suited  to  the  needs  of  a  modern 
newspaper  —  yours. 

For  more  information,  or  to  arrange  a  preseritation,  please 
telephone  Michael  Shafer  at  212/207-0639. 


Manufactured  by: 


MITSUBISHI 

HEAVY  INDUSTRIES,  LTD. 

Tokyo,  Japan 

Represented  by: 

Sumitomo  Corporation  of  America 

345  Park  Avenue 

New  York,  New  York  10154 


IN  BRIEF 


Yakima  driver  spots 
blaze,  saves  family 

Sheri  Parmelee,  30,  a  load  driver 
for  the  Yakima  (Wash.)  Herald- 
Repuhlic,  recently  saved  a  family  of 
three  from  a  burning  home. 

While  making  her  rounds  one  Sun¬ 
day  at  4  a.m. ,  Parmelee  was  looking  at 
the  smoke  from  the  chimneys  on  the 
homes  she  passed,  when  she  noticed 
something  odd  from  one  house. 

“Smoke  was  just  streaming  up, 
straight  up.  So  1  went  down  the  street 
a  little  way  and  looked  back  and  saw 
a  flash  in  the  chimney,  so  I  knew 
something  was  wrong,”  she  told  the 
newspaper. 

She  ran  through  the  unlocked  front 
door  of  the  home  and  called  out  to  see 
if  anyone  were  home.  No  one 
answered,  but  she  said  she  heard  a 
dog  barking. 

Parmelee  used  the  radio  in  her  Her¬ 
ald-Republic  pickup  to  call  the  news¬ 
paper’s  dispatch  center  and  have 
someone  there  call  the  fire  depart¬ 
ment.  She  then  returned  to  the  home. 

“1  went  back  in,  screaming  now, 
and  then  I  started  moving  toward 


where  I  thought  the  dog  was  barking. 
Then  a  man  yelled.  So  1  yelled  back, 
‘Your  house  is  on  fire.  Get  out.’ 

“Then  a  woman  came  out  with  a 
blanket  around  her.  Apparently,  the 
dog  was  in  the  bedroom  with  them. 
There  was  another  man  who  was 
sleeping  on  the  couch,”  Parmelee 
was  quoted  by  the  newspaper. 

By  the  time  they  were  all  outside, 
the  house  was  completely  engulfed  in 
flames.  An  electrical  short  was 
blamed  for  the  fire  that  destroyed  the 
house. 

When  the  rescue  was  completed, 
Parmelee  finished  her  route. 

Erie  paper  marks 
100th  anniversary 

The  Times  Publishing  Co.  of  Erie, 
Pa.,  publisher  of  the  Morning  News, 
Erie  Daily  Times,  Saturday  Week¬ 
ender  and  Sunday  Times-News,  will 
be  100  years  old  on  April  12. 

The  company  began  in  1888,  when 
nine  printers  involved  in  a  labor  dis¬ 
pute  with  the  Evening  Herald  started 
publishing  the  Erie  Daily  Times.  John 
Mead  eventually  acquired  the  news¬ 


paper  from  his  eight  partners  and  the 
Erie  Daily  Times  has  remained  in  the 
Mead  family  ever  since. 

The  100th  anniversary  celebration 
began  on  Jan. 4,  with  the  introduction 
of  a  double-truck  daily  item  called 
“100  Days  of  Front  Pages,”  which 
features  reprints  of  a  famous  front 
page  and  accompanying  article 
reprints  and  photos.  This  will  con¬ 
tinue  until  April  12,  when  the  first 
front  page  of  the  Erie  Daily  Times  is 
reprinted. 

Other  activities  to  celebrate  the 
anniversary  include;  sponsoring  a 
“Masters  of  Cartoon  Art”  exhibit  at 
the  Erie  Art  Museum  featuring  44 
works  from  the  Museum  of  Cartoon 
Art  in  Rye  Brook,  N.Y.;  a  “Festival 
of  High  School  Bands”  where  all  Erie 
County  high  schools  have  been 
invited  to  participate;  a  gift  to  the 
community  of  a  bilevel  outdoor  otter 
exhibit  at  the  Erie  Zoo;  an  outdoor 
concert  of  the  Erie  Philharmonic;  a 
book  entitled  Front  Page  that 
includes  the  100  front  pages  currently 
being  reprinted  in  the  newspaper  as 
well  as  100  more  famous  front  pages; 
and  on  April  10,  all  Sunday  subscrib¬ 
ers  will  receive  a  copy  of  a  184-page 
anniversary  book  that  traces  Erie’s 
history  for  100  years  and  ends  with  a 
chapter  devoted  to  the  Times  Pub¬ 
lishing  Company. 

In  addition,  the  company  has 
minted  a  limited -edition  silver  coin 
available  only  to  employees;  will  be 
hosting  a  banquet  for  650  employees 
and  guests;  is  running  an  editorial  pro¬ 
gram  focusing  on  ethnic  groups 
entitled  “The  Erie  Heritage”;  has 
designed  another  editorial  program 
which  focuses  on  cities  and  towns 
around  Erie  County;  and  is  sponsor¬ 
ing  an  amateur  photography  contest 
which  will  be  exhibited  at  the  annual 
Erie  Arts  Festival. 

Asbury  Park  Press 
staffers  get  awards 

Since  the  Asbury  Park  (N.J.)  Press 
began  its  monthly  “Best  of  Press” 
newsroom  contest  in  November  of 
1987,  over  50  staffers  have  been  hon¬ 
ored  for  exemplary  work  in  news¬ 
writing,  reporting,  photography  and 
graphic  design. 

Newsroom  employees  nominate 
each  other’s  work  and  submissions 
are  judged  by  the  winners  of  the  previ¬ 
ous  month’s  contest.  Winners  receive 
$25  and  a  mention  in  Second  Takes, 
the  newspaper’s  monthly  newsroom 
newsletter. 


THE  PULLIAM  SCHOOL 
OF  JOURNALISM 


On  April  23,  1988,  Franklin  College  will  rededicate  Shirk 
Hall  for  use  by  the  Pulliam  School  and  the  Indiana  High 
School  Press  Association.  The  former  college  library',  on  the 
National  Register  of  Historic  Places,  has  been  restored  and 
equipped  through  the  generosity  of  Nina  Mason  Pulliam,  the 
Lilly  Endowment  Inc.,  and  the  Scripps  Howard  Foundation. 

Superior  journalism  education  in  a  small  ollege. 
Advanced  technology  in  a  classic  building. 

FRANKLIN  COLLEGE,  FRANKLIN,  INDIANA  46131 
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Of  the  76  newspaper  deals 
we  have  closed  since  1984, 
these  six  are  our  latest: 


Morristown  Newspapers,  Inc., 

a  subsidiary  of 

Suburban  Newspapers  of  New  Jersey, 

wholly-owned  by 

Coodson  Newspaper  Group,  Inc. 

acquired 

The  Morristown,  New  Jersey 

Daily  Record 

MediaNews  Holdings,  Inc. 

acquired 

The  Houston  Post  Company 

Garden  State  Newspapers,  Inc. 

American  Publishing  Company, 

a  subsidiary  of 

acquired 

Hollinger,  Inc. 

acquired 

The  Dispatch  Publishing  Company 

The  Naugatuck  News  Corporation 

of  York,  Pennsylvania 

of  Connecticut 

Independent  Newspapers  Corp. 

acquired 

Lincoln  Publishing,  Inc. 

an  affiliate  of 

Thomson  Newspapers  Ltd. 

GT,  Inc.,  publisher  of 

Good  Times  newspaper  of 

acquired 

Santa  Cruz,  California 

New  Castle,  Pennsylvania  News 

Henry  Ansbacher  Inc. 

Investment  Bankers  To  The  Newspaper  Industry 


Henry  Ansbacher,  Inc.  277  Park  Avenue,  New  York,  N.Y  10172  (212)  688-5544 


IN  BRIEF 


Morning  Call  adds 
a  TMC  edition 


The  Morning  Call  of  Allentown, 
Pa.,  has  introduced  the  third  edition 
of  its  total  market  coverage  product, 
the  Morning  Call  EXTRA. 

The  newest  EXTRA  edition  will 
reach  non-subscriber  households 
each  week  in  the  northern  tier  of  the 
Times-Mirror  newspaper’s  circula¬ 
tion  area.  The  other  two  editions 
serve  the  eastern  region  and  the 
southern  region. 


it  includes  advertisements  for  news¬ 
papers,  television,  radio  and  bill¬ 
boards.  Each  medium  has  donated 
prime  space  or  time  to  run  the  ads 
each  month  highlighting  two  topics. 
The  16  topics  include  history,  beauty, 
climate,  recreation,  technology  and 
art. 

Kevin  Kane,  marketing  director  for 
the  Knoxville  News  Sentinel  Com¬ 
pany,  headed  the  promotional  com¬ 
mittee  comprised  of  representatives 
from  each  medium.  This  committee 
wrote  and  produced  the  ads. 


Ad  campaign  touts 
a  Tennessee  region 


How  to  improve 
co-op  ad  billings 


Bob  Hively,  president/general 
manager  and  CEO  of  the  Knoxville 
(Tenn.)  News  Sentinel  Company, 
recently  headed  and  organized  a 
multimedia  campaign  aimed  at  pro¬ 
moting  and  stimulating  pride  in  the 
East  Tennessee  area. 

The  theme  of  the  eight-month  cam¬ 
paign,  which  was  unveiled  March  2,  is 
“Share  Our  Mountains  of  Pride,”  and 


There  are  five  steps  that  media  can 
take  to  achieve  an  increase  of  more 
than  10%  in  co-op  advertising  billings, 
even  in  low-growth  years,  according 
to  Miles  David,  president  of  Market 
Soundings,  a  consulting  company 
that  assists  manufacturers  in  co-op 
strategy. 

David  suggested  that  media  sell 
with  ideas,  as  only  the  lack  of  ideas 
and  willingness  to  work  at  them  limits 


^What's  a  newspaper 
veteran  like  me  doing 
working  for  a  broadcast 
brokerage? 

'^Selling  newspapers, 
of  course.’ ' 


Gloria  Bushelman 


In  the  first  quarter  of  1988,  Gloria  Bushelman  and  her  [fT^ 
associates  negotiated  the  sale  of  over  $40,000,000  in  news-  1^ 
paper  properties  To  learn  how  RC.  Crisler’s  diverse  talents  - 
can  work  for  you,  contact  one  of  the  follo  wing  offices 


Gndnnad,  OH:  (513)  381-7775;  Richard  C  Crisler,  Clyde  G.  Haehnle,  Larry  C  Wood,  John  D.  Chapman, 
Gloria  Bushelmaa 

lihaca,  NY:  (607)  257-6283,  John  R  Babcock  Lincoln,  NE  (402)  475-5285,  Richard  W  Chapia  Special 
Consultant:  Ward  L  QuaaJ  Company,  Chicago;  IL  (3i2)  644-6066  and  Los  Angeles,  CA  (213)  277-9399. 


media  co-op  billings;  study  every  co¬ 
op  program  carefully  with  the  under¬ 
standing  that  each  is  unique  even  if  it 
appears  similar;  build  confidence 
levels  of  manufacturers  about  media 
salespeople;  help  manufacturers 
develop  more  effective  co-op  adver¬ 
tising;  and  go  to  the  regional  sales 
manager  to  develop  co-op  concepts. 

David,  past  president  of  the  Radio 
Advertising  Bureau,  outlined  the  five 
steps  at  the  Newspaper  Advertising 
Co-Cop  Network  convention  in 
Scottsdale,  Ariz. 


Electronic 
publishing 
school  formed 


A  school  has  been  formed  to  teach 
the  skills  involved  in  electronic  pub¬ 
lishing  and  other  new  media. 

The  school.  International  Multime¬ 
dia  Publishing  Institute,  was  started 
in  Washington,  D.C.,  in  February  in 
affiliation  with  the  U.S.  Department 
of  Agriculture’s  Graduate  School. 

The  institute  will  offer  programs  in 
“traditional  media  and  in  newer 
forms  of  interactive  and  multimedia 
communications,”  according  to  Lois 
Spice  Haig,  president  of  Book  Asso¬ 
ciates  and  co-founder  of  the  institute. 

Demonstrations  at  a  kickoff  pro¬ 
gram  involved  touch-screen  personal 
computers  displaying  still  and  moving 
video  images,  text  and  sound  from 
information  stored  on  laser  discs. 


Calif,  daily  donates 
to  performing  arts 


In  its  first  year,  the  Sacramento 
Bee  Performing  Arts  Fund  has  given 
more  than  $60,000  to  local  organiza¬ 
tions.  The  fund  is  designed  to  encour¬ 
age  expansion,  development  and 
excellence  in  the  performing  arts. 

Each  year,  the  Bee  becomes 
involved  with  organizations  that  are 
holding  events  in  the  Sacramento 
area.  Local  symphony,  ballet,  opera, 
theater  and  arts  groups  were  among 
those  receiving  donations  from  the 
1987  fund. 


Weekly  to  publish 
six  days  a  week 


The  weekly  South  West  News-Sun 
of  Libertyville,  111.,  has  begun  pub¬ 
lishing  six  days  a  week. 
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We  Are  The  Software  Firm  That  Incorporates 
Accounting  Principles  &  Human  Resources 
Into  Newspaper  Management  Systems  . 


We’re  Collier-Jackson,  and  we’ve 
spent  12  years  developing  advertising, 
circulation,  financial,  accounting  and 
personnel  systems  to  help  newspapers 
organize,  process,  analyze  and  pre¬ 
sent  information  more  efflciendy, 
more  efiectively. 

We  believe  it  is  the  creative  ideas  of 
our  people  that  make  our  products  so 
successfijl.  People  who  know  as  much 
about  ROP  color  linage  as  they  do  about 
reducing  CPU,  I/O  and  elapse  times. 

You  see,  it’s  the  combination  of  news¬ 
paper  expertise,  accounting  principles, 
human  resources  and  software  know-how 
that  sets  us  apart  as  a  company  and  dif¬ 
ferentiates  our  software  from  all  others. 


AWARD-WINNING  SOFTWARE 


Our  unique  way  of  working  means 
our  installation  base  is  growing  at  a 
rapid  pace. 

Work  which  earns  us  numerous  ICP 
Awards  for  products  that  have  clearly 
evidenced  their  acceptability  in  the 
marketplace  and  their  leadership  as 
proprietary  software  systems. 

Growth  that  keeps  us  ranked  as  an 
Inc.  500  and  ICP  200  company. 

It’s  the  payoff  for  dedication.  And  it 
makes  for  satisfied  customers  in  news¬ 
papers  throughout  the  United  States. 


FULL  RANGE  OF  PRODUCTS 


Each  of  our  newspaper  management 
systems  is  designed  to  do  business  the 
way  you  do  business.  And  they  work 
alone  or  together  to  better  work  for  you. 
CJ/CIRCULATION™ 

CJ/ADV'ERTISING'“ 

CJ/ADVANCED  GENERAL  LEDGER™ 
CJ/ACCOUNTS  PAYABLE™ 

CJ/FIXED  ASSETS™ 

CI/PAYROLL™ 

Cj/CLASSIFIED™ 

CJ/AD  TRACKING™ 

CJ/LAYOUT™ 

CJ/NEWSPRINT™ 

CJ/PERSONNEL™ 

CJ/EMPLOYEE  FUND  ADMINISTRATION’ 
CJ/REPORT  WRITER™ 

CJ/EXECULINK™ 


EDUCATION  &  SUPPORT 


when  you  choose  a  Collier-Jackson 
system,  you  don’t  go  it  alone.  We’re  there 
to  help  you  every  step  of  the  way  —  from 
analyzing  your  needs  through  implemen¬ 
tation,  education  &  training  to  24-hour, 
phone-in  support. 

And  whether  you’re  a  terminal  oper¬ 
ator,  circulation  manager,  advertising 
director,  general  manager  or  publisher, 
you’ll  find  Collier-Jackson  features  do 
make  the  job  easier. 


CoHicr-jMlfson,  Inc. 

Cofpcxate  Offices: 

3707  Wfest  Cherry  Street 
Tampa,  Florida  33607 
(813)  872-9990 


Ownership  changes 


Two  eastern  South  Dakota  weekly 
newspapers,  a  shopper  and  a  com¬ 
mercial  printing  business  have  been 
purchased  by  Gerald  Z.  Hollings¬ 
worth  of  Oklahoma  City. 

The  Salem  Special,  Bridgewater 
Tribune  and  the  County  Trade,  a  non¬ 
duplicating  coverage  shopper  serving 
all  of  McCook  County,  were  involved 
in  the  sale.  They  have  a  combined 
circulation  of  over  7,300. 

The  seller  was  Danny  Schwans, 
who  has  owned  the  Tribune  since 
1968  and  the  Special  since  1972. 

Broker  for  the  sale  was  Jim  Hicks 
of  Buffalo,  Wyo. -based  Hicks  Media 
Service. 

:|c  4c 

The  37,899-weekly  circulation 
North  Snohomish  Today  at  Smoky 
Point,  Wash.,  has  been  sold  by  Elwyn 
R.  Sneed  and  Reid  Hale  to  Skagit 
Valley  Publishing  Co.,  publisher  of 
the  Daily  Skagit  Valley  Herald. 
Leighton  P.  W'ood  is  publisher  of  the 
Herald. 

Both  Sneed  and  Hale  will  stay  on  as 
co-publishers. 


John  Fournier  Jr.  of  Bend,  Ore., 
represented  the  sellers  in  the  transac¬ 
tion. 

*  *  * 

Park  Communications  added  its 
10th  newspaper  in  North  Carolina 
with  the  acquisition  of  the  Eden  Daily 
News,  a  five-day  publication  serving 
Eden  and  Rockingham  County. 

Richard  and  Beverly  Robertson, 
the  principal  owners  of  Leaksville 
Publishing  which  publishes  the  Daily 
News,  made  the  announcement  along 
with  Park  Communications  chairman 
Roy  H.  Park. 

*  *  * 

Suburban  Newspapers  of  Virginia, 
a  newly  formed  company,  has 
acquired  three  suburban  Richmond 
newspapers  with  a  combined  circula¬ 
tion  of  more  than  100,000. 

Suburban’s  principal  shareholder  is 
American  Publishing  Inc.,  also  head¬ 
quartered  in  Richmond.  One  of 
American’s  principals  is  Kenton  D. 
Bernhard,  who  has  held  several  editor 
positions  at  Knight-Ridder  Inc., 
including  executive  editor  of  the 


Detroit  Free  Press. 

The  three  acquired  publications  are 
the  Goochland  Gazette  serving 
Goochland  County,  the  Gazette 
South  of  the  James,  serving  Chester¬ 
field  County  and  the  Henrico  County 
Line. 

Jeffrey  A.  Byrd,  former  owner  and 
publisher  of  the  Henrico  County 
Line,  retains  part  ownership  of  Sub¬ 
urban  and  has  been  Suburban’s 
publisher  and  executive  vice  presi¬ 
dent. 

William  T.  Reed  Ill,  former  owner 
and  publisher  of  the  two  Gazette 
publications,  will  continue  as  a  con¬ 
sultant  to  Goochland. 

Richard  Briggs  &  Associates, 
Landrum,  S.C.,  was  the  broker. 


Gentry,  an  18,000-circulation 
magazine  in  San  Francisco,  has  been 
purchased  by  the  San  Francisco 
Progress.  William  H.  Rentschler, 
publisher  of  the  Progress,  intends  to 
change  the  magazine’s  name  to  City 
Living. 


Wall  Street  Journal  expands  with  the  market 


By  Debra  Gersh 

The  Wall  Street  Journal  has  been 
and  wants  to  stay  the  nation’s  busi¬ 
ness  daily,  and  it  intends  to  expand 
that  mandate  to  be  as  reflective  as 
possible  of  changes  in  the  business 
community,  according  to  managing 
editor  Norman  Pearlstine,  explaining 
the  reasons  for  starting  the  paper’s 
Media  &  Marketing  page  earlier  this 
year. 


Successful 

Newspapers 

Wanted 


James  Martin 

&  Associates 
Suite  1000 
65  E.  State  St. 
Columbus,  Ohio  43215 
(614)  889-9747 


As  business  has  expanded,  so  has 
the  paper,  he  continued,  noting  that 
as  business  has  become  more  interna¬ 
tional,  as  it  has  moved  toward  small 
and  local  businesses,  as  the  economy 
has  moved  from  manufacturing  to  ser¬ 
vice,  as  technology  has  played  more 
of  a  role,  as  the  stock  markets  have 
become  places  for  professional  and 
institutional  investors,  and  as  white- 
collar  workers  have  moved  on  to  new 
professions,  the  Journal  has  adapted 
its  coverage  to  reflect  those  changes. 

So  management  saw  a  focus  on 
media  and  marketing  as  an  area  where 
the  paper  could  expand  its  coverage. 
In  addition,  stories  about  media  com¬ 
panies  do  have  general  interest,  he 
added. 

The  page  does  not  intend  to  dupli¬ 
cate  the  many  advertising  trade  maga¬ 
zines,  nor  does  it  cover  issues  in  the 
same  depth  as  the  trades,  but  rather 
its  intention  is  to  step  back  and  report 
on  what  is  important  for  the  paper’s 
readers,  Pearlstine  continued. 

The  Journal  has  assigned  seven 
reporters  in  New  Y ork  City  and  one  in 
Los  Angeles  whose  primary  focus  is 


on  advertising,  marketing  and  media 
coverage,  he  explained  during  a 
recent  luncheon.  But  that  alone  is  not 
enough,  so  the  Journal’s  reporters 
around  the  country  are  being  encour¬ 
aged  to  think  about  angles  from  their 
regular  beats  that  could  run  on  that 
page  and  bureaus  are  asked  to  con¬ 
tribute  regularly. 

Although  it  is  early  to  do  any  stud¬ 
ies,  the  Media  &  Marketing  page 
seems  to  be  successful  and  Pearlstine 
said  he  has  seen  a  lot  of  recall  on 
stories  focusing  on  that  page. 

The  Journal  also  plans  to  expand  its 
coverage  in  such  areas  as  technology, 
legal  issues,  and  health  and  medicine, 
he  added,  noting  that  all  areas  will 
provide  feature  material  for  both  the 
first  and  second  sections  of  the  paper. 

When  asked  about  the  possibility  of 
the  Wall  Street  Journal  expanding  to 
three  sections,  Pearlstine  replied  that 
there  are  no  preparations  at  this  point 
to  announce  that.  If  the  paper  does  go 
to  three  sections,  the  move  will  be 
accompanied  by  better  indexing  and 
compartmentalization  to  make  it 
easier  to  get  through. 
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■ '  Hundreds  of  our  Inserting  Machines 
in  operation  nationwide  run  millions 
of  inserts  every  day.  For  many  of  our 
customers,  it  has  been  one  of  the 
most  profitable  investments  they 
have  ever^msde. 


►  Simple  operation.  You  can  use  semi-skilled  and  part-time  labor  and  do  not 
need  mechanical  experts  to  run  the  machine.  It  even  has  its  own  air  and 
vacuum  supply. 

The  automated  reject  eliminates  advertiser  complaints.  Every  paper  is  a 
complete  package.  q 

Modular  design  allows  you  to  add  insert  feeders  easily  to  keep  pace  with  the 
growing  insert  business. 

In-line  stacking,  maiiing  and  automatic  sorting  give  you  the  capability  to  distribute 
inserts  by  carrier  route  or  zip  code. 

Machines  are  built  to  last,  even  when  run  round-the-clock.  Heavy-duty,  non-welded 
construction  and  central  lubrication  hold  down  maintenance  costs. 

By  inserting  preprinted  sections,  you  handle  a  larger  paper  in  peak  seasons  or  on  special 
days  without  costly  expansion  of  the  printing  press. 

•  Single  source  responsibility  means  you  can  get  parts  within  24  hours.  If  you  ever  need  help, 
MULLER  MARTINI  has  a  nationwide  network  of  service  engineers. 


MULLER  MARTINI 


Ask  the  man  who  owns  one! 


MULLER  MARTINI  CORP. 

40  Rabro  Dr  .  P  0  Box  3360.  Hauppauoe.  N  Y.  11787*(516)582-4343 


The  most  widely  used  Inserter  in  Ameri 


If  you  ask  users  why  the  Muller  Martini  Model  227  Inserter  is  so  popular,  they  will  tell  you: 

Its  versatility  is  unbeatable.  You  can  use  it  for  direct  inserting,  preinserting  and  insert  packages 
for  total  market  coverage.  The  227  handles  every  type  jacket:  broadsheets,  tabloids,  quarter- 
folds  and  Pennysavers. 

•  Space-saving,  straight  line  machine  provides  better  workflow  and  easy  front  access  to 
feeders,  raceway,  reject,  delivery  and  all  controls.  Staging  of  skids  is  more  efficient. 

•  In-line,  low-silhouette  design  makes  supervision  easier.  One  person  can  load  two  or 
three  feeders. 


•  Wrenchless  adjustments  allow  zone  changeover  in  minutes, 
distribution  by  district  or  even  blocks  more  efficiently. 

•  Positive  gripper  feed  rig.  The  227  handles  all 
types  of  inserts,  from  bulky  sections 
and  preinserted  packages 
to  single  sheets 
and  cards. 


You  can  handle 


Corporate  Headquarters 
1 286  Eisenhower  Place  Ann  Arbor,  Ml  48 1 08 
(313)971-1011  Telex:  5106002208 


to  the  future 


CText  Guided  by  a  total  commitment  to  meeting  your  publishing 
needs,  today  and  tomorrow.  Employing  a  visionary  open-systems 
architecture  that  allows  you  to  expand  as  needed,  using  standard 
hardware  and  software.  An  OS/2 ®-ready  system  uniting  personal 
computers,  flleservers,  minicomputers  and  mainframes.  Not  a  dream  . . 
a  reality.  And  a  requirement  for  the  future.  '  CText. 

Standard  platforms  supported;  MS"^-DOS  ■  MS*^-OS/2®  ■  Microsoft®  Windows  ■ 
Presentation  Manager®  ■  Novell  NetWare®  ■  Tandem  Computers  ■  Sun  Microsystems  i 
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sUini  til 


The  page  on 


yhich  this  story  will  appear 


^iMfwple  were  arrested  Tuesday  when  they  Marched  Of)  i 
kiiiisj luring  a  protest  in  Lhasa,  the  Tibetan  capital .  Th< 


NEWSPEOPLE  IN  THE  NEWS 


STEVE  LOWRIE,  assistant  publisher  of  the 
Watertown  (S.D.)  Public  Opinion,  was  named 
general  manager  of  the  100-year-old  newspa¬ 
per. 

He  is  only  the  fifth  general  manager  in  the 
newspaper's  history  and  succeeds  his  father, 
John  R.  Lowrie,  publisher,  who  also  served  as 
general  manager  since  1972. 

The  younger  Lowrie  has  worked  as  computer 
operations  manager  and  systems  manager  at 
the  paper  and  continues  as  assistant  publisher. 

His  father  said,  in  announcing  the  promotion, 
"I  take  great  personal  pleasure  and  pride  in 
naming  Steve  as  the  fifth  general  manager  and 
I  feel  it  will  be  good  for  the  company  and  the 
community  to  have  this  next  generation  fully  in 
charge  of  our  newspaper. 

"This  is  a  move  that  assures  Watertown  and 
our  area  continued  family-owned  leadership  at 
the  Public  Opinion  with  a  deep  feeling  of  care, 
compassion  and  commitment  to  this  community 
and  our  entire  circulation  area." 


Steve  Pope  has  been  appointed 
vice  president  of  circulation  for  the 
Denver  Post. 

He  most  recently  has  been  circula¬ 
tion  director  of  Tucson  Newspapers 
Inc.,  and  prior  to  that,  a  circulation 
director  at  the  Lona  Beach  (Calif.) 
Press-Telef>rain. 

*  *  * 

Jan  ClJRRAN,  a  former  columnist 
and  feature  writer  for  the  Contra 
Costa  Times.  Walnut  Creek.  Calif.,  is 
the  newly  named  society  editor  of  the 
Desert  Sim.  Palm  Springs.  Calif. 


Vicki  Sander.s.  most  recently  a 
cultural  affairs  reporter  and  theater 
critic  for  the  .\^iami  Herald,  moved  to 
managing  editor  of  Rhode  Island 
Monthly  magazine.  Providence.  Ear¬ 
lier  she  was  a  reporter  and  editor  at 
the  Providence  Jonrnal-Bniletin. 


B.  Maurice  Sparry  has  succeeded 
Aubrey  L.  Webb  as  general  manager 
of  the  Beaumont  (Texas)  Enterprise. 
Webb  recently  moved  up  to  publisher 
of  the  paper. 

Prior  to  the  Enterprise.  Sparby 
worked  for  Hearst  Newspapers  on 
special  projects.  He  had  been 
publisher  of  the  Baltimore  News 
American,  which  ceased  publication 
in  1986.  and  prior  to  that  publisher  of 
the  Trenton  (N.J.)  Times. 


Derek  Wood,  formerly  an  adver¬ 
tising  consultant  for  Thomson  News¬ 
papers  in  Framingham.  Mass.,  joined 
Ihe Portsmouth  (N.H.)  Herald iis gen¬ 
eral  manager  and  publisher.  Wood 
replaces  Azio  J.  Ferrini.  who  had 
held  the  top  title  at  the  Herald  the  past 
10  years,  and  now  serves  as  a  consul¬ 
tant  and  operations  manager. 
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Knight-Ridder  Inc.’s  board  of 
directors  has  announced  plans  to 
elect  James  K.  Batten  the  com¬ 
pany’s  president  and  chief  executive 
officer  at  the  organizational  meeting 
of  the  board  following  the  annual 
meeting  of  the  company  on  April  15. 

Alvah  H,  Chapman  Jr.  will  relin¬ 
quish  the  chief  executive  post  after 
the  April  15  meeting  but  continue 
indefinitely  as  chairman  at  the  request 
of  the  board.  Chapman  reached  the 
normal  retirement  age  of  67  on  March 
21. 

Batten  has  been  president  of 
Knight-Ridder  since  1982.  He  spent 
five  years  as  a  correspondent  in 
Knight-Ridder’s  Washington  bureau 
after  serving  as  a  reporter  for  the 
Charlotte  Observer  and  subsequently 
was  an  assistant  city  editor  at  the 
Detroit  Free  Press  and  then  executive 
editor  of  the  Observer  in  1972-75.  He 
subsequently  was  K-R  vice  presi¬ 
dent/news  for  five  years  and  senior 
vice  president/news  in  1980-82. 

Chapman  joined  the  Knight  organi¬ 
zation  in  1960,  became  vice  president 
and  general  manager  of  the  Miami 
Herald  in  two  years  and  in  1969 
became  president,  a  position  he  held 
until  1983. 


Rene  Ford  has  been  appointed 
marketing  director  for  The  State  Rec¬ 
ord  Company  Inc.,  Columbia,  S.C. 

For  more  than  10  years.  Ford  man¬ 
aged  several  areas  in  the  advertising 
division  of  the  Detroit  Free  Press, 
most  recently  serving  as  assistant  to 
the  vice  president  of  advertising. 
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James  Smith,  formerly  Asian  news 
editor  for  the  Associated  Press,  is 
now  Buenos  Aires  bureau  chief  for 
the  Los  Angeles  Times.  He  replaces 
William  Montalbano,  who  moved 
to  bureau  chief  for  the  Times  in 
Rome. 

Smith  served  five  years  as  an  AP 
correspondent  and  news  editor  in 
Johannesburg  before  becoming  Asian 
news  editor  last  year.  He  has  been 
with  AP  since  1976,  working  as  state 
Capitol  correspondent  in  Hartford, 
Conn.,  an  editor  for  the  World  Desk 
in  New  York  and  as  correspondent  in 
The  Hague.  He  holds  a  bachelor  of 
arts  degree  in  history  from  Yale  Col¬ 
lege,  New  Haven. 

*  *  * 

Pete  H.  Baker,  most  recently  pro¬ 
duction  manager  for  the  South  Bend 
Tribune,  has  been  named  to  the  newly 
established  position  of  vice  president 
of  operations,  with  responsibility  for 
circulation  and  production.  He 
becomes  a  member  of  the  paper’s 
executive  committee. 

Baker  has  headed  a  special  project 
to  improve  circulation  operations. 
The  new  post  focuses  on  customer 
service  and  printing  quality,  accord¬ 
ing  to  editor  and  publisher,  John  J. 
McGann,  who  announced  Baker’s 
promotion. 

*  *  * 

Joan  Baraloto,  development 
manager  for  USA  Today's  Classline 
program,  has  been  appointed  director 
of  educational  services  for  the  news¬ 
paper. 

She  joined  USA  Today  last  year 
after  owning  her  own  communication 
company  and  designing  television 
production  and  instructional  compo¬ 
nents  for  the  NASA  Teacher  in  Space 
Program.  She  has  taught  at  the  college 
and  high  school  level  and  holds  a 
graduate  degree  from  Johns  Hopkins 
University,  Baltimore. 


Stan  Pusieski  is  the  newly  named 
sports  editor  of  the  Honolulu  Adver¬ 
tiser. 

Pusieski  moved  to  the  Advertiser 
sports  staff  a  year  ago  after  nine  years 
at  the  Eugene  fOre.)  Register-Guard. 
He  is  a  former  sports  editor  of  the 
Pacific  Daily  News  on  Guam. 

He  holds  a  master’s  degree  in  parks 
and  recreation  management  from  the 
University  of  Oregon. 

*  *  * 

Three  publisher  appointments  have 
been  announced  by  the  Community 
Newspaper  Division  of  Gannett  Co. 
Inc. 

Christopher  S.  Dix  becomes 
president  and  publisher  of  the  Lans- 
dale  (Pa.)  Reporter,  moving  from  a 
similar  position  at  the  Stockton 
(Calif.)  Record. 

Richard  L.  Holtz  becomes  presi¬ 
dent  and  publisher  in  Stockton  after 
holding  a  similar  position  at  the 
Lafayette  (Ind.)  Journal  and  Courier. 

W.  Curtis  Riddle  becomes 
publisher  of  the  Lafayette  newspa¬ 
per,  moving  from  assistant  to  the 
publisher  of  the  Cincinnati  Enquirer. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Richard  L.  Jacobs  was  named 
senior  vice  president/finance  and  sys¬ 
tems  at  the  Dallas  Times  Herald  with 
responsibility  for  the  financial,  sys¬ 
tems,  and  credit  operations. 

Jacobs  most  recently  was  chief 
financial  officer  for  Philadelphia 
Newspapers  Inc.,  publisher  of  the 
Philadelphia  Inquirer  and  the  Phila¬ 
delphia  Daily  News. 

Prior  to  Philadelphia,  he  was  con¬ 
troller  of  the  Wichita  Eagle-Beacon 
Publishing  Co. 

*  *  * 

Leon  Hertz  has  been  appointed 
vice  president  for  global  marketing  of 
The  News  Corporation  Limited, 
based  in  New  York,  in  addition  to  his 
other  responsibilities  as  an  executive 
vice  president  of  News  America  Pub¬ 
lishing  Inc. 

Hertz  was  previously  director  of 
News  International  pic.  and  prior  to 
that  served  as  vice  president  and  as 
associate  publisher  of  the  New  York 
Post  and  as  vice  president  and  general 
manager  of  the  San  Antonio  E.xpress 
News. 

it  *  * 

Sarah  Koch,  most  recently  at  the 
Meriden  (Conn.)  Record-Journal, 
joined  the  reporting  staff  of  the  Ports¬ 
mouth  (N.H.)  Herald. 

*  *  * 

Virginia  D.  Sederis,  formerly  law 
enforcement  writer  at  the  Hartford 
Courant,  is  the  newly  appointed  edi¬ 
tor  of  Stamford-based  The  Connecti¬ 
cut  Law  Tribune. 

Earlier  in  her  career,  Sederis  was 
associate  editor  of  New  Jersey 
Reporter  magazine  published  by  The 
Center  for  Analysis  of  Public  Issues  in 
Princeton,  N.J.,  and  an  aide  to  the 
New  Jersey  state  attorney  general. 
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OBITUARIES 


Rick  Baker,  36,  a  columnist  for  the 
Peoria  (Ul.)  Journal  Star,  died  March 
4  after  an  automobile  accident.  In 
more  than  10  years,  he  had  written 
about  1,500  columns  and  won  several 
reporting  awards  for  the  newspaper. 
*  * 

Leonard  Cahn,  87,  considered  one 
of  the  last  links  with  the  Damon 
Runyon  era  of  sports  journalism,  died 
March  10  in  Presbyterian  Denver 
Hospital  after  suffering  a  broken  hip. 

His  byline  was  on  the  sports  pages 
of  the  Denver  Post  and  then  the  Rocky 
Mountain  News  over  a  span  of  five 
decades.  He  retired  from  the  News  in 
1974,  having  served  more  than  34 
years  as  a  columnist,  beat  reporter 
and  as  “Chief  Arapahoe,”  a  handi- 
capper  of  horse  races. 

Cahn  began  sportswriting  when 
Jack  Dempsey  was  the  heavyweight 
boxing  champion  and  Babe  Ruth 
played  for  the  New  York  Yankees.  In 
1985,  he  was  inducted  into  the  Colo¬ 
rado  Sports  Hall  of  Fame. 

*  ^ 

Hallie  Calhoun  Campbell,  88, 
widow  of  Chesser  M.  Campbell,  for¬ 
mer  publisher  of  the  Chicago  Tribune 
and  president  of  Tribune  Co.,  died 
Feb.  28. 


Finger 


Lakes 


^oseU 


Her  son,  Byron  Chesser  Campbell, 
is  publisher  of  The  Record,  Hacken¬ 
sack,  N.J. 

!|c  4: 

Ivo  D.  Duchacek,  75,  who  was  a 
political  correspondent  for  the  Lii- 
dove  Noviny  in  his  native  Czechoslo¬ 
vakia  and  later  editor  in  chief  on  the 
Czechoslovakia  desk  of  Voice  of 
America,  died  March  9  at  his  Kent, 
Conn.,  home.  He  was  also  on  the 
political  science  faculty  at  City  Col¬ 
lege  of  New  York. 

*  *  * 

Alma  Archer  Fox,  89,  editor  of 
the  women’s  section  of  the  old  New 
York  Mirror  and  a  columnist  whose 
views  on  fashion  and  style  were  syn¬ 
dicated  to  more  than  1,100  newspa¬ 
pers,  died  March  22. 

Highlights  of  her  career  included 
interviewing  Adolph  Hitler  and 
drinking  with  Ernest  Hemingway  in 
Paris.  After  her  second  husband  died 
in  1959,  she  returned  to  Galesburg, 
III.,  and  wrote  a  weekly  column  for 
the  Galesburg  Post  until  she  retired  in 
1983. 

*  *  * 

James  B.  Gaffney,  66,  a  Beth¬ 
lehem  (Pa.)  Globe-Times  employee 
for  29  years  and  city  editor  for  two 


Times 


L,  - r\airo 
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decades  until  he  retired  in  1983,  died 
March  2. 

He  began  his  career  as  a  police 
reporter  and  moved  to  county  news 
editor  and  then  became  news  editor  in 
1963.  Prior  to  the  Globe-Times,  he 
was  with  the  Pocono  Record, 
Stroudsburg,  Pa.,  and  the  Bangor 
(Pa.)  News. 

9k  9k 

P.  Elizabeth  Hastings,  56,  staff 
writer  for  the  Asbury  Park  (N.J.) 
Press,  died  March  13  at  her  home  in 
Spring  Lake  Heights,  N.J.,  following 
a  long  illness. 

A  Press  employee  since  1970,  she 
started  as  an  executive  secretary  and 
was  librarian  before  becoming  a  staff 
writer. 

In  1958-66,  Hastings  worked  for  the 
Caracas  Daily  Journal,  an  American 
newspaper  in  Venezuela,  while  living 
there  with  her  family.  Her  husband. 
Jack,  is  an  Asbury  Park  Press  science 
writer. 

*  *  * 

John  J.  Hurt,  78,  longtime  South¬ 
ern  Baptist  editor  and  former  Asso¬ 
ciated  Press  newsman,  died  Feb.  17 
after  a  lengthy  illness. 

Hurt  worked  as  a  reporter  for  the 
Memphis  Commercial  Appeal  and  the 
Jackson  (Tenn.)  Sun  prior  to  joining 
the  AP  in  1936. 

In  1947  he  began  three  decades  as  a 
Baptist  newspaperman,  serving  as 
editor  of  the  oldest  state  paper,  the 
Georgian  Christian  Inde.x,  for  19 
years,  and  then  the  largest  paper,  the 
Texas  Baptist  Standard,  for  1 1  years. 

9k  9k  ^ 

Noah  Z.  LaMountain,  83,  former 
newsman  and  public  relations  execu¬ 
tive,  died  March  10  in  Springfield, 
Mass.  He  was  a  writer  for  the  Spring- 
field  Newspapers  and  for  radio  sta¬ 
tion  news  staffs. 

*  *  * 

John  J. McMahon,  72,  retired  chief 
librarian  of  the  Boston  Herald- 
Traveler  newspapers,  died  March  9. 
He  was  with  the  papers  35  years  and 
also  wrote  a  television  column. 

9k  9k  :k 

H.  Merle  Woods,  93,  publisher  of 
the  weekly  El  Reno  (Okla.)  American 
from  1946  until  he  leased  it  to  the  El 
Reno  Daily  Tribune  in  1958,  died  Feb. 
19. 

He  began  working  at  the  American 
in  1917  and  bought  one-third  interest 
after  World  War  1  and  was  co¬ 
publisher  until  1945. 

Woods  was  honored  last  year  as  the 
University  of  Oklahoma  Journalism 
School’s  oldest  living  graduate.  He 
helped  start  the  Oklahoma  Daily,  the 
campus  newspaper,  in  1916. 
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Knight-Ridder  and  flexo 

A  review  of  flexographic  printing  at  several  K-R  newspapers  turns 
up  some  minor  problems,  but  overall  high  satisfaction  levels 


By  Jim  Rosenberg 

Knight-Ridder  began  the  year  with 
some  “intense  brainstorming”  in 
concert  with  several  of  its  flexo  print¬ 
ing  equipment  and  supplies  vendors 
at  its  Miami  (Fla.)  Herald,  according 
to  Knight-Ridder  production  direc¬ 
tor,  Thomas  Sims. 

A  “similar  but  lower-profile  study" 
involving  many  of  the  same  vendors 
was  also  under  way  at  the  chain's 
Long  Beach  (Calif.)  Press-Telegram, 
Sims  reported. 

Full  and  partial  flexo  press  lines  are 
already  going  into  Knight-Ridder 
papers  in  the  South  [Charlotte  (N.C.) 
Observer  'and  Macon  (Ga.)  Telegraph 
&  News]  and  in  the  Midwest  [Fort 
Wayne,  Ind.,  Newspapers  and 
Wichita  (Kan.)  Eagle-Beacon]. 

The  five  press  lines  in  Charlotte  will 
consist  of  two  full  flexo  lines  and  flexo 
sprinkled  into  three  remaining  letter- 
press  lines.  All  five  are  to  be  ready  by 
mid- 1989  and  “will  have  split  foun¬ 
tains  on  every  couple”  according  to 
MAN-Roland  flexo  operations  direc¬ 
tor  Andrew  Schipke.  (The  pressmak- 
er's  prototype  split  fountain  is  now 
operating  at  the  San  Francisco  News¬ 
paper  Agency.) 

Fort  Wayne  and  Wichita  will  test- 
run  their  presses  in  early  April,  after  a 
delay  “due  to  a  design  problem  in 
color  unit  gearing,”  said  Boykin 
Wright,  Miami  Herald  senior  vice 
president/operations,  at  an  ANPA 
flexo  symposium  in  March. 

The  corporation  chose  this  point 
“at  midcourse  of  a  massive  develop¬ 
ment,”  said  Sims,  to  review  all 
aspects  of  its  flexographic  newspaper 
printing  —  including  both  proce¬ 
dures  and  equipment.  With  less  time 
for  cleaning  and  faster  wear,  papers 
with  large  press  runs  would  be 
expected  to  run  into  any  technical  or 
procedural  weaknesses  first. 

After  running  flexo  units  in  Long 
Beach  (Motter)  and  Miami  (MAN- 
Roland)  for  three  years  or  more,  Sims 
said  KRl  needed  “to  determine  that 
we  do  know  where  we  are.” 

Initial  flexo  results  led  to  its 
increased  use  at  both  sites  —  Long 
Beach  has  employed  its  flexo  units 


continuously  since  just  prior  to  the 
1984  summer  Olympics  —  and  plans 
to  place  units  in  front  of  press  lines  at 
other  papers,  serving  to  stretch  out 
the  purchasing  of  new  presses  and  the 
service  life  of  existing  letterpress 
units,  as  well  as  putting  flexo’s  bright 
color  on  —  and  removing  oil-based 
inks’  ruboff  from  —  cover  pages. 

With  so  much  new  equipment  being 
added  to  existing  flexo  investments, 
KRl  needed,  in  Sims'  words  “to 
make  sure  that  at  this  point  in  our 
learning  curve  .  .  .  we  take  this  expe¬ 
rience  and  use  it.” 

With  corporate  headquarters  and 
the  Herald  at  the  same  location,  the 
paper  was  a  logical  focus  of  attention, 
according  to  Sims,  who  said  that  “we 
involved  everyone  we  could  think  of 
who  might  help,”  giving  them  a 
chance  to  “look  into  each  other's 
back  yard.” 


streaking  from  doctor  blade  and  ani- 
lox  problems. 

He  added  that  “Long  Beach  is 
unhappy  with  its  News  Image 
machines.” 

In  addition  to  the  Grace  equipment. 
Long  Beach  is  testing  NAPP  plates. 
Among  the  contributing  causes  found 
for  plate  plugging,  Wright  listed 
incompletely  etched  polymer  in  relief 
areas,  anilox  inking  that  was  too 
heavy  and  drying  ink. 

The  Herald  has  been  using  and 
wearing  out  chromium-plated  anilox 
for  about  two  years.  It  expects  a  full 
transition  to  ceramic  rolls  by 
midyear,  when  the  last  of  the  chrome 
is  worn.  Besides  reportedly  superior 
durability,  ceramic  anilox,  according 
to  Sims,  can  be  manufactured  with 
better  roll-to-roll  consistency. 

Other  sources  acknowledge  that 
keeping  the  longer-lasting  rolls  clean 


While  pleased  with  flexo  overall,  Sims  indicated  that 
it  is  still  an  evolving  technology  —  but  one  “evolving 
as  well  or  even  better  than  could  be  expected." 


Circumstances  and  concerns  at 
Long  Beach  and  Miami  were  said  to 
be  similar. 

He  indicated  no  particular  points  of 
dissatisfaction  on  the  part  of  the  cor¬ 
poration  or  of  either  newspaper. 

“There  are  things  that  wander  on 
us.  We  just  want  to  make  sure  they 
don't  wander  out  of  bounds,”  Sims 
commented,  mentioning,  among 
other  matters,  press  settings  and  ink 
viscosities. 

While  pleased  with  flexo  overall, 
Sims  indicated  that  it  is  still  an  evolv¬ 
ing  technology  —  but  one  “evolving 
as  well  or  even  better  than  could  be 
expected.” 

A  month  after  Sims’  comments, 
however,  Wright  pinpointed  a  couple 
of  concerns  at  Long  Beach.  He  noted 
at  the  ANPA  flexo  symposium  that 
the  Press-Telegram  was  experiencing 
ceramic  anilox  clogging,  mostly  on 
rolls  with  440-  rather  than  360-line 
screens.  Wright  also  mentioned 


can  be  problematic  at  some  sites 
while  not  at  others,  and  that  this  was  a 
concern  common  to  Miami  and  Long 
Beach  (where  the  third  and  fourth 
units  were  installed  with  ceramic  ani¬ 
lox  in  mid- 1986). 

Referring  to  the  nonmetallic 
chromium  oxide  anilox,  Pamarco  Inc. 
senior  vice  president  Charles  R. 
Heurich  noted  that  MAN-Roland  has 
“quite  a  few”  on  order,  and  thinks 
“there’s  going  to  be  a  lot  more  in 
Miami  before  it’s  over.” 

MAN-Roland  has  promoted  the 
benefits  of  the  more  durable  and  more 
expensive  ceramic  anilox  (electronic 
engraving  of  chromium  is  about  a 
third  as  costly  as  laser  engraving  of 
chromium  oxide). 

“We're  the  first  ...  to  negotiate 
performace  guarantees”  with  anilox 
suppliers,  said  MAN’s  Schipke, 
adding,  “we  felt  this  type  of  guaran¬ 
tee  was  necessary  to  induce”  use  of 
(Continued  on  page  44) 
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From  Folder  To  Truck,  FERAG Does  It  All! 


1.  Forwarding  Station 

2.  Single  Copy  Conveyor 

3.  Rotadisc  Storage  System  Winder  for 
Storing  Preprints 

4.  Full  Discs  In  Storage 

5.  Inserting  Drum  q 

6.  Rotadisc  Unwinder  for  Inserting  Stored 
Preprints  into  Main  Jacket 

7.  Multiceil  Stackers  ^ 

8.  Stretch  Fix  and  Tie  Lines 

9.  Bundle  Distribution  System 

10.  High  Speed  Hopper  for  Outside  Inserts 

11.  Delivery  Station  (Hand  Fly  Station) 


Although  you’re  looking  at  a  model  of  a  Ferag  Post-Press 
system  for  newspaper  handling,  systems  similar  to  this  have 
now  been  installed  in  many  major  countries  in  the  world. 

The  lifeline  of  this  system  is  the  single  grip  conveyor 
offering  complete  flexibility  to  carry  out  all  functions  from  folder 
to  stackers. 

Ferag’s  ability  to  design  and  supply  complete  post-press 
handling  and  processing  systems  offers  the  advantage  of  hav¬ 
ing  the  responsibility  in  the  hands  of  one  company. 

When  yoirconsider  upgrading  or  modernizing  your  post¬ 
press  system,  pr  if  you’re  contemplating  a  new  facility,  CALL 
US  FIRST!  The  post-press  system  concepts  will  affect  the 
entire  productibn  facility’s  design  and  cost.  Ferag,  Inc.,  Con¬ 
veying  and  Processing  Systems,  Keystone  Industrial  Park, 
190  Rittenhou§e  Circle,  Bristol,  PA  19007,  (215)  788-0892. 


•F’E'R'A'G' 

First  in  automated  Processing  Systems 


NEWS/TECH 


Testing  flexo 

Maine  daily  says  it  is  happy  with  the  test  work  it  is  getting 
off  Motter  fiexo  press,  but  decides  to  buy  Goss  flexo  units 


By  Jim  Rosenberg 

Last  October,  some  months  after 
the  Portland  (Maine)  Press-Herald 
slipped  a  three-color  Motter  FX-4 
flexo  unit  into  its  Hoe  Color  Converti¬ 
ble  press  line,  production  director 
John  Rodney  told  colleagues  “we’re 
not  really  testing  [the  FX-4]  but  rather 
we’re  testing  the  flexo  process  on  the 
unit.” 

Testing  that  had  ended  a  month 
before  ranged  from  daily  straight 
press  runs  of  15,000  plate  impressions 
to  Sunday  collect  runs  of  150,000 
impressions. 

“Frankly,  it  was  a  very  close  deci¬ 
sion,”  Rodney  would  later  say.  The 
go-ahead  to  continue  using  the  flexo 
process  came  after  he  reported  his 
satisfaction,  noting,  in  part,  that 
“flexo  is  more  consistent”  in  meeting 
print  quality  “edition  to  edition,  day 
to  day.”  (In  fact,  in  the  eight  months 
of  testing  minimum  standards  that 
included  no  fill-in  —  plate  plug¬ 
ging —  and  a  capability  of  150.000 
satisfactory  plate  impressions  were 
not  achieved.  But  results  gave  Rod¬ 
ney  reason  to  believe  such  standards 
were  achievable.) 

At  an  AN  PA  flexographic  printing 
symposium  in  mid-March,  Rodney 
cited  fewer  web  breaks  with  flexo 
than  with  offset.  Not  only  would  flex¬ 
ographic  equipment  be  about  10% 
less  costly  than  offset  presses,  he 
pointed  out,  but  operational  costs 
favored  flexo  by  $177,000.  He  also 
predicted  a  25-  to  30-year  press  life. 

But  when  Press-Herald  publisher 
Guy  Gannett  Publishing  Co.  bought 
presses,  it  ordered  two  Goss  Flexolin- 
ers  instead  of  presses  by  Motter.  It 
was  the  fourth  sale  of  Rockwell  Inter¬ 
national’s  relatively  new  entry  into 
the  newspaper  flexo  market. 

The  Portland  papers,  said  Rodney, 
will  “keep  the  Motter  and  continue  to 
run  it”  until  the  letterpress  equipment 
is  removed. 

“We’re  very  happy  with  the  work 
we’re  getting  off  the  [Motter]  unit,” 
he  added. 

When  Guy  Gannett  Publishing 
elected  to  change  over  entirely  to 
flexography,  the  decision  between 


Goss  and  Motter  “went  right  to  the 
finish  line,”  the  latter’s  “headstart” 
notwithstanding.  Rodney  said, 
“There  was  no  one  overall  factor.  We 
had  a  lot  of  confidence  in  Motter.” 

A  fifth  recent  Goss  press  sale  to  the 
Chronicle  Publishing  Company 
Newspaper  Division’s  Worcester 
(Mass.)  Telegram  &  Gazette,  thereaf¬ 
ter,  raised  to  eight  the  number  of  such 
units  on  order  from  Rockwell’s 
Graphic  Systems  Division,  which 
reports  options  for  two  other  presses. 

In  neither  case  was  the  cost  of  the 
Goss  presses  disclosed,  but  some 
industry  sources  indicated  that  they 
were  priced  lower  than  the  competi¬ 
tion. 


Since  the  Worcester  sale,  Goss 
manager  of  press  engineering  Hugo 
Stutz  told  the  ANPA  flexo  sympo¬ 
sium  in  Atlanta  that  in  all  there  were 
commitments  for  nine  presses  from 
five  newspapers. 

The  Flexoliners  bound  for  Maine 
will  be  housed  in  a  new,  110,000- 
square-foot  production  facility 
( 165,000  sq.  ft.,  all  floors).  The  build¬ 
ing  will  print  the  Eveninft  Express, 
Press-Herald  (morning),  and  the 
137,000-circulation  Maine  Sunday 
Tele  ft  ram. 

The  proposed  S40-million  facility  in 
South  Portland  would  be  about  seven 
miles  from  the  main  plant  in  a  new 
light  industrial  zone,  with  nearby 
access  to  1-295  and  1-95.  There  are  no 
approvals  yet  from  either  the  state 
department  of  environmental  protec¬ 
tion  or  South  Portland’s  planning 
board.  Presses  are  scheduled  to  arrive 
by  mid-1989,  with  expected  plant 
completion  by  year’s  end  and  produc¬ 
tion  beginning  in  early  1990. 

Citing  “tremendous  growth,"  Rod¬ 
ney  asserted  there  would  be  no  reduc¬ 


tion  in  staffing.  Though  flexographic 
printing  reportedly  requires  less  man¬ 
ning,  Rodney  told  E&P  that  the  plant 
is  “being  built  to  expand  capacity” 
for  an  operation  that  is  “well  under 
capacity  now.” 

The  presses  are  to  be  installed  in 
line  for  high-volume  straight  runs. 
Each  consists  of  two  process  color 
units,  four  mono  units,  two  half 
decks,  a  3:2  Sovereign  folder  and  six 
CT50  running-belt  RTPs.  The  order 
also  includes  a  Goss  ink  management 
system. 

Modular  design  of  the  70,()()0-cph 
press  permits  future  expansion,  with 
as  many  as  six  colors  pinted  on  a  web. 
The  press  accommodates  50-60"  web 


widths. 

The  Press-Herald  was  plagued  with 
cell  clogging  when  it  tried  the  newer 
ceramic  anilox  rolls,  and  had  to 
experiment  with  roll  cleaning 
methods. 

“We’ve  actually  switched  back  to 
chrome  cylinders,”  said  Rodney.  The 
less  durable  chrome  presents  fewer 
clogging-cleaning  problems  and  has  a 
lifespan  suitable  for  combined  daily 
press  runs  of  90,0(K)  copies.  When  it 
was  decided  to  go  with  flexography, 
“we  checked  again,”  added  Rodney, 
“to  be  sure  we  had  a  good,  solid  deci¬ 
sion  for  the  new  presses.  My  guess,” 
he  continued,  “is  that  with  the  stan¬ 
dard  of  quality  we’re  applying  here, 
we  can  expect  about  six  months  on  a 
cylinder.” 

The  Press-Herald  expects  to  con¬ 
tinue  using  primarily  NAPP  flexo 
plates  (“our  bread-and-butter 
plate”),  but  Rodney  noted  that  about 
three  or  four  weeks  of  testing  would 
soon  begin  on  Hercules  Merigraph 
plates  and  platemakers. 

(Continued  on  page  45} 


The  Portland  papers,  said  Rodney,  will  “keep  the 
Motter  and  continue  to  run  it”  until  the  letterpress 
equipment  is  removed. 

“We’re  very  happy  with  the  work  we’re  getting  off 
the  [Motter]  unit,”  he  added. 
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imager  in  the  USA,  today. 
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If  you  think  the  headline 
of  this  ad  has  two  meanings, 
you’re  right.  On  both  counts. 

USA  Today  has  selected 
Autologic’s  new  APS-6  Laser 
Imager  for  full-page  imaging 
and  typesetting. 

for  a  very  simple  reason. 


With  all  due  modesty,  it’s  the 
best  laser  imager  available  on 
the  market  today. 

It  images  full  pages  of  text 
and  graphics  at  high  speeds. 
With  high  resolution:  our  top 
quality  halftones  have  hard, 
crisp  dots,  giving  you  1,000  dpi, 
or  a  90  line-screen. 

Its  full  page  width  gives 
you  production  flexibility.  And 
it  has  the  reliability  that  Auto¬ 
logic  imaging  systems  have 
always  been  known  for. 

Another  advantage  is  that 
it’s  driven  by  Autologic’s 
exclusive  Page  Image  Proces¬ 
sor,  allowing  you  to  hook  up 


additional  devices  (such  as  a 
proof  printer)  at  a  lower  cost. 
All  fonts  will  match.  And  soft¬ 
ware  needs  no  modification. 

So  make  the  smartest 
imaging  decision  in  the  USA, 
today.  USA  Today  did.  Call 
Autologic  Marketing  Services 
to  find  out  about  our  APS-6 
Laser  Imager. 

^AUTOLXKSIC 

A  Subsidiary  of  Volt 
Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Park,  CA  91320 
(805)  498-%!! 
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Knight-Ridder 

(Continued  from  page  40) 

more  expensive  ceramics. 

The  Herald’s  Wright,  while 
acknowledging  areas  needing  atten¬ 
tion,  remains  enthusiastic,  noting  that 
while  the  Herald  also  runs  offset, 
heat-set  offset  and  letterpress,  he'd 
“junk  it  all  tomorrow  for  flexo.  It's  a 
simple  system.  With  an  engineering 
background,  you  can’t  help  but 
appreciate  it.”  When  everything  is 
running  right  “it's  astounding  what  it 
can  do,”  he  added,  but  that  better 
quality  is  made  possible  only  by  “a 
tighter  spec  system." 


and  general  manager  at  W.R.  Grace 
Co.  Letterflex  Systems,  made  much 
the  same  observation,  citing  two 
years  of  effort  and  much  paper  waste 
before  the  Chicago  Tribune  achieved 
good  offset  quality. 

(Like  initial  experiences  with  offset 
at  the  Tribune  and  elsewhere,  flexo’s 
promised  waste  reduction  will  prob¬ 
ably  follow  improved  operations  and 
technical  refinements.  Because  flexo 
is  only  a  part  of  various  Knight-Rid¬ 
der  press  lines,  it  is  impossible  to 
make  a  paper  waste  estimate  that  is 
useful  for  comparison  purposes.) 

Though  realizing  that  “plates  are 
very  critical”  to  quality  flexo  print¬ 
ing,  Wright  allowed  that  the  team  at 
the  Herald  was  “surprised”  by  the 


“Any  big  paper  has  a  lot  of  people  rotating  through 
shifts,”  he  observed,  adding  that  “there  are 
procedures  to  follow  to  get  the  best  results.  Not 
everybody  does  everything  the  way  they  should.” 


Wright  explained  that  until  last 
October,  the  Herald  was  pleased  with 
production  from  flexo  units  operating 
in  several  press  lines.  Thereafter,  in 
some  areas  the  system  came  out  of 
spec.  With  these  as  a  guide  and  the 
presence  of  several  vendor  represen¬ 
tatives,  Knight-Ridder  was  able  to  get 
an  idea  of  what  it  might  face  at  other 
installations,  avoid  potential  trouble 
spots  and  take  any  corrective  mea¬ 
sures  needed. 

Procedures  and  maintenance  were 
studied.  According  to  Wright,  they 
had  “probably  fallen  into  operational 
laxity.  Press  operation  people  tend  to 
take  their  equipment  for  granted.”  He 
stressed  “a  need  for  a  strong  mainte¬ 
nance  program  to  keep  things  in 
spec,”  noting  that  the  same  thing  had 
happened  years  before  with  their 
Metroliner  offset  presses. 

Gerald  Teplitzky,  vice  president 


DAR-MAR-INC. 

7501  Coarsey  Dr.,  Tampa,  FI.  33604 
(813-932-8888) 

FASTEST 
MOST  MODERN 
CORE  STRIPPER 
IN  THE  WORLD 

Good  Reasons  to  Buy 

1.  Saves  Money 

2.  Saves  Labor 

3.  Safe,  All  Electric 

4.  No  Sawing 


extent  to  which  a  plate’s  underpack¬ 
ing  could  contribute  to  less-than- 
desirable  results. 

“Plates  are  sophisticated  devices,” 
said  Teplitzky,  noting  further  that 
flexo’s  minimal  impression  makes 
packing  resilience  very  important. 

After  about  two  weeks  of  attention 
by  the  team  of  production  and  manu¬ 
facturing  people,  Wright  was  confi¬ 
dent  that  they  “got  all  these  things 
back  on  the  money.” 


Teplitzky  noted  that  “they’re  very 
competent  people”  in  Miami,  but 
acknowledged  that  “after  people  run 
something  for  a  while  they  get  a  little 
casual  with  it.  They  need  to  optimize 
it.” 

“Any  big  paper  has  a  lot  of  people 
rotating  through  shifts,”  he  observed, 
adding  that  “there  are  procedures  to 
follow  to  get  the  best  results.  Not 
everybody  does  everything  the  way 
they  should.” 

It  is  not  really  an  equipment  prob¬ 
lem  so  much  as  “a  need  to  tidy  up 
operations,”  Teplitzky  concluded. 

“We  work  with  [customers]  all  the 
time.  The  thing  we  did  better  this 
time,”  Teplitzky  pointed  out,  was 
“getting  everybody  in  at  the  same 
time.”  Both  KRl  management  and 
vendors  indicated  that  their  mission 
was  more  fact-finding  than  fault-find¬ 
ing.  A  combined  effort  to  “eliminate” 
or  “isolate  variables”  in  production 
was  the  description  offered  by 
Schipke. 

“It’s  a  multifaceted  problem  that 
we  have  to  address,”  he  said,  point¬ 
ing  up  a  need  for  team  effort  to 
address  operational  concerns.  The 
learning  opportunity  was  seen  as  vital 
to  maintain  flexo’s  momentum. 

In  this  respect,  Schipke  stressed 
that  “MAN  needs  to  do  a  good  job  at 
the  Lancaster  and  Charlotte  start¬ 
ups,”  both  scheduled  for  1988  deliv¬ 
ery.  Lancaster  Newspapers  Inc.  will 
be  getting  two  flexo  press  lines. 

Schipke  later  added  that  the  indus¬ 
try  must  “take  this  into  more  of  a 
science  that  an  art.” 


Tinting  and  toning  problems  gone 
as  mysteriously  as  they  came 


By  Mark  Fitzgerald 

During  much  of  1986  and  into  early 
1987,  tinting  and  toning  on  offset 
presses  was  frustrating  newspaper 
production  executives  across  the 
country. 

A  little  more  than  a  year  later,  the 
problem  is  largely  gone  —  as  mys¬ 
teriously  as  it  came. 

Pondering  the  problem  at  the  recent 
43rd  Great  Lakes/Midstates  Newspa¬ 
per  Conference  in  Chicago,  produc¬ 
tion  executives  acknowledge  that 
both  the  appearance  and  disappear¬ 
ance  of  tinting  and  toning  have  left 
them  little  wiser. 

“At  the  Detroit  News  we  have  just 
about  eliminated  the  problem.  All  I 
can  tell  you  is  it  went  the  way  it 
came  —  sort  of  mysteriously,”  noted 
production  executive  William  D. 
Wooton. 

Incidents  of  tinfing  and  toning  — 
the  mist-like  ink  that  gets  into  non¬ 


image  areas  of  the  plate  —  was  “just 
terrible”  at  the  News  a  year-and-a- 
half  ago,  Wooton  recalled. 

“We  had  dissension  in  the  plant 
among  the  people,  you  know:  'It’s 
your  fault,  it’s  your  fault,’  ”  he  said. 

At  the  same  time,  the  problem  was 
cropping  up  at  other  newspapers.  It 
was  so  bad  that  the  American  News¬ 
paper  Publishers  Association’s 
George  Cashau  was  moved  to  call  it 
“the  common  cold  of  the  newspaper 
industry.” 

Production  crews  changed  fountain 
solutions,  cooled  water,  lowered 
plant  humidity,  installed  black 
lights  —  and  hoped. 

All  these  methods  “worked,”  but 
there  is  evidence,  too,  that  they  may 
not  have  mattered  all  that  much. 

“We  installed  black  lights,  and 
they’re  still  on,  but  we’ve  turned 
them  off,  and  there  still  is  no  problem 
[with  tinting  and  toning],”  Wooton 
asserted. 
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Reducing  newsprint  spoiiage  can  save  money 


By  M.L.  Stein 

Valley  Newspapers  in  Phoenix  has 
come  up  with  a  method  of  reducing 
newsprint  spoilage,  recently  hitting  a 
record  low  of  5.6%  for  the  company. 

Newsprint  spoilage  is  the  amount 
of  unusable  paper  that  rolls  off  the 
press  at  the  beginning  of  a  press  run  or 
at  roll  changes. 

Valley  Newspapers  general  man¬ 
ager  Tom  Major  told  E&P  that  pre¬ 
ventive  maintenance  and  a  team 
effort  by  everyone  in  the  pressroom 
was  responsible  for  cutting  down  on 
spoilage,  a  problem  that  faces  all 
newspapers. 

Valley  is  a  division  of  Independent 
Newspapers  Inc.,  which  publishes 
nine  broadsheet  weeklies  with  the 
Independent  logo  in  the  Phoenix  area. 

Major  said  that  at  one  time  spoilage 
had  reached  18%,  before  being  cut  to 
10%  and  then  5.6.% 

He  added  that  preventive  mainte¬ 
nance  measures  have  saved  thou¬ 
sands  of  dollars,  with  savings  going  as 
high  as  $3,000  in  one  month. 

Pressroom  manager  Dennis  Fasch- 
ing  said  maintenance  is  the  key  factor 


Testing 

(Continued  from  pa^e  42) 


The  Flexoliners  purchased  by 
Chronicle  Publishing  for  its  Worces¬ 
ter  Telegram  &  Gazette  are  expected 
to  be  delivered  in  1990.  The  new 
equipment  will  replace  three  Scott 
presses  now  in  use  and  described  as 
“obsolete”  by  the  paper.  The  two 
flexo  presses  will  also  be  used  to  print 
smaller  dailies  and  weeklies  owned  by 
the  Newspaper  Division’s  Beacon 
Communication  and  Coulter  Press 
subsidiaries. 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

9270  N.W.  100th  STREET 
MIAMI.  FLORIDA  33178 

(305)  884-5204 


in  lowering  costs. 

Each  day,  he  said.  Valley’s  three 
press  crews  check  roller  settings, 
keep  the  blankets  clean  and  replace 
them  when  necessary.  Both  Major 
and  Fasching  said  the  crews  are 
invited  to  contribute  ideas  on  reduc¬ 
ing  spoilage. 

“Ten  percent  spoilage  is  consid¬ 
ered  average,  but  when  we  hit  below 
10%  for  a  few  weeks  in  a  row,  the 
morale  really  jumped  up,”  Fasching 
recalled. 

He  noted  that  Valley’s  spoilage  rate 


has  been  below  10%  for  over  28 
weeks,  with  the  quality  of  the  product 
remaining  high. 

The  manager  reported  that,  to 
achieve  the  current  results,  the  crew 
also  did  extensive  experiments  with 
the  blankets  and  rolled  up  the  plates 
to  preset  the  ink. 

Presetting  the  ink,  Fasching 
explained,  shows  if  the  rollers  are 
properly  set  before  the  paper  is  run 
through  the  press.  The  preset  tech¬ 
nique  was  suggested  by  a  pressman 
and  soon  all  the  shifts  will  be  doing  it. 


Infonnation- 

CONTROL 

What  you  get  with  a  business  system 
from  DATA  SCIENCES: 

•  Monthly  P  &  L’s  in  the  first  week  of  the  next  month 
Plus: 

•  Advertising  tevenue  and  lineage  by  category  daily 

•  Historical  revenue  and  lineage  data  for  prior  years  daily 

•  Sales  commissions  daily 

•  Cash  receipts  by  department  daily 

•  Aged  receivables  daily 

Plus:  Numerous  other  reports  —  whenever  you  want  them 
Plus:  Gcxxl  support,  proven  easy-to-use  software  and  systems 

At  Data  Sciences,  our  Papertrak  family  of  software  automatically 
puts  management  in  the  driver’s  seat.  Everyday  use  of  the  Papertrak™ 
systems  for  CIRCULATION,  TMC,  DISPLAY  ADVERTISING  and 
GENERAL  ACCOUNTING  means  informative,  practical  reports  that 
give  you  the  chance  to  better  manage  your  paper  on  a  daily,  weekly, 
monthly  and  annual  basis. 

Call  us  tcxlay  at  (800)  826-7245  for  free  sample  reports  and  to 
schedule  a  hands-on  demonstration. 

I 

Since  1972 

Data  Sciences,  Inc. 

8555  Sixteenth  Street,  Silver  Spring,  Maryland  20910 
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1987 


1987 


1988 

FEBRUARY 
Advertising  Data 


FEBRUARY  1988/1987 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1988 

1987 

FULL  RUN  PART  RUN 

FULL  RUN  PART 

ALBANY,  GA. 

Herald-e 

ROP  Local . 

28,564 

27,020 

Preprint  Local . 

13,914 

17,692 

ROP  Notional . 

1,320 

1,402 

Classified . 

14,387 

15,353 

Totol . 

58,185 

61,467 

Herold-S 

ROP  Local . 

17,428 

16,641 

Preprint  Local . 

10,272 

9,240 

ROP  Nationol . 

53 

293 

Preprint  Notionol . 

9,277 

8,014 

9,219 

8,805 

Total . 

46,249 

42,993 

GRAND  TOTAL . 

104,434 

104,460 

YEAR  TO  DATE . 

219,904 

208,169 

ALBANY,  N.Y. 

Times-Union-m 

ROP  Local . 

27,902 

28,134 

Preprint  Locol . 

34,210 

28,630 

ROP  Notionol . 

5,688 

4,833 

Preprint  Notionol . 

570 

Clossified . 

54,987 

53,522 

Total . 

123,357 

115,119 

Knickerbocker  News-e 

ROP  Local . 

11,369 

12,559 

Preprint  Locol . 

27,620 

20,650 

ROP  National . 

5,672 

4,816 

Preprint  National . 

570 

Classified . 

28,553 

27,944 

Total... 

73,784 

65,939 

Times-Union-S 

ROP  Local . 

20,834 

23,408 

Preprint  Local . 

39,540 

44,600 

ROP  National . 

2,097 

1,989 

Preprint  Notional . 

13,235 

10,910 

Clossified . 

33,003 

29,818 

Totol . 

108,709 

110,725 

GRAND  TOTAL . 

305,850 

291,783 

YEAR  TO  DATE  .  .. 

55,398 

547,017 

ASHLAND,  OHIO. 

Tin>es-Gazette-e 

ROP  Local  . 

15,169 

16,177 

Preprint  Local . 

4,224 

6,150 

ROP  Notional . 

348 

391 

Preprint  Nationol . 

318 

Clossified . 

11,038 

12,449 

GRAND  TOTAL . 

30,779 

35,485 

YEAR  TO  DATE.... 

60,175 

67,656 

AUGUSTA,  ME. 

Kennebec  Journal-m 

ROP  Local . 

23,484 

23,631 

Preprint  Local . 

28,469  893 

30,259 

ROP  Notional . 

1,613 

1,185 

Preprint  National . 

140  46 

Classified . 

21,263 

17,465 

GRAND  TOTAL . 

74,969  939 

72,540 

YEAR  TO  DATE  ... 

153,031  2,601 

147,334 

*lndicates  newspapers  reporting  figures  in 
lines. 


1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Daily  New$-m 

ROP  Local . 

Preprint  Local . 
ROP  National... 


Preprint  National . 

Classified 

Total- 

Daily  News-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified 

Total.., 

GRAND  TOTAL . 

YEAR  TO  DATE . 


Daily  Sun-e 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  National . 

Clossified . 

GRAND  TOTAL., 

YEAR  TO  DATE , 


Bulletin-eS 

ROP  Local . 

ROP  Notionol . 

Classified . 

GRAND  TOTAL. 


BANGOR,  ME. 


17,377 

6,579 

15,671 

13,632 

2,700 

486 

13,564 

863 

49,798 

21,074 

10,788 

1,782 

659 

9.437 

12,607 

1,056 

3,888 

32,273 

4,944 

85,071 

26,018 

158,371 

43,389 

BEATRICE 

,  NEB. 

13,040 

1,754 

16,512 

5,676 

953 

387 

3,991 

555 

34,883 

7,985 

67,204  14,228 


BEND,  ORE. 

30,303 

1,370 

23,821 

55,494 


18,649 

4,429 

13,389 

14,685 

1,992 

13,750 

250 

47,780 

19,364 

9,078  861 

2,349  2,673 


381 

8,262 

9,622 


29,692 

3,534 

77,472 

22,898 

149,176 

41,500 

12,145 

1,105 

17,028 

5,547 

1,354 

516 

3,812 

488 

34,855 

7,140 

67,123 

10,696 

31,766 

1,474 

23,394 

56,634 


YEAR  TODATE:N/A 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

BLOOMINGTON,  IND. 

Herold-Telephone-eS 

ROP  Local . 

34,926 

35,484 

Preprint  Local . 

43,737 

36,272 

ROP  Notionol . 

1,054 

1,301 

Preprint  Notionol . 

2,548 

1,311 

Classifiea . 

29,179 

27,902 

GRAND  TOTAL 

111,444 

102,270 

YEAR  TO  DATE . 

....  223,168 

201,000 

BOSTON, 

MASS. 

Herald-m 

ROP  Locol . 

16,006 

17,230 

Preprint  Local . 

550; 

ROP  Notional . 

8,524 

9,458 

Classified . 

49,331 

53,493 

Total.. 

73,861 

80,181 

550 

Herold-S 

ROP  Locol . 

5,617 

1,673 

5,630 

Preprint  Locol . 

27,804 

33,935 

ROP  Nationol . 

3,761 

3,288 

Preprint  Notional . 

1,798 

647 

Classified . 

11,681 

296 

10.355 

Total . 

22,857 

29,773 

19,920 

33,935 

GRAND  TOTAL.., 

96,718 

29,773 

100,101 

34,485 

YEAR  TO  DATE ., 

186,927 

62,442 

197,539 

57,296 

BUFFALO,  N.Y. 

News-o/d 

ROP  Local . 

29,619 

27,953 

Preprint  Local . 

4,224 

29,634 

6,864 

24,750 

ROP  Notional . 

9,688 

6,417 

Preprint  Notional . 

198 

330 

Classified . 

35,651 

33,133 

Totol.. 

79,182 

29,832 

74,367 

25,080 

BENNINGTON,  VT. 

Banner-m 


ROP  Local . 

9,358 

9,975 

Preprint  Local . 

1,577 

1,197 

ROP  Notional . 

806 

675 

Preprint  National . 

.257 

Classified . 

10,616 

11,459 

GRAND  TOTAL . 

22,614 

23,306 

YEAR  TO  DATE: . 

41,168 

45,974 

News-S 

ROP  Local .  20,860  20,334 

Preprint  Locol .  5,808  24,144  4,752  20,320 

ROP  Nationol .  3,890  2,982 

Preprint  Notional .  7,920  6,534 

Classified .  13,044  11,722  _ 

Totol .  43,602  32,064  39,790  26,854 

GRAND  TOTAL .  122,784  61,896  114,157  51,934 

YEAR  TO  DATE .  245,504  112,782  227,758  99,322 


BINCHAMTON,  N.Y. 

Press  &  Sun-Bulletin-mS 


ROP  Local .  45,187  46,964 

Preprint  Local .  46,724  10,145  37,274  10,599 

ROP  National .  3,075  2,651 

Preprint  National .  9,588  77  8,242 

Classified .  29,390  28,171  _ 

GRAND  TOTAL  133,964  10,222  123,302  10,599 

YEAR  TO  DATE: .  271,632  22,335  259,710  17,423 

BIRMINGHAM,  ALA. 

Post-Heroid-m 

ROP  Local .  28,197  25,791 

Preprint  Locol .  1,052  3,835 

ROP  National .  2,427  3,608 

Preprint  National .  201 

Classified .  46,700  40,087 

Total .  78,376  73,522 

News-e 

ROP  Local .  36,368  17,754  36,418  19,274 

Preprint  Locol .  3.973  7,241 

ROP  Notional .  2,878  3,937 

Preprint  Nationol .  264 

Clossified .  45,932  41,131  _ 

Totol .  89,151  17,754  88,991  19,274 

News-S 

ROP  Local .  29,854  31,482 

Preprint  Locol .  11,076  9,361 

ROP  Notionol .  4,235  4,961 

Preprint  Notional .  4,073  3,441 

Clossified .  28,014  27,286 

Total .  77,252  76,531 

GRAND  TOTAL .  244,779  17,754  239,044  19,274 


YEAR  T0DATE:N/A 


CHAMPAIGN,  ILL. 

News-Gozette-eS 

ROP  Local .  39,689  40,701 

Preprint  Local .  72,627  65,016 

ROP  National .  2,066  1,720 

Preprint  Nationol .  13,416  12,384 

Classified .  31,278  30,047 

GRAND  TOTAL .  159,076  149,868 

YEAR  TO  DATE .  295,865  274,574 

CHARLOHE,  N.C. 

Observer-mS 

ROP  Local  .  71,477  68,263  76,092  63,452 

Preprint  Local .  2,447  39,646  4,178  33,581 

ROP  Notional .  8,395  483  7,829  14 

Preprint  Notional .  7,548  329  6,606 

Classified .  114,366  29,129  100,524  26,737 

GRAND  TOTAL .  204,233  137,850  195,229  123,784 

YEAR  TO  DATE .  408,373  257,109  383,222  217,569 

CHICAGO,  ILL. 

Daily  Herold-m 

ROP  Locol .  54,177  18,446  51,006  22,174 

Preprint  Local .  6,060  46,559  5,730  43,906 

ROP  National .  604  205  1,056  459 

Classified .  43,372  _  39,513  _ 

GRAND  TOTAL .  104,213  65,210  97,305  66,539 

YEAR  TO  DATE .  205,911  113,187  201,095  116,842 

CONWAY,  ARK. 

Log  Cobin  Democrot-eS 

ROP  Locol .  18,523  17,186 

Preprint  Locol .  15,353  14,616 

ROP  Nationol .  238  246 

Clossified .  2,104  1,480 

GRAND  TOTAL .  36,218  33,528 

YEAR  TO  DATE .  65,867  60,254 
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1988 


1987 


1987 


1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CORVALLIS,  ORI. 


Gazette-Times-mS 

ROP  Locol .  20,943  24,338 

Preprint  Local .  33,013  36,384 

ROP  National .  710  774 

Classified .  11,352  11,667 

GRAND  TOTAL .  66,018  73,163 

YEAR  TO  DATE .  129,223  145,573 

DANVILLE,  KY. 

Advocate-Messenger-e 

ROP  Local .  12,027  11,593 

ROP  Notional .  324  486 

Classified .  6,719  6,021 

Total .  19,070  18,100 

Kentucky  Advocote*S 

ROP  Local .  6,500  5.572 

iROPNotionol .  104  30 

I  Classified .  3,043  2,855 

Total .  9,647  8,457 

GRAND  TOTAL .  28,717  26,557 

YEAR  TO  DATE .  76,545  78,839 

DETROIT,  MICH. 

Free  Press-m 

ROP  locol .  46,067  20,354  43,953  20,321 

Preprint  Local .  31,432  21,871 

ROP  Nationol .  8,102  168  7,843  336 

Classified .  43,680  4,907  47,013  3,600 

Total .  97,849  56,861  98,809  46,128 

ROriocaL .  18,277  1,315  20,825  1,425 

Preprint  Local .  27,357  562  23,743 

ROP  Notional .  3,021  277  5,107  356 

Preprint  Notional .  11,812  8,568 

Classified .  23,697  24,357  _ 

Total .  44,995  40,761  50,851  34,092 

GRAND  TOTAL .  142,844  97,622  149,660  80,220 

YEAR  TO  DATE .  282,476  195,177  295,904  157,568 

DETROIT,  MICH. 

News-o/d 

ROP  Locol .  63.787  21,139  47,306  19,794 

Preprint  Local .  3,807  20,428  4,754  15,418 

ROP  Nationol .  7,465  490  8,127  587 

Preprint  Notional .  90 

Classified .  50,849  _  54,523  _ 

Total .  125,908  42,057  114,710  35,889 

News-S 

ROP  Local .  26.232  3,222  27,730  2,593 

Preprint  local .  7,613  20,616  7,876  16,284 

ROP  Notional .  5,347  203  4,591  15 

Preprint  National .  8.561  394  7,609  577 

Classified .  31,353  _  31,845  _ 

Total .  79,106  24,435  79,651  19,469 

GRAND  TOTAL .  205,014  66,492  194,361  55,358 

YEAR  TO  DATE .  420,535  132,437  407,863  117,111 

DUBUQUE,  IOWA 

Telegraph  Herold-e 

ROP  Local...  35,429  33,999 

Preprint  Locol .  10,144  8,836 

ROP  Nationol .  2,230  2,297 

Preprint  Notional .  40  224 

Classified....  20,457  1 7,078 

GRAND  TOTAL .  68,300  62,434 

YEAR  TO  DATE .  135,410  113,493 

EAU  CLAIRE,  WIS. 

Leoder-Telegrom-eS 

ROP  Locol .  32,347  38,816 

Preprint  Local .  32,570  13,062  31,322  9,687 

ROP  Notionol .  1,620  1,957 

Preprint  Nationol .  8,448  6.776 

Classified...  22,692  26,991  _ 

GRAND  TOTAL .  97,677  13,062  105,862  9,687 

YEAR  TO  DATE .  203,633  24,378  201,108  17,677 


*lndicates  newspapers  reporting  figures  in 
lines. 
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FORT  WORTH,  TEX. 


HUTCHINSON,  KAN. 


Stor-Telegram-m  News-o/d 


ROP  local . 

60,944 

19,022 

70,825 

23,515 

ROP  Local . 

11,502 

12,938 

Preprint  Locol . 

36,520 

7,861 

28,855 

7,573 

Preprint  Local . 

3.741 

6,966 

3,830 

12,469 

ROP  Nationol . 

6,952 

6,569 

ROP  Notional . 

1.948 

1,951 

Preprint  Notionol . 

65 

Classified . 

9,513 

5,358 

Classified . 

134,679 

142,475 

Total . 

26,704 

6.966 

24,077 

12,469 

Total . 

335,724 

26,883 

248,724 

31,088 

News-sct,Sun 

Stor-Telegram-e 

ROP  Local . 

13,834 

8,913 

ROP  Local . 

45,601 

19,022 

51,264 

23,515 

Preprint  Locol . 

1,548 

10,320 

984 

3,611 

Preprint  Local . 

36,520 

7,861 

28,855 

7,573 

ROP  Nationci . 

211 

252 

ROP  Notional . 

6,941 

6,539 

Preprint  Nationol . 

292 

Preprint  Nationol . 

65 

Classified . 

10,291 

7,770 

Classified . 

102,103 

104,108 

Total . 

25.884 

10,320 

18,211 

3,611 

26,883 

190,766 

31,088 

GRAND  TOTAL.. 

52,588 

17,286 

42,288 

16,080 

Star-Telegrom-S 

_ 

ROP  Local . 

29,422 

31,293 

32,716 

30,112 

YEAR  TO  DATE . 

123,400 

40.991 

94,902 

40,157 

Preprint  Locol . 

20,516 

16,283 

15,778 

12,176 

ROP  National . 

2,184 

1,469 

INDIANAPOLIS,  IND. 

Preprint  Notionol . 

21,710 

4,225 

11,570 

780 

Stor-m 

60,196 

58,168 

ROP  local . 

51,670 

1,382 

48,586 

1,834 

134,028 

51,801 

119,701 

43,068 

Preprint  Locol . 

1,344 

3,445 

ROP  Nationol . 

4,175 

5,712 

GRAND  TOTAL . 

660,982 

105,567 

559,191 

105,244 

Preprint  Notional . 

136 

27 

Classified . 

59,600 

55,71 1 

YEAR  TO  DATE  ... 

.  1,196,174 

190,065 

1,120,877 

202,162 

Total . 

....  115,445 

2,862 

110,036 

5,279 

FREDERICK,  MD. 

News-e 

Post-m 

ROP  Local . 

35,557 

1,382 

32,171 

1,834 

ROP  Local . 

121,496 

109,324 

Preprint  Local . 

1,344 

3,342 

Preprint  Local . 

58,288 

51,156 

ROP  Nationol . 

4,087 

5,439 

ROP  Notional . 

1,351 

1,887 

Preprint  Notionol . 

136 

27 

Preprint  Notional . 

680 

Clossified . 

58,725 

54,414 

Classified . 

.  56,220 

44,777 

Total . 

98,369 

2,862 

92,051 

5,176 

Total . 

180,712 

157,781 

News-e 


ROP  Local . 

118,543 

112,587 

Preprint  Local . 

58,288 

53,424 

ROP  Notional . 

1,351 

1,719 

Preprint  Notional . 

680 

56,220 

44  777 

Total . 

177,589 

160,876 

GRAND  TOTAL . 

358,301 

318,657 

Star-S 

ROP  locol .  24,119  28,752 

Preprint  Local .  1,048  5,177  5.795  745 

ROP  Notional .  2,377  2,401  40 

Preprint  Notional .  3,399  3,626 

Clossified .  47,567  40,976  _ 

Total .  78,510  5,177  81,550  785 

GRAND  TOTAL .  292,324  10,901  283,637  11,240 

YEAR  TO  DATE .  552,376  20,975  526,990  26,685 


YEAR  TO  DATE 


News-Argus-eS 
ROP  Local ... 

Preprint  Local . 

ROP  Notional . 

Preprint  National. 

Classified . 

GRAND  TOTAL . 


YEAR  TO  DATE 


Tribune-Review-nn 

ROP  Locol . 

Preprint  Local..- . 

ROP  National...- . 

Clossified . 

Totol . 

Tribune-Review-S 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notionol  ... 
Clossified.... 

Total . 


GRAND  TOTAL.. 
YEAR  TO  DATE 


Chronicle-a/d 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National. 
Classified... 
GRAND  TOTAL . 


YEAR  TO  DATE 


689,085 

635,957 

KERRVILLE 

TEX. 

Daily  Tinrtes-eS 

ROP  Local . 

25,125 

22,831 

GOLDSBORO 

N.C. 

Preprint  Locol . 

4,600 

4,200 

79 

90 

37,359 

37,818 

25,360 

29,300 

33,669 

29,412 

1,115 

1,335 

GRAND  TOTAL... 

55,164 

56,421 

387 

903 

— 

25,527 

26,827 

YEAR  TO  DATE . 

98,778 

102,607 

98,057 

96,295 

_ 

LA  HABRA, 

CALIF. 

186,539 

179,663 

Daily  Stor-Progress-e 

ROP  Locol  ... 

18,572 

16,067 

GREENSBURG,  PA. 

Preprint  Locol . 

10,083 

7,225 

ROP  Notionol . 

14,061 

15.098 

22,162 

21,733 

Preprint  Notional . 

9,844 

8,640 

11,932 

4,542 

11,414 

3,199 

3,549 

1,953 

1,782 

GRAND  TOTAL . 

55,759 

50,599 

25,195 

24,340 

61,242 

4,542 

59,239 

YEAR  TO  DATE. 

...  107,693 

100,320 

28,684 

29,081 

33,737 

11,930 

15,163 

9,340 

LA  SALLE,  IL. 

716 

1,127 

News-Tribune-e 

14,170 

6,369 

ROP  Local . 

21,840 

24,480 

14,898 

15,'86 

Preprint  Local . 

22,158 

1,208 

18.825 

1,507 

92,205 

11,930 

66,926 

9,340 

ROP  Notional . 

1,290 

926 

Classified... 

8,486 

153,447 

16,472 

126,165 

9,340 

GRAND  TOTAL 

53,774 

1,208 

51.411 

1,507 

290,675 

32,054 

233,772 

20,732 

YEAR  TO  DATE. 

102,238 

3.089 

102,669 

3,354 

HOUSTON, 

TEX. 

LAKE  COUNTY,  OHIO 

News  Herald-eS 

97,557 

5,844 

100,361 

8,534 

ROP  Local . 

40,655 

2,680 

42,604 

1,775 

15,867 

47,709 

9,500 

50,161 

Preprint  Local . 

3,933 

6,942 

26,525 

4,438 

26,524 

1,856 

ROP  Notional . 

1,091 

1,484 

9,699 

4,908 

7,536 

242 

Preprint  Notional . 

1,591 

1,959 

237,944 

3,916 

210,665 

5,410 

Classified.... 

45,886 

43,969 

387,592 

66,815 

354  586 

66,203 

GRAND  TOTAL.. 

93,156 

2,680 

96,958 

1,775 

782,382 

113,719 

705  298 

109,866 

YEAR  TO  DATE 

181,402 

4,109 

189,282 

3,779 

Doily  News-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE:  N/A 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

LAMAR,  COLO. 

8.758 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


7.885 


824 


10.023 


84 


Peninsulo  Herald*S 
ROP  Loco 

Preprint  Local . . 

ROP  National . 

Preprint  National . 

Classified 

Total... 

GRAND  TOTAL.. 


6,916 

22.932 


10,308 

40.442 


7,623 

26,328 

561 

260 

8,974 

43.746 


LAS  VEGAS,  NEV. 


YEAR  TO  DATE .  308.266  13,808  290,248 

MONTREAL,  QUE. 


52,327 

41,990 

53,877 

41,538 

ROP  Local . 

861,088 

822,740 

Preprint  Local . 

Preprint  Local . 

638,126 

734,814 

ROP  Notional . 

2,023 

2,786 

ROP  National . 

472,867 

430,147 

59,565 

67,369 

Preprint  Natiortol . 

140,018 

53,708 

GRAND  TOTAL . 

155,905 

165,570 

Classified . 

GRAND  TOTAL . 

.  773,725 

.  2,885,824 

608,141 

2,649,550 

YEAR  TO  DATE . 

321,833 

336,049 

YEAR  TO  DATE . 

.  5,378,165 

5,329,390 

Star- Journal -meS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Classified . 

GRAND  TOTAL.. 


LINCOLN,  NEB. 

42,885 

45,330 

2,199 

9.115 

33,347 

132,876 


Note:  Figures  given  in  modular  ogate  lines. 

MUNCIE,  IND. 


YEAR  TO  DATE .  267,427 


LOUISVILLE,  KY. 


Courier-Journol-o/d 


ROP  Locol . 

42,560 

27,167 

53,030 

26,937 

Preprint  Local . 

20,685 

17,597 

ROP  Notional . 

2,393 

3,134 

Clossified . 

23,340 

2,215 

18,834 

876 

Totol... 

68,293 

50,067 

74,998 

45,410 

Courier  Journol-S 

ROP  Local . 

34,189 

160 

36,537 

741 

Prepnnt  Locol . 

34,410 

33,236 

ROP  Nationol . 

850 

1,894 

88 

Preprint  Nationol . 

9,962 

8,016 

Clossified . 

12,815 

11,595 

Totol . 

47,854 

44,532 

50,026 

42,081 

GRAND  TOTAL . 

116,147 

94,599 

125,024 

87,491 

YEAR  TO  DATE . 

261,766 

187,140 

265,297 

184,543 

McCOOK, 

.  NEB. 

Gozette-e 

ROP  Locol . 

12,670 

11,725 

Preprint  Local . 

10,836 

645 

10,320 

129 

ROP  Notional . 

1,377 

1,335 

Preprint  Notionol . 

129 

258 

Clossified . 

3,985 

5,558 

GRAND  TOTAL . 

28,997 

645 

29,196 

129 

YEAR  TO  DATE  . .. 

54,424 

1,935 

58,821 

774 

Star-m 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified . 

Total . 

Press-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Classified . 

Totol . 

Stor-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Classified . 

Total... 

GRAND  TOTAL- 
YEAR  TO  DATE.. 


MIDDLETOWN,  N.Y. 

Times  Herold-Record-mS 


ROP  Local . 

99.039 

99,737 

Preprint  Local . 

40,932 

46,512 

37,482 

31,416 

ROP  Notionol . 

1,045 

855 

Preprint  Notional . 

37,105 

31,544 

Classified . 

90,853 

76,801 

GRAND  TOTAL..., 

....  268,974 

46,512 

246,419 

31,416 

YEAR  TO  DATE 

..  586,089 

94,104 

536,207 

55,932 

MONTEREY, 

,  CALIF. 

Peninsula  Herald-m 

ROP  Local . 

33,054 

30,305 

Preprint  Locol . 

52,616 

6,982 

44,172 

1,040 

ROP  Notional . 

2,348 

3,702 

Clossified . 

31,234 

26,806 

Totol . 

119,252 

2,982 

104,985 

1,040 

Tennessean-m 

ROP  Local . 

Preprint  Local.. 
ROP  Notional... 

Classified . 

Total.. 

Bonner-e 

ROPLocat . 

Preprint  Local .. 
ROP  National... 

Clossified . 

Total.. 


*lndicates  newspapers  reporting  figures  in 
lines. 


19.509 

1,877 

1,387 

53 

10,750 

33,576 


25,747 

4.155 

1,387 

13,805 

45,094 


6,658 

3,495 

298 

566 

5,079 

16,096 

94,766 

182,110 

NASHUA,  N.H. 


Telegraph-e 

ROP  Local .  41,278 

ROP  Nationol .  3,221 

Classified  40,272 

Total..,  84,771 

Telegraph-S 

ROP  Local .  16,165 

ROP  National .  818 

Classified .  9679 

Total .  26,662 

GRAND  TOTAL .  111,433 

YEAR  TO  DATE .  215,404 


47,082 

7,651 

3,339 

32,373 

90,445 


Tennessean-S 

ROP  Locol .  32,556 

Preprint  Locol .  20,840 

ROP  National .  1,610 

Preprint  Nationol . . .  9,219 

Clossified .  22,921 

Total .  87,146 

GRAND  TOTAL .  268,683 

YEAR  TO  DATE .  543,688 


18,290 

2,105 

1,694 

11,285 

33,374 


23,642 

5,250 

1,765 

13,357 

44,014 


NASHVILLE,  TENN. 


16,442 

1,165 

8,436 

26,043 

113,081 


42,473 

13,557 

4,458 

30,011 

90,499 


42,375 

13,557 

4,328 

29,517 

89,777 


27,877 

19,140 

1,498 

9,222 

22,369 

80,106 

260,382 

519,281 


FULL  RUN  1 

PART  RUN 

FULL  RUN 

NEW  BRUNSWICK,  N.J. 

Central  Jersey  Honw  News-a/d 

ROP  Local . 

27,849 

27,658 

Preprint  Local . 

5,590 

7,980 

ROP  Notionol . 

2,835 

2,426 

Preprint  Nationol . 

130 

88 

Classified . 

31,951 

27,067 

Total... 

71,812 

67,173 

Control  jersey  Home  News-S 

ROP  Locol . 

17,312 

20,010 

Preprint  Local . 

36,854 

25.720 

ROP  National . 

1,092 

982 

Preprint  National . 

130 

176 

Classified . 

20,282 

19,938 

Total... 

77,245 

68,329 

GRAND  TOTAL... 

....  149,057 

135,502 

YEAR  TO  DATE .. 

....  283,928 

249,860 

NEW  CASTLE,  PA. 

News-e 

ROP  Local . 

30,998 

28,649 

Preprint  Local . 

10,191 

16,512 

ROP  National . 

1,378 

1,556 

Preprint  Notional . 

129 

516 

Classified . 

17,169 

15,485 

GRAND  TOTAL... 

59,865 

62,718 

YEAR  TO  DATE:  N/A 

NEW  HAVEN 

,  CONN. 

Register-m 

ROP  Local . 

46,641 

12,738 

47,953 

Preprint  Locol . 

6,174 

10,332 

2,520 

ROP  Notional . 

5,192 

6,339 

Classified . 

37,972 

33,193 

Totol . 

95,979 

23,070 

90,005 

Register-S 

ROP  Locol . 

38,515 

40,269 

Preprint  Locol . 

30,744 

25,452 

30,618 

ROP  National . 

2,133 

1,948 

Preprint  Nationol . 

14,742 

12,852 

Classifiea . 

25,607 

20,456 

Total . 

.  111,741 

25,452 

106,143 

GRAND  TOTAL., 

.  207,720 

48,522 

196,148 

YEAR  TO  DATE .. 

410,445 

96,447 

371,534 

OLEAN, 

N.Y. 

Times  Herald-e 

ROP  Locol . 

20,679 

23,522 

Preprint  Local . 

44,032 

41,280 

ROP  National . 

2,098 

1,373 

Classified . 

10,500 

10,242 

GRAND  TOTAL.. 

77,309 

76,417 

YEAR  TO  DATE . 

.  132,226 

135,664 

ONTARIO 

,  ORE. 

Agrus  Observer-mS 

ROP  Loal . 

14,399 

13,649 

Preprint  Locol . 

26,381 

17,802 

ROP  Nationol . 

490 

291 

Classified . 

8,821 

6,992 

GRAND  TOTAL.. 

50,091 

38,734 

YEAR  TO  DATE , 

95,530 

74,836 

OTTAWA 

1,  ILL. 

Daily  Times-e 

ROP  Locol . 

17,285 

17,155 

Preprint  Local . 

16,597 

1,216 

20,451 

ROP  Nationol . 

1,366 

1,366 

Preprint  Notional . 

81 

321 

Classified . 

7,013 

6,209 

GRAND  TOTAL  . 

42,342 

1,216 

45,502 

YEAR  TO  DATE . 

79,599 

2,378 

86,358 

PALM  SPRINGS/INDIO  CALIF. 

Desert  Sun  -e 

ROP  Locol . 

67,398 

66,553 

Preprint  Locol . 

35,1*90 

27,744 

ROP  National . 

3,489 

4,910 

Preprint  Nationol . 

88 

Classified . 

36,569 

41,135 

Total.. 

142,646 

140,430 

9,598 

7,434 


24,822 

41,901 
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1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NewS'S 

iROPLocol .  20,203  19.168 

j  Preprint  Local .  26,844  21,834 

ROP  Notional .  1,840  2,477 

Preprint  Notional .  239 

Classified .  10,496  10,480 

!  Total .  59,383  54,198 

I  GRAND  TOTAL .  202,029  194,628 

I  YEAR  TO  DATE .  441,714  414,979 

PANAMA  CITY,  FLA. 

News-Herold-mS 

ROP  Local .  57.076  59,642 

Preprint  Local .  33,381  35,104 

ROPNattonol .  1,441  1,461 

Preprint  National .  288  253 

Classified .  49,862  45,032 

GRAND  TOTAL .  142,048  141,492 

j  YEAR  TO  DATE .  282,715  281,763 

PHOENIX,  ARIZ. 

Arizona  Republic -m 

ROP  Local .  92,793  3,260  93,899  2,928 

Preprint  Local .  40,317  16,102  37,825  10,386 

ROPNationol .  8,145  7,240 

Preprint  Notionol .  548 

Classified .  91,223  ^  97,310  m 

Total .  233,026  20,010  236,274  14,307 

Gazette-e 

I  ROP  Local .  81,600  3,343  85,375  2,919 

Preprint  Local .  40,317  16,102  37,825  10,386 

ROPNationol .  8,151  6,979 

Preprint  Notionol .  548 

Classified .  90,865  m  96,643  1,021 

Total .  221,481  20,128  226,822  14,326 

Arizona  Republic-S 

ROP  Local .  50,686  64,601 

Preprint  Local .  33,402  26,643 

ROPNationol .  3,385  2,786 

Preprint  Notional .  10,100  9,058 

Classified .  56,462  60,908 

Total .  154,035  163,996  _ 

GRAND  TOTAL .  608,542  40,138  627,092  28,633 

YEAR  TO  DATE .  1,140,396  101,222  1,198,173  45,487 

PORTLAND,  ME. 

Press  Herald-m 

ROP  Local .  27,792  29,320 

Preprint  Local .  16,899  17,416 

ROP  Notional .  3,059  3,423 

Preprint  Notional .  325 

Classified .  22,720  21,190 

T/tal .  70,795  71,349 

Express-e 

ROP  Local .  23,239  25,387 

Preprint  Local .  13,728  16,043 

ROP  Notional .  2,749  2,813 

Preprint  National .  108 

Classified .  19,387  18,218 

Total .  59,211  62,461 

Telegrom-S 

ROP  Local .  19.322  29,691 

Preprint  Locoi .  14,057  14,022 

ROPNationol .  1,260  986 

Preprint  Notionol .  4,098  4,050 

Classified .  25,635  23,305 

Totol .  64,372  62,054 

GRAND  TOTAL .  194,378  195,864 

YEAR  TO  DATE .  394,462  396,092 

PORTLAND,  ORE. 

Oregon  ion-o/d/S 

ROP  Locoi .  81,110  8,087  83,968  10,553 

Preprint  Local .  76,519  62,668 

ROPNationol .  14,189  250  17,308  364 

Preprint  Notionol .  9,452  9,634 

Clossified .  125.156  110,874  _ 

GRAND  TOTAL .  306,426  8,337  284,452  10,917 

YEAR  TO  DATE .  696,906  20,892  649,443  21,712 


*lndicates  newspapers  reporting  figures  in 
lines. 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

PROVIDENCi,  R.l. 


Journol-m 

ROP  Local .  43,502  12,484  42,179  12,585 

Preprint  Locoi .  1,891  90,579  8,478  51,888 

ROPNationol .  5,992  5,296 

Preprint  Notional .  8,817  3,643 

Classified .  31,584  9^  28,069  8£ 

Total .  82,969  112,851  84,022  68,956 

Bulletin-e 

ROP  Local .  41,022  12,482  40,100  12,585 

Preprint  Locoi .  2,412  90,579  8,478  51,888 

ROPNationol .  5,830  5,057 

Preprint  Notionol .  8,817  3,643 

RCIossified .  26,351  9^  23,226  8^ 

Total .  75,614  112,851  76,861  68,956 

Joumol'S 

ROP  Local .  36,397  38,277 

Preprint  Locoi .  29,301  57,413  28,722  44,497 

ROPNationol .  3.581  3,152 

Preprint  National .  9,932  8,835  313 

Classified .  21,712  _  15,918  _ 

Total .  100,923  57,413  94,905  44,810 

GRAND  TOTAL .  259,506  283,115  255,788  182,722 

YEAR  TO  DATE .  488,982  481,844  484,817  328,762 

RALEIGH,  N.C. 

News  &  Observer-mS 

ROP  Local .  65.711  2,195  73,777  2,267 

Preprint  Local .  623  10,493  1,949  8,832 

ROPNationol .  8,277  9,495 

Preprint  National .  14,105  94  13,650 

Classified .  146,811  _  122,017  _ 

Total  235,527  12,782  220,888  11,099 

Time$-e 

ROP  Local .  32.225  35,250 

Preprint  Local .  3,637  1,087  3  302  943 

ROPNationol .  5,708  6,396 

Classified .  68,195  80,903  _ 

Total .  109,765  1,087  125,851  9^ 

GRAND  TOTAL .  345,292  13,869  346,739  12,042 

YEAR  TO  DATE .  701,326  29,453  699,433  23,776 

READING,  PA. 

Eogle-Times-e 

ROP  Local .  31,637  34,555 

Preprint  Local .  18,600  20,480 

ROPNationol .  2,506  2,904 

Classified .  38,459  31,020 

Total .  91,202  88,959 

Eogle-S 

ROP  Local .  30.191  29,732 

Pr^rint  Local .  11,645  7,740  6,405  8,860 

ROPNationol . -  1,651  1,960 

Preprint  Notionol .  9.181  8,550 

Classified .  20,092  15,075  _ 

Total .  72,760  7,740  61,767  8,860 

GRAND  TOTAL .  163,962  7,740  150,726  8,860 

YEAR  TO  DATE .  315,700  13,975  290,063  13,590 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local .  43,584  39,215 

Preprint  Local .  11,920  1,514  13,322  693 

ROPNationol .  4,023  5,341 

Preprint  National .  180  266 

Classified .  33,075  _  31,143  _ 

Total .  92,782  1,514  89,287  693 

News  Leader-e 

ROP  Local .  33,869  3,129  28,893  3,016 

Preprint  Locoi .  12.744  1,635  10,973  648 

ROPNationol .  3,879  5,416 

Clossified .  30,264  28,888  _ 

Total .  80,756  4,764  74,170  3,664 

TImes-Dispatch-S 

ROP  Locoi .  30,500  29.732 

Preprint  locoi .  19,294  22,636 

ROPNationol .  1,759  1,231 

Preprint  Notionol .  7,675  6,426 

Classified .  24,772  22,750  _ 

Total . .  84,000  8l775  _ 

GRAND  TOTAL .  257,538  6,278  246,232  4,357 

YEAR  TO  DATE .  513,751  10,913  480,096  9,012 


1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PAR^  RUN 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS 


ROP  Local .  64,582  16,733  59,930  17.339 

Preprint  Local .  102,200  85,340 

ROPNationol .  6,333  8,090 

Preprint  Notional .  14,061  13,803 

Clossified .  80,071  IM  69,333  ^ 

GRAND  TOTAL .  267,247  16,841  236,496  17.492 

YEAR  TO  DATE .  541,889  32,112  480,995  33,115 

*Note;  All  figures  in  SAU  inches  except  9-column  clossified  inches. 

ROME,  GA. 

News-Tribune -eS 

ROP  Local .  31,568  32,540 

Preprint  Local .  21,485  458  18,220  1,800 

ROP  Notional .  1,237  1,289 

Preprint  Notionol .  2.466  218  1.560 

Classified .  15,406  12,772  _ 

GRAND  TOTAL .  72,162  676  66,381  1,800 

YEAR  TO  DATE .  140,364  936  126,381  2,700 

ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROP  Local .  43,639  27,322  43.977  29,841 

Preprint  Local .  6,975  5,005 

ROPNationol .  5,299  147  5,613  262 

Classified .  51,264  54,723  _ 

Total  107.177  27.469  109,318  30,103 

Post-Dispatch-S 

ROP  Local .  35,852  320  34,429 

Preprint  Local .  24,745  21,653 

ROP  Notional .  3,668  3.406 

Preprint  Notional  .  10,784  9,690 

Classified .  42,225  42,201  _ 

Totol .  117,274  320  111,379 

GRAND  TOTAL .  224,451  27,789  220,697  30:103 

YEAR  TO  DATE  ,  .  458,992  51,477  431,828  60,598 

SAN  DIEGO,  CALIF. 

Union  Tribune-m.eS 

ROP  local .  205.771  21,977  202,678  26,920 

Preprint  Local .  79.410  13,736  58,640  30,056 

ROP  Notional .  45,535  2.150  53.084  1,329 

Preprint  Notional .  8,384  756  7.984 

Classified .  200,151  206,118  _ 

GRAND  TOTAL .  539,251  38,619  528,504  58,305 

YEAR  TO  DATE  ,,  1,180,866  98,387  1,126.670  *16.986 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local .  36.466  13,177  34,770  16,327 

Preprint  Local .  47,658  47,185 

ROPNationol .  18,036  830  21,463  1,315 

Clossified .  49,396  47,969 

Total .  151,556  14,007  151,387  17,642 

Exominer-e 

ROP  Local .  33,163  12,766  33,879  15,905 

Preprint  Local .  47,658  47.185 

ROP  Notional .  16.421  780  20,355  1,333 

Classified... .  48,793  48,078  _ 

Total .  146,035  13,546  149,497  17,238 

Chronicle-Examiner-S 

ROP  Local .  20,637  2,947  20.790 

Preprint  Local .  44,118  44,404 

ROPNationol .  9.422  88  9.409 

Preprint  Notionol  21,970  12,025 

Classified .  25,268  23,772  _ 

Total .  121,415  3,035  110,400 

GRAND  TOTAL .  419,006  30,588  411,284  34,880 


YEAR  TO  DATE;N/A 

SANTA  ANA,  CALIF. 


Register-o/d 

ROP  Locoi .  151,316  148,115 

Preprint  Local .  72,987  72,507 

ROPNationol .  26,029  23,301 

Preprint  National .  7,886  9,084 

Classified .  259,435  240,829 

GRAND  TOTAL .  517,653  493,836 

YEAR  TO  DATE .  1,055,616  990,601 
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Full  RUN  PART  RUN  full  RUN  PART  RUN 

SANTA  MONICA,  CALIF. 


Outlook-e 

ROPLocol .  24.947  21,380 

Preprint  Local .  5,752  2,987 

ROP  Notional .  6,554  7,569 

Classified .  36,283  35,051 

GRAND  TOTAL .  73,536  66,987 


YEAR  TO  DATE:  N/A 


SARATOGA,  N.Y. 

Soratogian-m 

ROP  Local .  9.602  9.463 

Preprint  Local .  14,184  3,240  7,242 

ROP  National .  519  587 

Preprint  Nationol.  108 

Clossified  9,945  8,217 

Total....  34,250  3,240  25,617 

Soratogian-S 

ROP  Local .  5,009  5,946 

Preprint  Local .  12,666  11,742  11,550  9,147 

ROP  Nationol .  56  24 

Clossified  3,533  3,196  _ 

Total...  21,264  11,742  20,716  9,147 

GRAND  TOTAL .  55,514  14.982  46,333  9,147 

YEAR  TO  DATE .  107,605  19.830  100,388  16,095 

SCOnSBLUFF,  NEB. 

Star-Herold-a/d/S 

ROPLocol .  22,719  24,589 

Preprint  Local .  2.764  24,665  8,805  12,812 

ROP  Notional .  1,691  1,510 

Preprint  National.  1,308  88  610  92 

Classified .  9,015  8,874  _ 

GRAND  TOTAL .  37,497  24,753  44,388  12,904 

YEAR  TO  DATE .  75,587  46,232  84,098  22,695 

SEATTLE,  WASH. 

Post-Intelligencer-m 

ROP  Local .  33,007  31,633 

Preprint  Locol .  33,253  36,258 

ROP  National .  10,403  14,787 

Preprint  Notionol .  107  217 

Classified .  40,043  37,850  _ 

Total .  83,453  33,360  84,270  36,475 

Times-c 

ROPLocol .  47.027  48,790 

Preprint  Local .  49.858  61,342 

ROP  National .  11,391  15,564 

Preprint  National .  751  416 

Classified  55,785  7±  59,581  ^ 

I  Total...  114,203  50,685  123,935  61,912 

!  Times/Post-Intelligencer-S 

j  ROP  Local .  19.115  19,812 

Preprint  Local .  14.431  1,173  14,588  2.094 

ROP  National .  4,922  5,781 

Preprint  Notionol .  9,304  7.768 

Classified .  35,124  33,988  _ 

Total .  82,896  1,173  81,937  2,094 

GRAND  TOTAL .  280,552  85,218  290,142  100,481 

YEAR  TO  DATE .  577,777  169,141  568,591  189,612 

SHERIDAN,  WYO. 

Presse 

ROP  Local .  5.903  7,761 

Preprint  locol .  9,249  7,457 

ROP  Notionol .  106  298 

Classified .  7,768  8,862 

GRAND  TOTAL .  23,026  24,378 

YEAR  TO  DATE .  45,006  50,256 

SHREVEPORT,  LA. 

Times-mS 

ROPLocol .  50,117  54.986 

Prepnnt  Locol .  14,816  20,832  24,077  16,220 

ROP  Nationol .  1,686  3,153 

Preprint  Nationol .  8,278  7,742 

Classified .  31,010  28,618  _ 

Total.  105,907  20,832  118,576  16,220 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1988  1987 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


Journal-e 


ROP  Local . 

24,278 

27,842 

Preprint  Local . 

4,848 

4,034 

13,105 

3,340 

ROP  Notionol . 

979 

2,049 

Clossified 

27,336 

24,673 

Total . 

57,441 

4,034 

67,669 

3,340 

GRAND  TOTAL . 

16.^348 

24,866 

186,245 

19,560 

YEAR  TO  DATE . 

359,046 

47,198 

404,546 

44,856 

Spokeynon-Review-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Classified 

SPOKANE,  WASH. 

23,410  24,509 

5,378  4.519 

3,448  3.717 

88  89 

19,907  20,126 

Total... 

52,232 

52,960 

Chronicle*e 

ROP  local . 

23,461 

24,509 

Preprint  Local . 

3,405 

2,950 

ROP  Nationol . 

3,448 

3,716 

Preprint  National . 

25 

Clossif  ed 

19,538 

19,709 

Total.. 

49,877 

50,884 

Spokesman-Review-S 

ROP  Local . 

10,135 

12,432 

Preprint  Local . 

3.795 

2,798 

ROP  Notional . 

717 

1,079 

Preprint  Notionol . 

1,697 

1,425 

Clossified . 

12,206 

15,281 

Total.. 

GRAND  TOTAL . 

YEAR  TO  DATE . 

28,550 

33,015 

130,659 

136,859 

218,651 

228,294 

SYRACUSE 

,  N.Y. 

Post-Standord-m 

ROP  local . 

32,943 

12,116 

32,256 

11,314 

Preprint  local . 

39,908 

29,615 

ROP  Notionol . 

2,627 

3,375 

Clossified . 

20,026 

20,716 

Total.. 

95,504 

12,116 

85,962 

11,314 

Herald- Journal-e 

ROP  Locol . 

31,847 

5,311 

32,869 

4,952 

Preprint  Local . 

48,898 

37,600 

ROP  Notional . 

2,490 

3,294 

Classified . 

1^976 

18,496 

Total.. 

102,211 

5,311 

92,259 

4,952 

Herald  American-S 

ROP  local  . 

20,483 

138 

19,955 

531 

Preprint  Local . 

27,323 

37,367 

ROP  National.. . 

641 

716 

Preprint  Natiorol . 

13,821 

9,420 

Classified . 

17,921 

16,663 

Total . 

80,189 

138 

84,121 

531 

GRAND  TOTAL . 

...  277,904 

17,565 

263,342 

16,797 

YEAR  TO  DATE... 

...  549,225 

30,124 

521,396 

28,616 

TOLEDO,  OHIO 

6lode-e 

ROP  Locol . 

40,965 

42,854 

Preprint  Local . 

13,266 

14,454 

ROP  National . 

2,263 

3,745 

Clossified . 

18,187 

19.145 

Total,. 

74,681 

80,198 

Blode-S 

ROP  Local . 

24,969 

28,316 

Preprint  Local . 

26,928 

27,060 

ROP  National . 

3,798 

3,444 

Preprint  National . 

15,312 

12,936 

Clossified . 

13,886 

13,656 

Totol . . . 

,  84,893 

85,412 

GRAND  TOTAL . 

159,674 

165,610 

YEAR  TO  DATE . 

323,225 

317,164 

1988  1987 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

TORONTO,  ONT. 


Sun-mS* 

ROPLocol .  1,210,007  1,092,407 

Preprint  Local .  88,571  28,256 

ROP  National .  147,577  160,544 

Preprint  National .  2,797  23,052 

Classified  1,413,431  987,375 

GRAND  TOTAL .  2,862,383  2,291,634 


YEAR  TO  DATE:  N/A 

Note:  Figures  given  in  modulor  agote  lines 

TORRANCE,  CALIF. 


Dolly  6reeze*eS 

ROPLocol .  54.618  59,261 

Preprint  local .  54,085  51,814 

ROP  Nationol .  6,857  8,438 

Preprint  National .  13,390  13,042 

Classified .  81,568  76,782 

GRAND  TOTAL .  210,518  209,337 

YEAR  TO  DATE:  N/A 

TULSA,  OKLA. 

World-m 

ROPLocol .  39,275  1,845  44,563  2.577 

Preprint  Local .  6,294  253  6,138  2,560 

ROP  Notional .  .  2,169  3,121 

Preprint  National .  1 6 

Classified .  30,350  34,976  _ 

Total .  78,088  2,114  88,798  5,137 

Tribune-e 

ROPLocol .  39.418  1,845  44,649  2.577 

Preprint  local .  6,212  253  6,138  2,560 

ROP  National .  2,169  3,091 

Preprint  National .  16 

Classified .  30,184  30,846  _ 

Total-  77,983  2,114  84,724  5.137 

World-S 

ROPLocol .  19,750  21,635 

Preprint  Local .  6,154  6,849 

ROP  National .  1,348  1,636 

Preprint  Nationol .  3,602  3,964 

Classified .  19,815  14,963 

Total .  50,669  49,047  _ 

GRAND  TOTAL .  206,740  4,228  222,569  10,274 

YEAR  TO  DATE .  3,323,093  117,349  3,564,494  195,014 

VANCOUVER,  WASH. 

Columbion-eS 

ROPLocol .  40,234  5,763  45,631  7,766 

Preprint  Local .  62,146  21.133  56,433  15,880 

ROP  National .  2,315  2,906 

Preprint  National .  1.998  1,204 

Classified .  28,760  28,977  _ 

GRAND  TOTAL .  135,453  26,896  135,151  23,646 

YEAR  TO  DATE .  275,482  47,450  270,715  41,473 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROPLocol .  23,335  26.013 

Preprint  Local .  10,879  15,408 

ROP  National .  1,758  2,198 

Preprint  Notional .  516 

Classified .  22,533  20,855 

Total .  58,505  64,990 

Observer-Reporter-S 

ROP  Locol .  7,638  7.042 

Preprint  Local .  15,867  11,868 

ROP  Notional .  68  ^  151 

Classified .  5,657  6,708 

Total..  29,230  25,769 

GRAND  TOTAL .  87,735  90,759 

YEAR  TO  DATE .  141,873  169,708 

WATERVILLE,  MAINE. 

Sentinel -e 

ROPLocol .  25,692  2.233  24.283  2.379 

Preprint  local .  21,496  5,162  17,206  7,172 

ROP  Nationol .  1,723  1,251 

Preprint  Notionol .  444 

Classified... .  22,935  19,001  _ 

GRAND  TOTAL .  71,846  7,839  61,743  9,551 

YEAR  TO  DATE .  130,149  15,650  114,754  17.348 


(Continued  on  page  52) 
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Join  us  in  Waikiki! 


Pawaii  is  the  setting  for  this  year’s  ANPA  Convention,  the  biggest  and  most 
important  convention  for  the  newspaper  industry!  The  ANPA  Convention, 
for  over  100  years  (101  to  be  exact),  has  been  bringing  together  the  largest 
number  of  powerful  newspaper  executives  than  any  other  convention  in  the  industry! 

E&P’s  April  23rd  ANPA  Convention  issue  will  be  at  the  convention  to  greet  the 
attendees  —  and,  E&P’s  April  30th  Post  Convention  issue  will  be  waiting  for  the  attend¬ 
ees  when  they  return. 

Plus-E&P’s  two  convention  issues  will  be  reaching  all  those  industry  professionals 
who  couldn’t  make  it  to  the  convention.  We’re  sure  you’ll  agree  that  your  ad  in  these 
two  issues  will  provide  maximum  exposure  for  your  advertising  message  at  the  best 
possible  time.  ’ 

To  find  out  how  vou  can  i-eacbJlaai^itoajMa^laUhejiewspaDerbusTOi^^ll  your 
E&P  sale^jgjMWB^flSRv^todayorcallDon  Parvin  at  (212rb/L)  'Umi.-— 

ANPA  Convention  Issue  Closings:  Space:  April  11;  Material:  April  13. 

ANPA  Post  Convention  Issue  Closings:  Space:  April  19;  Material:  April  22. 

SALES  OFFICES 

^  New  York:  1 1  West  19th  St.,  New  York.  N  Y.  10011.  212-675-4380  ^ 

Chicago:  303  East  Ohio  St.,  Chicago,  IL  60611. 


Los  Angeles 

San  Francisco:  Ste.  1420,  450  Sansome  St.,  San  Francisco,  CA  941 1 1.  415-421-7950 
Toronto:  148  King  Road  E.,  King,  Ontario,  LOG  IKO.  416-833-6200. 


ANPA  CONVENTION:  April  25-27 


Editor  &  Publisher 


1 1  West  19th  Street  •  New  Vtork.  N  Y  1001 1  •  212  675  4380 
FAX#  212  929  1259 


Campus 

(Continued  from  page  13) 

newspaper  adviser  in  the  country.” 

The  former  publications  chief  also 
said  that  Alexander  had  14  months  to 
come  up  with  a  plan  to  reorganize  the 
paper. 

joe  Iracane  said  that  none  of  the 
budgetary  controls  Alexander  wanted 
to  put  into  effect  reflected  on  the  hon¬ 
esty  of  the  two  men.  “Their  integrity 
is  not  being  challenged,"  he  stated. 

Iracane  left  open  the  possibility, 
however,  that  the  dispute  might  result 
in  some  repercussions  for  the  faculty. 
Asked  whether  faculty  members  who 
had  spoken  out  against  Alexander 
might  be  in  some  jeopardy,  he  said  he 
“can't  answer  that  at  this  point.” 

Alexander  said  he  had  no  intention 
of  retaliating  against  those  who  dis¬ 
agreed  with  him. 

“1  was  a  professor,”  he  said.  “If  a 
faculty  member  had  done  something 
that  suggests  reprisals,  I  wouldn't 
know  what  they  were.” 

Patsy  Judd,  a  member  of  the  Board 
of  Regents  and  a  former  partner  with 
Adams  in  four  area  papers,  said  that 
Adams  had  nothing  to  worry  about. 

“He  has  tenure,”  she  said.  “I  don't 
anticipate  anything.  As  far  as  retalia¬ 
tion  is  concerned,  that  just  won't  hap¬ 
pen.” 

Paul  McMasters,  deputy  editorial 
director  of  USA  Today  and  national 
Freedom  of  Information  chairman  for 
the  Society  of  Professional  Journal¬ 


ists,  said  that  a  three-person  investi¬ 
gating  unit  had  decided  that  “the 
basic  problems  and  the  resultant 
uproar  can  be  laid  to  president  Alex¬ 
ander’s  feet. 

“We  think  that  the  censorship  issue 
is  dead,”  he  said.  “At  least  we  hope 
that.  We  will  continue  to  monitor  the 
situation.  We  believe  that  the  issue  of 
financial  and  budgetary  reporting  is  a 
red  herring. 

“We  looked  extensively  into  the 
budget  and  finance  reporting  of  the 
publications  and  we  find  that  it  com¬ 
plies  with  all  the  university  policies 
and  goes  even  further,”  he  said. 

“We  think  that  severe  damage  has 
been  done  in  the  short  term  to  the 
reputation  of  the  journalism  school,” 
he  added. 

The  three-member  SPJ,  SDX 
investigating  unit  was  headed  by  Rob¬ 
ert  Thorpe,  a  retired  copy  editor  for 
the  Louisville  Times  and  a  former 
journalism  professor  at  the  Univer¬ 
sity  of  Kentucky.  Other  members 
were;  James  Tidwell,  associate  pro¬ 
fessor  of  journalism  at  Eastern  Illinois 
University  at  Charleston;  and  Laura 
Hill,  a  consultant  journalist  for  the 
Vanderbilt  University  publications. 

Meanwhile,  Alexander  said  he  is 
going  to  let  a  special  five-member 
committee  he  selected  after  his  plan 
was  attacked  suggest  ways  to  reor¬ 
ganize  the  student  publications. 

Albers,  chair  of  the  journalism 
department  and  head  of  the  commit¬ 
tee,  said  she  didn't  believe  the  com¬ 
mittee's  report  would  differ  greatly 
from  the  one  produced  by  a  previous 


faculty  committee. 

That  group  said  the  current  struc¬ 
ture  worked  very  well  and  suggested 
that  the  umbrella  group  of  the  two 
student  publications  could  be  fixed 
with  a  name  change —  University 
Publications  to  Student  Publica¬ 
tions  —  to  reflect  what  the  organiza¬ 
tion  was  all  about. 

But  Howard  Bailey,  dean  of  stu¬ 
dent  life  and  a  member  of  the  Albers 
committee,  complained  that  the  stu¬ 
dent  publications  had  been  too  inde¬ 
pendent  of  the  university  structure. 

“1  believe  that  we  need  a  larger 
committee  to  reflect  the  university  at 
large,”  he  said.  “I  believe  there 
should  be  an  advisory  committee  to 
the  paper  that  would  give  it  a  broader 
perspective. 

“The  committee  could  give  the 
paper  ideas  on  stories,”  Bailey  con¬ 
tinued. 

The  dean  contended  that  the  jour¬ 
nalism  faculty  had  given  him  the 
impression  that  campuswide  commit¬ 
tees  were  an  anathema  to  newspa¬ 
pers. 

“Well,  I  did  a  survey  and  found  out 
that  the  whole  thing  was  a  smoke¬ 
screen,”  he  charged. 

The  Board  of  Regents,  meanwhile, 
held  a  special  meeting  last  weekend  to 
give  its  unanimous  support  to  the 
committee  and  said  it  did  not  believe 
that  Alexander  wanted  to  censor  the 
school  publications. 

In  the  midst  of  all  this,  the  Herald 
won  18  separate  journalism  awards  in 
the  Society  of  Professional  Journal¬ 
ists’  regional  competition. 


Ad  data 

(Continued  from  pat^e  50) 


Quill-e 

ROP  Local . 

ROP  Notional . 

Classified . 

GRAND  TOTAL 


News- Journal -nr>e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional. .. 

Clossified . 

Total . 


WILMINGTON,  DEL. 


News-Journal-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Classified . 

Totol . 

GRAND  TOTAL,. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WEST  PLAINS,  MO. 


ROP  Locol . 

664,517 

651,175 

Preprint  Locol . 

594,694 

587,601 

ROP  National . 

192,940 

188,082 

Preprint  Nationol . 

53,559 

42,499 

Classified . 

344.201 

321,281 

GRAND  TOTAL  . .. 

1,849,911 

1,790,638 

YEAR  TO  DATE 

3,601,632 

3,527,376 

Note:  Figures  ore  given  i 

n  modular  ogate  lines 

WINSTON-SALEM,  N.C. 

Journol-m 

ROP  Local . 

47,598 

11,113 

42,474 

Preprint  local . 

1,184 

23,312 

1,970 

ROP  National . 

2,768 

3,122 

Preprint  Notional . 

568 

352 

Clossified . 

41,808 

42,234 

Total . 

93,926 

34,425 

90,152 

Journals 

ROP  Loco! . 

17,971 

18,049 

Preprint  Local . 

2,562 

9,447 

3,543 

ROP  National . 

1,220 

1,125 

Preprint  National . 

9,747 

6,686 

Classified . 

16,134 

14,062 

Totol . 

47,634 

9,447 

43,465 

GRAND  TOTAL . 

141,560 

43,872 

133,617 

YEAR  TO  DATE  ..  . 

286,501 

233,567 

454,668 

‘Indicates  newspapers  reporting  figures  in 
lines. 


Arrested 

(Continued  from  page  16) 


side  of  the  story  was  being  told,  its 
soldiers  should  not  harass  the  press 
and  routinely  refuse  interviews. 

Officials  in  Noriega’s  regime  have 
frequently  accused  the  press  of  misin¬ 
forming  and  conspiring  with  the  Rea¬ 
gan  administration  and  Panamanian 
opposition  to  bring  Noriega  down. 

Camargo  agreed  and  said  he  would 
do  something  about  it.  He  then  told  us 
we  were  not  under  arrest  and  that  we 
would  not  be  expelled  from  the  coun¬ 
try. 

He  said  he  would  read  the  newspa¬ 
pers  to  see  if  we  told  the  truth  about 
the  incident. 

Camargo  then  apologized  for  not 
having  a  taxi  to  take  us  back  to  the 
hotel  and  asked  if  we  would  mind 
riding  in  a  police  van. 

We  agreed  quickly  and,  by  9  p.m., 
three  hours  after  I  was  arrested,  the 
eight  of  us  were  dropped  off  in  front  of 
the  hotel. 
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SYNDICATES 


Cartoons  from  around  the  world  are  coming 


This  Sunday  'Wit'  roundup  features  cartoons  from  four  countries. 


Work  from  about  30  top  humor  car¬ 
toonists  from  over  20  countries  will  be 
offered  by  the  Cartoonists  &  Writers 
Syndicate  (CWS)  beginning  next 
month. 

“Wit"  will  include  a  six-times-a- 
week  single  panel  (with  a  different 
cartoonist  featured  every  day)  and  a 
Sunday  roundup  of  several  panels  in  a 
rectangular  format. 

The  “Wit"  cartoonists  —  who  have 
won  numerous  awards  —  hail  from 
countries  such  as  Argentina, 
Australia,  China,  Czechoslovakia, 
England,  France,  Greece,  Iran, 
Japan,  Mexico,  the  Netherlands, 
Nicaragua,  the  Philippines,  Poland, 
the  Soviet  Union,  Spain,  Sweden, 
Switzerland,  Taiwan,  West  Ger¬ 
many,  Yugoslavia,  and  the  U.S.  The 
American  cartoonists  are  Sergio  Ara- 
gones,  A1  Jaffee,  Lou  Myers,  and 
Mischa  Richter. 

About  a  half-dozen  of  the  “Wit” 
contributors  also  do  editorial  car¬ 
toons  for  CWS's  widely  distributed 
“Views  of  the  World”  package  (see 
E&P,  August  18.  1984). 

Finding  out  that  these  editorial  car¬ 
toonists  were  also  humor  cartoonists 
was  the  “genesis”  of  the  idea  for 
“Wit,”  according  to  CWS  editorial 
director  (and  cartoonist)  Jerry  Robin¬ 
son.  CWS  then  worked  for  about  two 
years  developing  “Wit”  —  using  con¬ 
tacts  or  leafing  through  foreign  humor 
magazines,  books,  and  newspapers  to 


A  very  holesome  cartoon. 


find  additional  talent;  signing  the  car¬ 
toonists;  arranging  for  their  work  to 
be  sent  to  CWS  headquarters  at  67 
Riverside  Dr.,  New  York,  N.Y. 
10024;  picking  the  “Wit”  name,  logo, 
and  graphic  format;  producing  a 
booklet  with  “Wit”  contributors' 
photos,  cartoon  samples,  and  biogra¬ 
phies;  and  so  on. 

Robinson  said  foreign  humor  car¬ 
toons  tend  to  be  more  visually 
oriented  and  use  less  dialogue  than 
their  American  counterparts.  “And 
the  art  is  very  high-quality,”  said 
Robinson,  who  added  that  the  panels 
frequently  come  in  interesting 
shapes.  He  also  noted  that,  since  the 


“Wit”  panels  will  be  rotated  among 
the  various  contributors,  there  will  be 
less  chance  for  the  “off  days”  that 
even  the  best  cartoonists  can  have 
when  they  are  doing  a  comic  all  by 
themselves. 

And  CWS  editor  Stephen  Flanagan 
added  that  the  humor  in  “Wit”  will  be 
different  every  day  —  sometimes  vi¬ 
sual,  sometimes  wry,  sometimes 
sophisticated,  etc. 

Sales  efforts  for  “Wit”  —  which 
bows  May  16  —  have  just  begun,  but 
clients  already  include  the  Philadel¬ 
phia  Inquirer,  San  Franeiseo  Chroni- 
ele,  Toronto  Globe  and  Mail,  Tucson 
Citizen,  and  Winnipeg  Free  Press. 
And  a  number  of  newspapers  — 
including  the  Boston  Globe,  Houston 
Chronicle,  Fos  Anpeles  Times,  and 
Washington  Post  —  are  considering 
“Wit"  for  their  op-ed  pages,  lifestyle 
sections,  magazines,  or  other  parts  of 
their  papers.  Clients  can  buy  just  the 
daily  “Wit,”  just  the  Sunday 
roundup,  or  both. 

Robinson  and  Flanagan  noted  that 
the  number  of  “Wit”  contributors 
will  probably  increase  in  the  future, 
and  that  a  “Wit”  book  collection  is 
expected  sometime  next  year. 


Sunday  feature  over 

Russell  Baker  has  discontinued  his 
New  York  Times  “Sunday  Observer” 
column  after  15  years. 

(Continued  on  next  pape) 


By  David  Astor 
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Detroit  papers  point  to  lack  of  minorities  in  comics 


Detroit  News  and  Detroit  Free 
Press  executives  have  sent  letters  to 
syndicates  and  cartoonists  comment¬ 
ing  on  the  lack  of  racial  diversity  in 
comics. 

Detroit  News  vice  president  and 
executive  editor  Robert  H.  Giles  pro¬ 
vided  E&P  with  a  copy  of  his  letter, 
which  was  mailed  to  31  syndicates 
and  181  cartoonists. 

Giles  wrote  that  he  had  met 
recently  with  representatives  of  the 
Detroit  City  Council  Youth  Advisory 
Commission  (an  organization  that 
seeks  to  counterbalance  negative  sto¬ 
ries  about  young  people  and  crime) 
and  that  the  “focus  of  our  discussion 
was  newspaper  comic  pages  and  the 
absence  of  black  and  other  racial 
minorities  in  the  ‘funnies.’” 

He  added:  “The  concern  of  the 
Youth  Advisory  Commission  was 


Alice  Kahn 


stated  in  these  terms:  ‘We  fear  that  to 
many  Detroit  youth,  your  newspaper 
is  saying  that  blacks  appear  in  stories 
related  to  crime,  but  they  do  not 
belong  in  the  kind  of  humorous  day- 
to-day  stories  that  are  featured  in  the 
comics. 

“The  point  is  well  taken,”  con¬ 
tinued  Giles.  “On  the  comic  pages  of 
the  Detroit  News,  for  example,  ‘The 
Middletons’  is  the  only  one  of  3 1  daily 
comics  we  publish  that  regularly  fea¬ 
tures  blacks.  A  black  character 
appears  occasionally  in  two  other 
strips:  ‘Bloom  County’  and  ‘Funky 
Winkerbean.’” 

Giles  went  on  to  suggest  two  things 
syndicates  could  do  about  the  situa¬ 
tion:  “Review  this  subject  with  the 
artists  you  represent  and  urge  them  to 
find  ways  to  introduce  minority  char¬ 
acters  in  their  story  lines  and  to  use 
them  on  a  regular  basis”  and  “Seek 
new  talent  to  create  material  that  both 
meets  the  industry  norms  for  enter¬ 
tainment  and  helps  us  succeed  in  pro¬ 
viding  a  better  mix  of  racial  diversity 
in  the  comics.” 

Universal  Press  Syndicate  vice 
president/editorial  director  Lee 
Salem  said  the  Detroit  papers  “have 


LATS  offering  Alice  Kahn  column 


Alice  Kahn,  a  columnist  with  the 
San  Francisco  Chronicle  since  1986, 
is  now  being  distributed  by  the  Los 
Angeles  Times  Syndicate.  • 

Her  twice-weekly  feature  offers 
often-satirical  “observations  of 
American  life”  as  well  as  personal 
commentary.  Columns  discuss  topics 
such  as  yuppies,  cosmetic  surgery, 
television  commercial  characters, 
working  on  a  home  computer,  and 
how  most  people  don’t  have  two 
living,  healthy,  happy  parents  as  they 
grow  older. 

In  one  column  about  a  (rather 
unpleasant)  day  at  Disneyland  with 
her  kids,  Kahn  wrote:  “Many  years 
ago,  when  1  renounced  my  American 
citizenship  and  became  a  Californian, 
I  knew  it  was  only  a  matter  of  time 
before  I  hit  the  Big  Mickey  .  .  .  .” 

Kahn  —  whose  admirers  include 
Whoopi  Goldberg,  Dustin  Hoffman, 
and  Garrison  Keillor  —  has  coined 

(Continued  from  previous  page) 

Baker  will  continue  to  write  his  two 
weekday  columns,  which  are  distrib¬ 
uted  by  the  New  York  Times  News 
Service. 


terms  such  as  CHUMPs  (children  of 
upwardly  mobile  professionals). 

Born  and  raised  in  Chicago,  Kahn 
studied  writing  at  Columbia  Univer¬ 
sity  before  moving  to  San  Francisco 
in  the  late  1960s.  She  taught  high 
school  English  and  worked  as  a 
nurse/nurse-practitioner  for  a  number 
of  years,  and  started  writing  serious 
(and  later  humorous)  health  articles 
for  medical  journals. 

In  1983,  Kahn  became  a  columnist 
for  the  weekly  East  Bay  Express  in 
Oakland,  Calif.,  which  led  to  articles 
in  national  magazines.  She  also 
authored  Multiple  Sarcasm  (Ten 
Speed  Press,  1985)  and  My  Life  as  a 
Gal  (Delacorte,  1987).  And  Kahn 
does  regular  commentary  for 
National  Public  Radio  and  appears  on 
various  radio  and  tv  talk  shows. 

Charter  Kahn  column  clients 
include  the  Baltimore  Sun,  Boston 
Globe,  Buffalo  News,  Chicago  Tri¬ 
bune,  Cincinnati  Post,  Columbus 
Dispatch,  Dallas  Times  Herald,  Den¬ 
ver  Post,  Detroit  Free  Press,  Las 
Vegas  Sun,  Los  Angeles  Times,  Min¬ 
neapolis  Star  and  Tribune,  New  York 
Daily  News,  Philadelphia  Inquirer, 
and  Seattle  Times. 


raised  legitimate  concerns  and  ques¬ 
tions.” 

Salem  noted  that  Universal  has 
been  actively  looking  for  more 
minority  cartoonists  and  more  comics 
with  minority  characters  “for  a  long 
time.”  Salem  —  who  said  he  believes 
a  number  of  other  syndicates  have 
been  looking,  too  —  reported  that  one 
thing  Universal  does  is  have  its 
executives  speak  about  syndication  at 
junior  high  and  high  schools,  where 
some  of  the  students  are  minorities. 

For  reasons  “maybe  only  sociolo¬ 
gists  can  explain,”  said  Salem,  most 
people  submitting  comic  ideas  seem 
to  be  white  males.  He  acknowledged 
that  this  could  be  a  question  of  role 
models,  because  the  already-syndi¬ 
cated  cartoonists  these  submitters 
read  are  usually  white  males.  Salem, 
however,  observed  that  Universal 
didn’t  really  get  an  increase  in  comic 
submissions  from  women  after  it 
introduced  Cathy  Guisewite’s 
“Cathy”  and  Lynn  Johnston’s  “For 
Better  or  For  Worse.” 

But  Salem  said  he  feels  there  will  be 
more  minority-oriented  comics  in  the 
(Continued  on  page  56) 


Start  with  the  May/June  romance  of 
our  MOTHER'S  DAY/FATHER'S  DAY 
MINI.  It's  just  one  of  our  25  Special 
Feature  Packages.  And  it's  filled 
with  13  mom-and-pop-inspired 
articles,  plus  art.  When  it  comes  to 
increasing  readership,  it's  in  our 
genes. 

Call  toll-free  8004454555  for  our 
family  tree  (or  table  of  contents). 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  reader- 
ship  and  revenues. 
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(Continued  from  page  55) 
future,  although  he's  not  sure  when. 
And  Salem  observed  that  there  are 
some  current  comics  featuring 
minority  characters,  including  the 
Universal-distributed  “Tank  McNa¬ 
mara"  and  “Doonesbury.” 

Newspaper  Features  Council 
(NFC)  president  Bob  Greenberg  said 
he  sees  more  potential  for  additional 
minority  characters  in  new  comics 
than  in  older  ones.  He  explained  that 
it’s  easier  for  a  cartoonist  creating  a 
new  comic  to  include  minority  char¬ 
acters  than  it  is  for  an  established 
cartoonist  to  put  minority  characters 
into  a  comic  that  may  have  been  all- 
white  for  years. 

Greenberg,  who  is  the  Philadelphia 
Inquirer's  assistant  managing  editor, 
added  that  he  has  proposed  having  a 
panel  discussion  on  the  issue  of 
minorities  in  comics  at  the  September 
30  NFC  meeting  in  New  York  City. 

National  Cartoonists  Society  presi¬ 
dent  Bill  Hoest  said  in  a  statement 
that  the  organization  “has  always 
been  open  to  all  professional  car¬ 
toonists  without  regard  to  race, 
creed,  sex,  or  national  origin.  Some  of 
our  members  are  from  minority 
groups  and  some  cartoons  feature 
blacks  and/or  minority  groups  while 
other  cartoons  and  cartoonists 
include  minority  group  characters 
from  time  to  time.” 

Hoest,  who  does  “The  Lock- 
horns,”  “Agatha  Crumm,”  and 
“What  a  Guy!”  for  King  Features 
Syndicate,  added  that  the  society  “is 
a  not-for-protlt  charitable  and  educa- 


O’Brien  has  ‘Family  Man’  column 


Somerset  (Pa.)  Daily  American  col¬ 
umnist  Jeff  O’Brien  is  offering  his 
weekly  feature  to  newspapers. 

“Family  Man”  —  which  currently 
appears  in  about  a  dozen  Pennsylva¬ 
nia  papers  —  has  earned  19  awards 
during  the  past  five  years,  including 
“Best  Humorous  Column”  and 
“Best  Serious  Column”  in  the  same 
year  from  the  National  Newspaper 
Association. 

The  feature  mixes  a  “down-home” 
and  “erudite”  style  in  its  discussion 
of  such  topics  as  work,  clothing, 
nature,  high  school  basketball,  and 
watching  one’s  kid  go  to  school  for 
the  first  time. 

O’Brien  is  promotion  manager  for 
Somerset  Newspapers,  where  he  had 

tional  organization.  This  year,  we 
have  introduced  a  lecture  bureau 
under  our  education  department 
which  will  actively  respond  to 
requests  from  all  organizations, 
including  inner-city  groups,  about 
every  aspect  of  cartooning.  This  will 
include  informative  how-to-get- 
started  talks  as  well  as  lectures  on  the 
importance  of  humor  and  cartooning 
in  our  society. 

“We  believe  the  comics  are  for 
everyone  and  the  National  Cartoon¬ 
ists  Society  is  willing  to  participate  in 
programs  to  achieve  that  end.” 

The  number  of  black  characters  in 
comics  —  and  the  way  they  are 


TUNED-IN  TV  COLUMNIST 


FAYE  ZUCKERMAN 


If  your  TV  columnist  hasn’t  rubbed  shoulders  with  Joan  Col¬ 
lins,  Dan  Rather  and  Harry  Hamlin . . .  owns  less  than  seven 
TVs  and  three  VCRs. .  .hasn’t  been  interviewed  on  “Entertain¬ 
ment  Tonight”. .  .maybe  it’s  time  for  a  change. 


DESCRIPTION:  Veteran  entertainment  reporter 
and  nationally  syndicated  columnist. 

LAST  SEEN:  In  newspapers  coast  to  coast  and 
border  to  border,  from  the  Spokane  Spokesman- 
Review  to  the  Bridgewater  (N.J.)  Courier-News. 
from  the  Billings  (Mont.)  Gazette  to  the  El  Paso 
Times. 

RECORD:  700-  to  800-word  reviews  of  daily  net¬ 
work,  cable,  PBS  and  pay-TV  programming,  and 
recommendations  that  don’t  hedge.  Mon.  through 
Fri.,  plus  1 ,000  words  for  weekend  use.  The  perfect 
supplement  to  your  local  reviews  and  TV  grids. 
EDITORS:  For  a  FREE  month's  trial  of  Faye 
Zukerman's  TV-TONIGHT  column,  call  Dan  Barber 
at  The  New  York  Times  Syndication  Sales  Corp.  at 
800-972-3550  or  (212)  645-3000. 


Jeff  O'Brien 

been  managing  editor  for  10  years. 
The  former  University  of  Pittsburgh 
student  and  carpenter  —  who  is  based 
at  Upper  Turkeyfoot  Twp.,  Rd.  I, 
Box  127A,  Markleton,  Pa.  15551  — 
also  does  commentary  for  National 
Public  Radio’s  All  Things  Consid¬ 
ered. 


depicted  —  was  discussed  in  a  lengthy 
story  that  appeared  in  E&P,  February 
4,  1984.  Syndicate  executives  (most 
of  whom  are  white)  as  well  as  black 
and  white  cartoonists  were  inter¬ 
viewed  for  that  article. 

— David  Astor 


Condoms  in  ‘Bloom’ 

Almost  exactly  a  year  after  the  Chi¬ 
cago  Sun-Times  announced  it  would 
accept  condom  advertising,  it 
dropped  a  “Bloom  County”  strip  — 
apparently  because  of  a  reference  to 
“Trojans,”  a  brand  of  condoms. 

The  newspaper  gave  no  explana¬ 
tion  for  the  disappearance  of  the 
March  21  strip. 

In  it,  characters  Portnoy  and  Opus 
search  through  the  personal  belong¬ 
ings  of  Steve  Dallas  and  find  “a  box  of 
Trojans  .  .  .  (which)  after  much  de¬ 
bate,  finally  (were)  identified  as  poss¬ 
ibly  being  microwave  Jell-o  molds.” 

The  word  condom  did  not  appear  in 
the  strip. 

On  March  12,  1987,  Sun-Times 
president  and  publisher  Robert  E. 
Page  announced  the  newspaper 
would  begin  accepting  condom  ads 
because  “this  advertising  is  consis¬ 
tent  with  what  we  believe  are  the  best 
interests  of  the  public  at  large”  in 
“the  battle  against  AIDS.” 

Sun-Times  editor  Ken  Towers  did 
not  return  several  phone  calls  for 
comment. 

“Bloom  County”  is  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group. 

— Mark  Fitzgerald 
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Shop  talk 

(Continued  from  page  68) 

denunciations  of  Observer  staffers. 

When  the  Bakkers  called  on  their 
five  million  viewers  to  attack,  our 
switchboards  were  swamped.  I 
received  more  than  2,000  letters  in 
several  weeks,  opposing  the 
Observer  by  a  9-to-l  margin.  The 
Observer  also  sustained  189  subscrip¬ 
tion  cancellations  traceable  to  the 
PTL  stories,  and  other  Knight-Ridder 
newspapers  experienced  a  few 
cancellations. 

Candidly,  these  losses  were  not  sig¬ 
nificant.  The  PTL  campaign  did  dem¬ 
onstrate,  however,  that  a  man  with  a 
network  of  200  tv  stations  at  his  dis¬ 
posal  can  cause  concern  about  the 
impact  on  reader  credibility  and  at 
least  major  interruption  and  expense 
in  the  effort  to  put  out  a  newspaper, 
especially  if  your  editors  are  diligent 
in  responding  to  complaints  and 
inquiries. 

We  answered  every  letter  we 
received,  including  the  letter  of  a 
Guymon,  Okla.,  woman  whose  senti¬ 
ments  were  typical: 

“You  will  have  boils,  tumors, 
scurvy  and  itch,  for  none  of  which 
there  will  be  a  remedy.  You  will  have 
madness,  blindness,  fear  and  panic 
will  come  over  you.  You  will  watch  as 
your  loved  ones  are  taken  by  dope, 
booze  or  maybe  prostitution.  You  will 
eat  the  flesh  of  your  sons  and  daugh¬ 
ters  in  the  days  of  siege  ahead.  This  is 
not  something  I  thought  up.  It  is  the 
word  of  God.” 

These,  of  course,  are  not  the  words 
of  a  happy  reader. 

During  this  period.  Baker  assigned 
his  security  agents  to  place  three  of  us 
under  24-hour-a-day  surveillance. 
The  three  were  Observer  publisher 
Rolfe  Neill,  who  provided  steady 
counsel  and  perspective  during  the 
entire  period  of  the  PTL  coverage, 
reporter  Shepard,  and  me.  As  Gary 
Hart  said,  “You'd  be  bored." 

Number  9.  Thou  shalt  audit  the  tv 
ministries.  Newspapers  have  a 
responsibility  to  audit  the  activities  of 
tv  ministries  across  our  nation.  In  the 
1970s  and  1980s,  some  have  grown  to 
become  organizations  grossing  more 
than  $100  million  a  year.  They  pros¬ 
per  in  a  world  where  they  are  largely 
unaccountable.  They  deserve  scru¬ 
tiny  not  by  government  but  by  a  fair- 
minded  press. 

Number  10.  In  coverage  of  religion, 
thou  shalt  not  focus  on  the  bizarre 
alone. 

To  Carolinians,  religion  is  impor¬ 
tant  news.  While  there  is  a  thirst  for 
stories  such  as  those  about  PTL,  con¬ 


centrating  on  the  strange  and  extraor¬ 
dinary  alone  does  not  serve  our  read¬ 
ers.  They  want  an  affirmation  of  nor¬ 
malcy  in  their  lives,  in  religion  as  well 
as  other  areas.  They  want  to  read 
about  a  priest  fighting  for  the  home¬ 
less,  a  summer  night  at  a  Baptist 
Church  camp,  a  denomination  com¬ 
ing  to  grips  with  gay  clergy.  We  paint 
the  larger  fresco,  and  that  includes  the 
small  as  well  as  the  big  story. 

Finally,  a  very  brief  thought  on  our 
profession.  Today  we  still  see  report¬ 
ers  who  don’t  take  pains  to  ensure 
fairness;  editors  who  defend  a  story 
as  “essentially  correct”  when  it  is 
replete  with  errors;  publishers  who 
charge  a  political  candidate  the  high¬ 
est  advertising  rate  possible  while 
their  editorial  pages  knock  the  candi¬ 
date  for  accepting  special-interest 
money;  and  newspaper  companies 
that  extract  pretex  profits  of  40  and 
45%,  while  producing  community 
newspapers  that  are  anemic,  vapid, 
banal  and  have  the  spine  of  a  jellyfish. 
These  companies  deserve  contempt 
and  competition  and,  with  the  help  of 
marketplace  forces,  they  will  get  it. 


Legal 

(Continued  from  page  26) 

based  their  ruling  on  the  federal  Con¬ 
stitution’s  free-speech  protections 
and  the  even  greater  protections  of 
speech  offered  by  the  California  Con¬ 
stitution. 

They  said  such  a  lawsuit  is  barred 
unless  a  defendant  has  made  a  state¬ 
ment  “of  and  concerning”  the  plain¬ 
tiff. 

— AP 

Belo  predicts 
earnings  drop 

A.H.  Belo  Corp.  of  Dallas  has 
announced  it  expects  its  earnings  for 
the  first  quarter  to  1988  “to  be  signif¬ 
icantly  lower  than  the  200  per  share 
earned  in  the  first  quarter  last  year.” 

Belo,  which  publishes  the  Dallas 
Morning  News,  said  its  publishing 
revenues  are  expected  to  be  below  the 
prior  year  for  the  first  quarter  “as  a 
result  of  a  soft  advertising  environ¬ 
ment,  primarily  in  the  retail  category 
led  by  department  stores.” 

Belo  said  that  it  does  expect  “con¬ 
tinued  improvement  in  overall  market 
share.” 

The  recent  newsprint  price 
increases  and  the  lower  revenues 
“will  negatively  impact  operating 
earnings,”  Belo  said. 


Reassign 

(Continued  from  page  17) 

brought  the  case  to  his  editors’  atten¬ 
tion  and  offered  his  resignation  at  the 
same  time,”  she  continued.  “1  would 
like  to  assure  readers  that  while  we 
have  compassion  for  a  fellow'  human 
being’s  mistake,  it  does  not  lessen  our 
commitment  to  high  standards  of 
critical  journalism.” 

“It’s  something  everybody  feels 
really  bad  about,”  she  told  E&P. 

In  his  final  column,  Hawley  gave  an 
account  of  how  the  plagiarism 
occurred. 

He  said  that  in  preparing  to  review 
a  local  Theatre  in  the  Round  produc¬ 
tion  of  C.P.  Taylor’s  play.  Good, 
he  studied  articles  and  reviews  from 
other  cities  as  well  as  reference  mate¬ 
rial  on  the  playwright. 

“I  have  frequently  prepared  for 
performances  in  this  manner.  In  this 
case,  however,  I  crossed  the  line 
between  taking  notes  and  using  some¬ 
one  else’s  material,”  he  wrote. 

Hawley  said  these  reference  notes 
were  “commingled”  with  notes  he 
took  during  the  performance. 

The  plagiarized  material  came  from 
an  Oct.  14,  1982  review  in  the  New 
York  Times  written  by  critic  Frank 
Rich. 

Hawley  acknowledged  he  “dupli¬ 
cated  both  the  general  structure  of  the 
original  piece  and  many  key 
phrases.” 

Hawley’s  review  ran  Feb.  14. 

“It  constituted  blatant  plagiarism, 
though  I  managed  to  ignore  that  fact 
while  I  was  writing  my  review  and 
after  I  had  written  it  .  .  .  However,  in 
point  of  fact,  it  was  a  fairly  clumsy 
and  unsophisticated  sort  of  theft,” 
Hawley  wrote. 

Hawley  wrote  that  the  plagiarism 
was  especially  honest  because  the 
play  examines  how  “well-intentioned 
people  can  participate  in  wrongdo¬ 
ing.” 

“It  is  a  play  about  the  need  for 
absolute  honesty.  Here  then  is  my 
best  attempt:  “Like  the  high-placed 
German  professor  in  Good,  1  was  not 
honest  with  myself.  My  conscience 
wouldn’t  let  me  plagiarize  directly 
from  the  page,  so  1  equivocated  by 
Maundering’  the  review  through  a 
notebook,”  Hawley  wrote. 

Hawley  did  not  spare  himself  in  the 
long  column:  “It  [the  plagiarism]  was 
arrogant,  stupid  and  self-destruc¬ 
tive,”  Hawley  asserted,  “It  also 
reflected,  I  think,  an  attempt  to  com¬ 
pensate  for  a  creative  well  gone  dry. 
Indeed,  my  resignation  is  best  for  all 
concerned  —  including,  1  hope, 
myself.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


COMPUTERS 


READER/PROMOTIONS 


THE  KITCHEN  DETECTIVE  -  Column  of 
revelations.  $9/weel<,  samples.  Chuck. 
Box  11652,  Houston,  TX  77293, 


"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


"APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don’t  want  to  sell  your  newspaper 
but  its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  Newspapers,  113  Peoria.  Dixon, 
IL  61021.  (815)  284-2222. 


BUSINESS  FOR  SALE 


WELL-ESTABLISHED  web  offset  print¬ 
ing  firm,  non-heatset,  in  Dallas-Fort 
Worth  area.  Priced  well  below  market. 
Write  Box  2859,  Editor  &  Publisher. 


ANNOUNCEMENTS 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman. 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


SPORTS  COLUMNS  for  national  scope 
are  now  available  for  your  weekly,  at  a 
price  that's  sure  to  please.  For  samples 
and  more  info,  write:  SportNet,  PO  Box 
991,  Stratford,  CT  06497. 


WEEKLY  HOME  VIDEO  COLUMN  By 
Johnny  Video!  Dailies  -  Perfect  for 
entertainment  pages.  Weeklies  -  Attract 
local  video  store  ads.  JP  Communica¬ 
tions,  Rt.  13,  Box  86,  Morgantown,  WV 
26505,  (304)  599-7801. 

WHAT'S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what's  available  on  videocassette. 
Samples  and  rates  upon  request.  Our 
6th  year.  VIDEOFILE,  7  Utica  St.,  Quin¬ 
cy,  MA  02169,  (617)  786-8669. 


YOUNG  CARTOONIST 
The  Association  of  the  American  Editor¬ 
ial  Cartoonist  invites  entrants  to  the 
second  annual  John  Locher  Memorial 
Fund  Cartoon  Competition.  Winner  will 
be  guest  of  the  AAEC  at  its  annual 
convention  in  Milwaukee,  Wisconsin, 
June  1st  through  the  4th.  Competition 
open  to  North  American  citizens 
between  the  ages  of  17  and  25,  working 
for  a  school  paper  or  freelancing,  but 
not  employed  full-time  as  a  cartoonist. 
Entrants  must  submit  bio  and  3 
cartoons  with  clippings  or  tearsheets  as 
proof  of  publications.  Deadline:  April 
15.  Send  entries  to  Brian  Basset,  Seat¬ 
tle  Times,  PO  Box  70,  Seattle,  WA 
98111. 


Classified  Advertising: 
(212)  675-4.380 


FELLOWSHIPS 


FELLOWSHIP  FOR  MINORITIES 
The  Bodenwein  Fellowship  for  Minori¬ 
ties  will  be  offered  this  Fall  at  The  Day 
of  New  London,  Connecticut.  Fellow¬ 
ship  will  be  served  in  the  newsroom  and 
the  southeastern  Connecticut  commun¬ 
ity.  In  the  newsroom,  the  fellow  will 
work  either  as  a  reporter,  copy  editor, 
photographer  or  graphics  artist.  In  the 
community,  the  fellow  will  work  with 
schools  and  minority  organizations. 

The  fellowship  will  begin  in  September 
and  end  in  June.  The  fellow  will  earn 
$350  a  week.  The  Day  will  pay  for 
moving  expenses.  The  applicants  must 
either  live  in  New  England  or  New  York 
State,  or  attend  school  there. 

Send  applications  by  May  1st,  to  editor 
and  publisher,  Reid  MacCluggage,  The 
Day  Publishing  Company,  47  Eugene 
O'Neill  Dr.,  PO  Box  1231,  New  London, 
CT  06320.  Applications  must  include  a 
full  resume  and  a  short  essay  explaining 
why  the  candidate  should  be  chosen. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N,  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. _ 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 

Appraisals*Consulting*Brokerage 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspa  pers-shoppers-electron  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal»Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F,  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)361-4486  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 

_  San  Clemente,  CA  92672 

nts  _ (714)  492-5241 _ 

WEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 

EDITOR  &  PUBLISHER  for  April  2,  1988 


ANNOUNCEMENTS 
NEWSPAPER  CONSULTANTS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
PUBLICATIONS  FOR  SALE 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

PREMIER  COLORADO  SKI  COUNTRY 
weekly  newspaper  -  one  of  the  nation's 
best.  Tremendous  lifestyle,  location, 
year-round  opportunity.  Excellent  real 
estate  included.  $3,275,000. 
CANADIAN  BUYERS  -  Diverse  southern 
Ontario  weekly  newspaper  group,  web 
plant,  specialty  publications.  $2.4 
million  gross  projected  this  year.  Price 
includes  buildings.  $2.2  million. 
NORTH  KANSAS  CITY  SUBURBAN 
newspaper,  shopper  combo.  Strong 
growth  curve.  Gross  tops  $300,000 
annually.  Asking  $175,000  for  quick 
sale.  Terms. 

NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings,  $600,000. 
Cash  and  terms. 

FLORIDA  SHOPPER,  west  coast,  fast 
growth  area.  Grossing  $600,000. 
Asking  $500,000  cash  and  terms. 
EXCLUSIVE  OKLAHOMA  county  seat 
weekly,  average  gross  over  3  years  is 
$165,000.  Includes  building.  2,250 
circulation,  $160,000,  terms. 

MOM  &  POPS... good  newspapers  in 
Montana.  Colorado,  Missouri, 
Kansas. ..all  grossing  $120,000  or  less 
annually.  Good  opportunities  for  the 
right  buyers.  $25,000-$50,000  down, 
terms. 

For  details  on  any  of  these  newspapers, 
please  contact; 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar,  MO  65613 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356.  (803)  457-3846, 


TOTAL  DOMINATION 
Mid-South  group  of  two  shoppers  and 
paid  weekly  totally  dominate  tour  coun¬ 
ty  area.  State-of-the-art  equipement, 
including  six-unit  press,  and  outstand¬ 
ing  facilities.  Management  and  staff  in 
place.  Must  see  to  appreciate. 
$1,800,000.  Call  or  write:  Jim  Hall 
Media  Services,  PO  Box  1088,  Troy,  AL 
36081.  (205)  566-7198. 


NEW  LISTINGS 

One  of  the  tew  remaining  family-owned 
weeklies  in  Alabama  offers  super  oppor¬ 
tunity.  5,200  circulation.  Only  news¬ 
paper  in  county  qualifying  for  legals. 
County  seat  location.  $550,000 

Uncontested  Alabama  county  seat 
weekly  with  strong  conservative  voice  in 
state  and  local  affairs.  Formerly  in  fami¬ 
ly  for  generations.  Very  good  prospects 
for  growth.  Press,  real  estate  and 
improvements  included.  Lots  of 
assumptions  available  to  qualified 
buyer.  $585,000 

For  additional  information,  call  or  write: 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081.  (205)  566-7198. 


DOMINANT  SEMI-WEEKLY  with  long 
history  of  profitable  operations.  Owner 
financing,  but  you'll  need  about 
$200,000  to  discuss  this  one. 

YOUNG  WEEKLY  in  fast-track  growth 
area.  Near  major  metro,  but  isolated 
enough  to  stand  alone.  Did  over  $200K 
in  1987,  poised  for  growth. 

LONG  ESTABLISHED  HIGH  DOLLAR 
resort  area,  new  weekly  doing  close  to 
$200K  annual  gross.  Good  place  to 
live,  not  far  to  bigger  cities. 

Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


OUTSTANDING  BUYS 
Group  of  two  paid  weeklies  and  shopper 
in  South  Central  Georgia.  Circulates  in 
excess  of  10,000  copies.  Revenues 
near  $200,0(50.  $50,000  down  and 
owner  financing  available  to  qualified 
buyer.  $225,000 

Outstanding  weekly  in  Acadian  Louisia¬ 
na  serving  progressive,  growing 
community.  Offers  highly  attractive 
opportunity.  Circulation:  4,000.  Real 
estate  included.  Family-owned  since 
1967.  $190,000 

Under-developed  want  ad  guide  serving 
metropolitan  New  Orleans  and  outlying 
suburbs.  Equipment  included.  Delivery 
van  available.  Circulation:  16,000. 
Cash  only.  Very  negotiable.  $60,000 

ALSO 

Alabama  metropolitan  UHF  television 
station  reduced  for  quick  sale.  Currently 
telecasting  12  hours  a  day.  Excellent 
equipment.  $3,000,000  + 

Nicely  profitable  newspaper-related 
Industry  in  northeast  with  even  better 
cash  flow.  Super  management  and  staff 
in  place.  Ideal  property  for  newspaper 
group  wanting  to  diversify. $4, 500, 000 

Call  for  a  private  briefing  on  other  indi¬ 
vidual  and  groups  of  newspapers  with 
prices  ranging  upward  to 
$15,000,000. 

Jim  Hall  Media  Services 
PO  Box  1088 
Troy,  Alabama  36081 
(205)  566-7198 


Nevada  Weekly  $395,000  gross  sell  lx 
growth  plus  real  estate.  Bruce  Wright, 
Media  Consultants,  Box  910,  Orange¬ 
ville,  CA  95662.  (916)  988-8959. 

Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716.  (512)  476-3950. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise. 
Owners  with  other  interests  open  to 
offer.  Box  2861,  Editor  &  Publisher. 


VIRGINIA  MOUNTAIN  WEEKLY  Long- 
established  weekly  and  job  shop  in  rural 
area  far  from  crowds,  crime  and  pollu¬ 
tion.  Owner  financing  for  experienced 
individual  (no  chains)  with  $40,000  to 
invest.  Send  resume,  with  references  to 
Box  2641,  Editor  &  Publisher. 


The  Classified  Pages  of  EDITOR  & 
PUBLISHER  move  mountains.. .of 
equipment,  supplies,  services...for 
the  newspaper  trade.  Call  us,  when 
you  need  Classified.  (212)  675-4380 


MISSOURI  WEEKLY  &  shopper,  county 
seat,  gross  $450,000.  4-Web  press, 
beautiful  area.  Terms. 

EASTERN  NEBRASKA  weeklies.  Centr¬ 
al  Printing  Plant,  6-unit  web,  gross 
$1.2  million.  $925,000  on  terms. 
Colorado  weekly,  exclusive  county 
seat  in  mountains,  ski-tourist  area, 
isolated,  gross  $150,000.  Also  has 
auxiliary  weekly.  Terms. 

WISCONSIN  WEEKLIES,  shopper, 
gross  $700,000.  Lake-vacation  coun¬ 
try,  services  wide  area.  Terms. 

DAKOTA  WEEKLY,  county  seat  exclu¬ 
sive,  3,800  paid  circ.  Gross  $450,000. 
Terms  to  qualified  buyer. 

NEW  ME)(IC0,  county  seat  exclusive 
weekly,  gross  $120,000.  Will  work  with 
first-time  buyer,  low  cash.  Excellent 
terms.  Retirement. 

NORTH  CAROLINA  weeklies  10,000 
paid  circ.,  6-Web  press.  Project  $1.3 
million  '88.  Terms. 

For  Information  write: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4210  Johnson  Dr.  Su.  100-A 
Fairway,  KS  66205 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $2(30,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$500,000  gross  free  newspaper, 
$50,000  cash  flow.  $400,000  Gross 
bi-weekly,  $60,0(50  cash  flow. 
$400,000  gross  shopper,  sale  price 
$100,000  motivated  seller.  Jim 
Webster  &  Assoc.,  Newspaper  Brokers, 
Dallas,  TX  (214)  361-4486.  Tulsa,  OK 
(918)  834-3876. 


Classified  Advertising: 
(212)  675-4380 


NEWSPAPERS  WANTED 

DON'T  WANT  TO  SELL  TO  A  CHAIN?  I 
have  $350,000  cash  to  buy  into  small 
daily  in  college  town.  15  years  experi¬ 
ence  as  owner/publisher  of  weekly 
chain,  TMC  know-how.  Replies  confi¬ 
dential.  Write  Box  2849,  Editor  & 
Publisher. 


EDITOR  with  broad  experience  wants  to 
buy  into  eastern  weekly  or  small  daily. 
Will  manage  paper  cooperatively  with 
publisher  who  wants  to  slow  down, 
eventually  sell.  Box  2743,  Editor  & 
Publisher. 


EXPERIENCED  husband/wife  team  with 
$100K  down  payment,  would  like  to 
buy  your  paper.  Principals  only  please. 
(414)  336-7567. 


GROWTH-MINDED  acquirer  committed 
to  high  quality,  medium-sized,  media 
properties  seeking  suburban  and/or 
community  dailies,  including  newspap¬ 
er  groups,  with  audited  circulation  in 
excess  of  10,000.  Company  has  proven 
ability  to  close  transactions,  and  is 
interested  in  keeping  management  in 
place.  Strictest  confidence  will  be 
maintained.  Write  Box  2867,  Editor  & 
Publisher. 


WE  ARE  owner/operators  of  57  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  West  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

MAGAZINE-17,000  weekly,  serves  gay 
market  in  Zone  4,  $250,000.  Hank 
(404)  587-1404.  Broker. 

SCHOLARSHIPS 

JUNIOR/SENIOR  college  journalism 
majors  with  a  flair  for  humor  writing 
apply  for  $1,000  Joe  Aaron  Memorial 
Scholarship.  Compose  own  application. 
Accompany  it  with  work  samples  and 
send  to  Evansville  Courier,  c/o  Scholar¬ 
ship,  201  NW  Second  St.,  Evansville, 
IN  47708.  Deadline:  July  1.  1988. 

EDITOR  &  PUBLISHER 

SUBSCRIBE  TODAY! 
(212)  675-4380 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

EVERY  newspaper  that  our  company 
has  been  contracted  to  do  their  tele¬ 
marketing  in  the  past  5  years  have  all 
GAINED  in  paid  circulation.  With  that 
kind  of  record,  why  don't  you  use  DCA 
Promotions  for  your  next  sales 
campaign?  No  newspaper  is  too  large  or 
too  small  for  us  to  improve  your  circula¬ 
tion.  DCA  Promotions,  3864  Center 
Rd.,  Brunswick,  OH.  (216)  225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

CONSULTANTS 

J.M.A.  CONSULTANTS 
Newspapers  -  all  phases 
Advertising  a  specialty 
Seminars  -  Appraisals 
Interum  Management 
Publisher  -  etc.  -  References 
8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 
(303)  690-8444 
(303)  841-8829 
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INDUSTRY  SERVICES 

SERVICE  &  REPAIR 

GOSS  R.T.P.  SPECIALIST 
Upgrades,  installations,  startups,  trou¬ 
bleshooting.  training,  audits.  Reels, 
tensions,  pasters,  dampening  systems, 
and  all  Goss  electricals.  Bill  Spells 
(305)  273-9379. _ 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation.  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

WORD  PROCESSING 

MANUSCRIPTS,  etc.,  W  P,  Typing, 
your  copy  or  cassette.  Exp.  Write  for 
prices  -  describe  work.  PO  Box  4425, 
River  Edge,  NJ  07661. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 

SQUEEZE  LENSES  for  SAU-TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPLETELY  RECONDITIONED 

• 

SCANNERS 

ALL  MODELS  AVAILABLE 
AT 

BARGAIN  PRICES 

INC:  INSTALLATION,  TRAINING 


AND  WARRANTY 


NATIONWIDE 

• 

CALL 

SCANTRONIX 
[813]  G41-1BS8 

COMPLETE  DEMO  STUDIO 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


AMERICA  EAST  SHOW  SPECIALS 
PC's  designed  for 
newspaper  applications: 

Package  #l  $1349 
EZ  XT  Turbo  64  OK,l  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board,  LTI  12”  Amber  Monitor 
Package  #2  $1479 
EZ  XT  TURBO  640K,  2  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12“  Amber  Monitor 
Package  #3  $1633 
EZ  XT  TURBO  640K,  1  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  KD 
Board. 

LTI  12"  Amber  Monitor,  20  MEG 
Hard  Disk  Drive 
Package  #4  $1733 
EZ  XT  TURBO  640K,  2  360K  Flop- 
pys,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12"  Amber  Monitor,  20  MEG 
Hard  Disk  Drive 
Package  #5  $2280 
EZ  AT  lOMHZ  640K,  1  1.2  MEG 
Floppy,  Enhanced  AT  Style 
Keyboard,  Multi  10  Board,  1  360K 
Floppy,  30  MEG  Hard  Disk,  14"  LTI 
Color  Monitor,  Color  Graphics  Board 

Each  package  includes  PCCOM  news¬ 
paper  communications  software  and  is 
warranteed  for  ONE  YEAR. 

Contact:  EZ  Electronics,  579  DW  HWY, 
Merrimack,  NH  03054.  Tele:  (603) 
424-4161 


COMPUGRAPHICS  FOR  SALE.  CG 
Editwriter  777011  with  8  type  faces  and 
12  point  sizes,  70  pica  width;  CG  IVB 
TG,  8  type  faces,  6-72  point  and  45 
pica  width;  CG  2961TL,  serial  No. 
1186;  CG  Unified  Terminal  System 
with  6  terminals;  CG  7200H,  30-120 
point.  Call  Jack  Larkin  at  (618) 
253-7147. 


WORD  PROCESSORS 
Xerox  860  word  processors,  complete 
systems,  double  disk  including  printers, 
excellent  condition.  Call  W.  Spina 
(212)  556-1675. 


MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. 


1985  227S  5/1  Muller  inserter.  1 
year’s  use.  (818)  885-5995. 


•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


FOR  SALE  or  TRADE.  24-P  inserting 
machine  still  assembled  and  running.  If 
interested,  please  contact  Marc 
Richard  PO  Box  520,  Ruston,  LA 
71273-0520. 


KANSA  320  4  Station  inserter  (3  into 
1).  Has  single  sheet  attachment  on  3 
stations.  1/4  and  1/2  fold  plus  spare 
parts.  Call  Jimmy  Ruff  l-(205) 
875-2110. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


E&P 

CLASSIFIED 

It’s  your  people-to-people 
meeting  place! 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MISCELLANEOUS 

5  EPIC  Circulators,  Model  301, 
refrigerated,  with  Bal-Control. 

News  King  KJ4  folder  with  15  HP  drive. 
2  EMTEK  air  shafts.  No  3001 1  fo  Color 
King  press.  New. 

InterWeb  Systems-  (305)  277-9010. 


ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspaper;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


FOR  SALE:  150K-49-16  sho  Rack. 
White  rack  and  pedestal.  Same  height 
as  USA  Today.  1-year-old  in  excellent 
condition.  Price  negotiable.  Other 
assorted  newspaper  and  office  equip¬ 
ment  available.  Call  (205)  677-2404, 
ask  for  Lowell  Yearta. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  IV;  Fonts;  devipr; 
bargain.  Curtis,  (703)  521-1089. 


MCS  8668  $15,900  or  $490  mo.  MCS 
8216HR  $3,950  or  $138  mo.  MCS 
100  $7,950  or  $195  mo.  MCS  5 
$2,450  or  $60  mo.  rebuilt  90  day 
warranty.  Jeff  (216)  729-2858. 


RECONDITIONED  COMPUGRAPHIC 
TYPESETTING  EQUIPMENT 


□  Terminals 

□  Front-ends  215/439*1942 

LT  Typesetters  1106  Hanover  Avenue 
Allentown.  PA  18103 

One  APS  4  100-pica  with  32K  memory 
and  APS  5  forward  and  reverse  chassis 
Pertex  drive  and  spare  Servo  chassis. 
We  have  never  used  this  machine  in 
widths  above  57  picas.  This  machine  is 
presently  in  operation. 

One  APS  4  50-pica  machine  with  32K 
memory  and  forward  and  reverse  lead¬ 
ing.  Diablo  disc  drive.  Presently  in 
operation. 

One  APS  4  50-pica  with  the  same 
equipment  listed  above  except  this 
machine  is  not  operating  but  could  be 
used  for  spare  parts. 

Spare  parts  are  included  with 
machines.  A  partial  listing  includes  disc 
packs,  UG  drawer,  UH  drawer,  UF  draw¬ 
er  and  other  spare  boards  and  parts. 
Details:  Charles  Kessinger,  The  Cincin¬ 
nati  Enquirer  (513)  369-3542. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


TYPESEniNG  SYSTEMS 
BUY/SELUBROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1979  Web  Leader 

8  units  with  2  folders  set  up  as  two  4 
unit  presses  to  run  separately  or  collect. 
50  hp  DC  drives.  Includes  spare  parts, 
hoist,  half  and  quarter  folder,  kickers. 
Water  system  upgrade.  (504) 
447-4055. 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 

FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16"  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available 
mid-1989.  Runs  and  looks  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 

3  Cary  Flying  Pasters 

Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 

Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 

HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


MARK  I  Headliner,  1961,  18  units, 
Goss  RTP's.  40  inch  reels,  4  2/1  double 
folders,  GE  drives.  Hears!  Corp.  Call 
(303)  733-3838. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1987) 

1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i987) 

Please  send  me; 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  S70  per  copy  □  Bulk  orders  5  or  more  S63.00  each  _ 

(U.S.  and  Canada)  S90  per  copy  outside  U.S.  &  Canada  Numbei  ot  copes 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  o<  copes 

Name _ _ _  _  _ _ Title _ _ 

Company _ _ _ _ 

Nature  of  Business _ 

Address _ _ _ Ste./Apt. _ 

City _  _ State _  _  Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

6  Unit  NK  with  KJ6  folder  1970/74 
5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

2  SSC  1/2  &  1/4  page  folders  1980/84 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2” 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-15A  doctor  unit 

2  4-unit  V-15A  presses  with  JF7 
1974/79 

5  Unit  V-15A  with  JF15  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 
MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters, 
Count-O-Veyors 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


KING  PRESS  9  units,  1977,  1978, 
1983.  Available  through  consolidation. 
Excellent  operating  condition.  As  is, 
where  is.  Running  inspection  welcome, 
t-.earst  Corporation.  Call  (303) 
■  33-3838. 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWSPAPER  PRESSES 
22"  Cutoff 

Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4" 

Goss  Metro,  4  units,  1  deck 

Goss  Urbanite,  8  units,  3-color 

Goss  Urbanite,  7  units,  3-color 

Goss  Super  Suburban  1500,  8  units 

Goss  Suburban  1500,  4  units 

Goss  SC/Community,  6  units 

Goss  Community,  5  units 

Goss  SC  Folder,  2  in  stock 

Harris  845,  5  units 

Harris  NC400,  5  units 

Harris  V-15A,  4  units,  continuous  inker 

M.A.N.  UniMan  4/2,  5  units,  4  decks 

M.A.N.  UniMan  2/2,  8  units,  2  decks 

NewsKing,  6  units 

King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
M.E.G.  D-200,  4  available 
Butler  4042-16,  2  available 

ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.'s  40",  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  poiiable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


WEB  LEADER 

Remanufactured  units  for  ad  on  or  will 
exchange  units  with  you.  Folders,  stan¬ 
dard  half  fold  or  I  have  a  really  good 
double  parrallel  folder.  Roll  stands  and 
misc.  parts  also.  Let  me  know  your 
needs.  Web  Leaders  are  my  only  busi¬ 
ness.  OFFSET  WEB  SERVICE  (414) 
548-1970. 


WANTED  TO  BUY 

WANTED  STEPPER  FOLDING 
MACHINES 

Any  model  whole  or  in  parts.  Call  John 
(215)  265-3242. 


WE  BADLY  NEED  INSTRUCTION 
BOOK  for  Singer  Friden  Photo  Display 
70  (headliner).  Bought  Medford,  Ore. 
'70's.  Enterprise,  Box  268,  Ferndale, 
CA  95536. 


HELP 


WANTED 


_ ACADEMIC _ 

LEHIGH  UNIVERSITY  seeks  assistant 
professor  of  journalism  (tenure-track)  to 
teach  undergraduate  courses  in  news¬ 
writing,  advanced  reporting  and  another 
speciality  such  as  mass  communication 
theory  or  media  ethics,  Ph.D.  and  some 
professional  experience  preferred. 
Master's  and  substantial  professional 
experience  required.  College  teaching 
experience  helpful.  Must  have  commit¬ 
ment  to  scholarly  research  and  publica¬ 
tion.  Deadline  is  May  2  or  until  position 
is  filled.  Send  letter,  resume  and  three 
references  to  Sharon  Friedman,  Depart¬ 
ment  of  Journalism,  University  Center 
29,  Lehigh  University,  Behtlehem,  PA 
18015.  An  AA/EO  employer. 


ADMINISTRATIVE 

experienced  publisher  or  news¬ 
paper  executive  is  sought  to  identify 
acquisition  opportunities  for  a  financial 
services  company.  Extensive  industry 
knowledge  and  familiarity  with  the 
newspaper  community  is  essential. 
Compensation  will  be  commensurate 
with  skills  and  value-added.  Relocation 
unnecessary.  Part-time  and  recently 
retired  candidates  will  be  considered. 
Reply  to  Box  2868,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 

CHIEF  OPERATING  OFFICER 
Publishing 

One  of  the  fastest  growing  publishing 
companies  in  the  nation  is  searching  for 
a  strong,  decisive  operating  officer  with 
a  sucessful  track  record  of  organization¬ 
al  and  profitable  management. 
Requirements  include: 

•  MBA  or  related  experience 

•  Publishing  industry  experience 

•  Strong  marketing  orientation 

•  Superior  communication  skills 

•  Hands-on  style  of  management 

•  Strong  leadership  abilities 

Candidates  must  have  good  general 
management  experience  and  full  P&L 
responsibility  within  a  multi-disciplined 
$7  million  organization.  Central  Texas 
based.  Send  resume  and  salary  history 
to  Box  2847,  Editor  &  Publisher. 

Vitality  shows  in  not 
only  the  ability  to 
persist  but  the  ability 
to  start  over. 

F.  Scott  Fitzgerald 


GENERAL  MANAGER 
Mid-sized  daily  (25,000  circ.)  and 
related  weeklies  in  central  California 
seek  General  Manager  with  3-5  years  of 
proven  management  experience.  Candi¬ 
date  should  have  solid  business  back¬ 
ground,  strong  organizational  abilities, 
and  the  outstanding  interpersonal  skills 
that  characterize  a  good  leader.  Excel¬ 
lent  salary  and  benefits  package.  Send 
resume  and  cover  letter  with  employ¬ 
ment  history  and  salary  range  to: 
Melinda  Lesher,  Merced  Sun-Star,  PO 
Box  739,  Merced,  CA  95341. 

LABOR  RELATIONS 
The  San  Diego  Union  and  The  Tribune 
are  looking  for  a  labor  relations/human 
resources  executive  to  join  a  fast-paced 
employee  relations  department.  Growth 
opportunity  for  a  proven  manager  who  is 
knowledgeable  in  all  phases  of  labor 
and  has  a  strong  background  in  human 
resources.  Ideal  for  candidate  with 
minimum  of  8  years  experience  and 
capable  of  relating  to  individuals  from  a 
variety  of  disciplines. 

Please  send  resume  with  salary  history 
to: 

Oliver  B.  Peter 
Employee  Relations 
Union-Tribune  Publishing  Co. 

PO  Box  191 
San  Diego,  CA  92112 


HELP  WANTED 


ADMINISTRATIVE 

PUBLISHER/GM 

Grand  Haven  (Mich.)  Tribune  needs 
innovative,  hands-on  publisher  GM  to 
lead  staff  at  10,500-circulation  daily 
with  TMC  in  growing,  competitive, 
beautiful  lakeshore  market.  To  replace 
retiring  publisher.  Prefer  applicants 
with  shirt-sleeve  newspaper  expierience, 
especially  in  news,  advertising,  circula¬ 
tion.  Send  resume  to  group  president 
David  Rau,  Kingsport  Times-News,  Box 
479,  Kingsport,  TN  37662. 

RESEARCH  MANAGER 
A  #1  who  wants  to  move  on,  or  a  #2 
who  wants  to  move  up. 

Thorough  knowledge  of  syndicated 
media  research.  Strong  interpretive  and 
presentation  skills.  Sales  orientation. 
Familiarity  with  IBM  PC,  computer  data 
bases  and  graphics. 

Visible  position  at  major  northeast  daily 
newspaper. 

Position  is  challenging  and  has  a  future. 
Please  send  cover  letter  and  resume  to: 
Box  2870,  Editor  &  Publisher. 


STOP  THE  PRESSES! 

Weekly  newspaper  seeks  creative  gener¬ 
al  manager  with  strong  financial  and 
interpersonal  skills  to  co-pilot  exciting 
70,000  circulation  tab  in  Detriot  area. 
Accounting,  computer,  personnel 
experience  a  must.  Production,  circula¬ 
tion,  glossy  magazine  experience  help¬ 
ful.  Rewarding  position  includes  40k. 
excellent  benefits.  Reply  tO:  General 
Manager,  The  Metro  Times,  800  David 
Whitney  Building,  Detroit,  Ml  48226. 

Editor  &  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVES 
Mid-Atlantic  newspaper  group  seeks 
strong,  positive  achievers  who  enjoy 
sales,  know  how  to  set  and  achieve 
goals,  and  can  prove  themselves  as 
keen  leaders.  Excellent  growth  potential 
for  performers.  Tell  us  why  you  belong 
on  our  team.  Please  forward  your 
resume  to:  C.  Engle,  Independent 
Newspapers,  PO  Box  7013,  Dover,  DE. 
19903. 


AD  DIRECTOR  fo  12,500  daily,  excel¬ 
lent  opportunity  for  experienced  adver¬ 
tising  professional.  Call  or  send  resume 
to:  Harlin  Philips,  The  News  Virginan, 
PO  Box  1027,  Waynesboro.  VA  22980. 
(703)  949-8213. 


CLASSIFIED  ADVERTISING 
MANAGER 

New  Jersey’s  fastest-growing  newspaper,  The  Times  of 
Trenton,  (70,000  daily,  87,000  Sunday)  seeks  an  exception¬ 
al  classified  advertising  manager  with  the  following 
qualifications: 

•  phoneroom/telemarketing  experience 

•  strong  management  track  record 

•  creative  promotion  ideas 

•  sales  experience  in  highly  competitive  market 

•  phoneroom  and  outside  sales  training  experience 

•  ability  to  motivate  staff  and  lead  by  example. 

Comprehensive  benefit  package.  Please  send  resume  to: 

M.  Delzell,  Personnel 
The  Times  of  Trenton 
500  Perry  Street 
Trenton,  New  Jersey  08618. 
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HELP  WANTED 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 
The  Columbian,  Southwest  \Washing- 
ton's  largest  independently  owned, 
daily  newspaper  (48,000  daily  with 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur¬ 
ban/rural  market  of  211,000  F>eople 
centered  between  the  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successful  applicant  will  have 
three  to  five  years  of  results-oriented 
display  advertising  sales  manage¬ 
ment  experience  including  competi¬ 
tive  selling,  product  development, 
proven  motivational  and  leadership 
ability,  multiple  product  sales  as  well 
as  administrative  skills  such  as  budg¬ 
eting,  delegation  and  demonstrate 
ability  to  clearly  communicate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Sunday  newspaper,  four  geographic 
ROP  zones,  our  own  weekly  total 
market  coverage  product,  a  television 
magazine  and  weekly  entertainment 
magazine.  In  addition,  we  have  an 
aggressive  special  sections  philoso¬ 
phy.  If  you  have  experience  in  these 
areas,  we  would  like  to  hear  from  you. 
Our  staff  is  an  energetic,  goal- 
directed  group  of  28  sales  and 
support  professionals  who  deserve 
the  best  in  their  department  mana¬ 
ger 

The  Columbian  offers  an  excellent 
benefit  package  including  company 
matched  40 IK,  Profit  Sharing  Plan, 
lull  medical/dental  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  plus  moving  allowance. 
To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President,  Human  Resources,  PO 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Employer 


Health  is  the  thing 
that  makes  you  feel  that 
now  is  the  best  time 
of  the  year. 

Franklin  P.  Adams 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 

One  of  Pennsylvania’s  most  progres¬ 
sive  smaller  dailies.  The  Carlisle 
Sentinel,  has  an  opening  for  an  aggres¬ 
sive  and  capable  ad  director  whose 
marketing  skills  can  continue  the 
growth  we’ve  been  experiencing  in  the 
past  years. 

We’re  located  in  South  Central 
Pennsylvania,  in  one  of  the  nation’s 
most  beautiful  and  friendly  communi¬ 
ties.  There  is  a  high  quality  of  life  here 
that  is  ideal  for  families  of  all  ages. 

If  you  have  a  good  solid  educational 
and  work  history,  strong  marketing 
skills,  and  can  effectively  manage 
people  in  classified,  retail,  tele¬ 
marketing  and  ad  production  for  a 
17,000  daily,  then  let  me  hear  from 
you. 

Send  a  complete  resume  including 
salary  history,  to:  Wayne  Powell, 
Publisher,  The  Sentinel,  PO  Box  130, 
Carlisle,  PA  17013.  No  phone  calls, 
please. 


RETAIL  ADVERTISING  MANAGER 
Group  owned  AM  daily  with  22,000 -t- 
circulatlon  seeks  an  aggressive  leader  to 
direct  a  10-person  sales  and  support 
staff.  Five  years  sales  experience  and 
two  years  supervisory  experience 
required.  Must  be  able  to  budget,  deve¬ 
lop  market  plans,  set  goals,  and  meet 
company  objectives.  Send  resume  and 
salary  history  to  Patricia  Goodwin,  The 
Leaf  Chronicle,  PO  Box  829,  Clarksvil¬ 
le,  TN  37041. 


RETAIL  ADVERTISING  SALES 
Immediate  opening  for  an  aggressive 
sales  person.  Salary/bonus  commensu¬ 
rate  with  experience.  We’re  a  progres¬ 
sive  19,500  circulation  daily  in  beauti¬ 
ful  Southern  Oregon.  Send  letter, 
resume,  and  salary  history  tO:  John 
Benton,  Herald  &  News,  PO  Box  788, 
Klamath  Falls,  OR  97601. 


THE  GREENVILLE  NEWS-PIEDMONT, 
a  112,000  daily/126,000  Sunday  is 
looking  for  a  retail  ad  manager. 
Successful  candidate  should  possess  at 
least  3  years  experience  in  retail  ad 
sales  and  management  plus  selling 
skills  and  superior  ability  to  motivate 
others.  Excellent  salary/commission 
and  full  benefits.  Send  resume  to:  Loui¬ 
sa  Koken,  c/o  The  Greenville  News- 
Piedmont,  PO  Box  1688,  Greenville, 
SC  29602. 


DISPLAY  ADVERTISING 
MANAGER 

The  Winnipeg  Sun  seeks  a  display  advertising  man¬ 
ager  who  is  an  aggressive,  innovative  achiever,  has  a 
strong  track  record  with  major  accounts  and  leads  by 
example. 

The  successful  applicant  will  have  a  minimum  of  five 
years  sales  management  experience  including  com¬ 
petitive  selling,  product  development,  proven  motiva¬ 
tional  and  leadership  ability,  multiple  product  sales  as 
well  as  administrative  skills  such  as  budgeting,  delega¬ 
tion  and  demonstrated  ability  to  clearly  communicate 
strategic  goals  and  objectives. 

If  you  have  a  successful  record  in  sales  management 
and  a  desire  to  excel,  send  resume  detailing  education, 
work  accomplishments  and  salary  history  to  Director 
of  Marketing,  The  Winnipeg  Sun  Newspaper,  1700 
Church  Ave.,  Winnipeg,  Manitoba,  R2X3A2  (204) 
632-2718. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5. 1 5  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
COMPUTERS 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


GRAPHICS  CHIEF  -  You’ll  run  the  show 
and  work  with  editors,  photographers 
and  artists  at  our  mid-sized  daily/ 
Sunday  in  the  Northeast.  Send  a 
resume  and  nonreturnable  samples. 
Box  2858,  Editor  &  Publisher. 


_ CIRCULATION _ 

A  FAST-GROWING  newspaper  in  north¬ 
ern  Florida  seeks  an  aggressive  and 
innovative  circulation  manager.  Mana¬ 
ger  will  supervise  a  staff  of  professional 
district  managers  and  will  be  an  active 
member  of  the  circulation  department 
management  team.  Qualifications 
include  competitive  market  experience, 
strong  leadership  skills,  prior  supervis¬ 
ory  experience  and  strong  verbal  and 
written  communication  skills.  Compen¬ 
sation  package  includes  competitive 
salary,  bonuses  and  excellent  benefits. 
Send  cover  letter,  resume  and  salary 
requirements  to  Box  2856,  Editor  & 

Publisher. _ 

CIRCULATION  MANAGER  Zone  9, 
17,000  daily  with  5,000  weekly. 
Candidate  should  be  experienced  in  all 
phases  of  circulation.  We  need  a 
results-oriented  manager  who  can  make 
things  happen.  Send  resume  today  to 
Box  2837,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Needed  for  Rhode  Island  Central  daily 
newspaper  with  10,000  circulation. 
You  must  be  aggressive  and  able  to 
motivate  carriers  with  Sales,  Service, 
and  Collections. 

Please  send  resume  tO:  Lawrence 
Priest,  Kent  County  Daily  Times,  1353 
Main  St.,  West  Warwick,  Rl  02893. 


MARKETING  AND  SALES  MANAGER 
We  are  a  large  daily  newspaper  in  the 
Zone  6  area  in  need  of  a  sales  and  mark- 
eting  manager  for  our  circulation 
department.  This  person  will  be  respon¬ 
sible  for  circulation  telemarketing, 
customer  retention  and  crew  sales  oper¬ 
ations.  This  person  will  design  and 
implement  quarterly  sales  plan, 
increase  home  subscription  sales, 
manage  budget  and  supervise  a  staff  of 
40  employees.  Applicant  must  have  a 
good  knowledge  of  circulation,  a  proven 
record  in  sales  and  at  least  5  years  of 
experience  in  a  responsible  manage¬ 
ment  position.  Interested  applicants 
should  send  a  resume  and  salary 
requirements  to  Box  2857,  Editor  & 
Publisher. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5  -i-  years  of 
circulation  management  experience, 
preferrably  complemented  with  a  busi¬ 
ness  degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing,  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results-oriented  circulation  depart¬ 
ment.  Excellent  salary,  complete  fringe 
benefits  package  and  more.  Please 
send  resume,  references  and  salary 
requirements  to: 

Circulation  Director 
The  Palm  Beach  Post 
PO  Box  24700 

West  Palm  Beach,  FL  33416-4700. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


INFORMATION  SYSTEMS  MANAGER 
Alaska’s  largest  newspaper  and  one  of 
the  most  dynamic  newspapers  in  the 
United  States  has  an  exceptional  oppor¬ 
tunity  for  a  systems  professional  who 
can  provide  leadership  and  direction  for 
a  growing  data  processing  staff.  The 
successful  applicant  must  have  super¬ 
visory  experience,  COBOL  language 
experience,  and  Image  or  equivalent 
DBMS  experience.  We  currently  have 
Collier  Jackson  soft  ware  packages 
running  onto  HP  3000.  On-line  applica¬ 
tions  include  circulation  customer 
service,  advertising  and  circulation 
billing/accounts  receivable,  general 
ledger,  payroll,  accounts  payable  and 
inventory  control.  Qualified  applicants 
seeking  a  career  position  in  a  people 
oriented  company  should  submit  a 
resume  in  confidence  to: 

Ed  Lynch 

CFO/Operations  Director 
Anchorage  Daily  News 
PO  Box  149001 
Anchorage,  AK  99514-9001. 
Equal  Opportunity  Employer. 


Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


CUSTOMER  SERVICE 


AGENCE  FRANCE-PRESSE  INTERNA¬ 
TIONAL  NEWS  AGENCY  seeks  exper¬ 
ienced  English-language  journalist/desk 
editor  with  sound  working  knowledge  of 
Spanish  &  French  for  its  English  desk  in 
Washington.  Salary  range... according 
to  experience.  Apply  with  CV  tO:  Philip¬ 
pe  Gustin,  Bureau  Chief,  Agence 
France-Presse,  1612  K.  St.,  NW  No. 
400,  Washington,  DC  20006. 

AGGRESSIVE  ZONE  4  DAILY  needs 
reporters  to  match.  Expertise  in  investi¬ 
gative  pieces,  and  the  ability  to  get 
sources  and  work  them  are  valued  high¬ 
ly.  Box  2855,  Editor  &  Publisher. 


ASSISTANT  FEATURES  EDITOR 
Careful  copy  editor,  creative  page  desig¬ 
ner,  solid  writer  needed  for  number  two 
position  in  features  department  of  an 
ambitious  30,000  daily.  Should  be 
knowledgeable  about  food,  entertain¬ 
ment,  lifestyle  trends  and  issues. 
College  degree  and  minimum  two  years 
experience.  Zone  6.  Send  resume  to 
Box  2840,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  needed  for 
Southeastern  coastal  AM  daily.  Applic¬ 
ant  must  have  strong  layout  talents  and 
a  minimum  3  years  of  editing  experi¬ 
ence.  Good  benefits.  Send  resume  and 
samples  of  work  to  City  Editor,  Savan¬ 
nah  News-Press,  PO  Box  1088,  Savan- 
nah,  GA  31402. _ 


Applications 
Sales  Specialist 

Today's  publishing  industry  leaders  aggressively  pursue 
technology  to  streamline  operations  and  increas"'  produc¬ 
tivity.  Atex  Pagination  Planning  Services  brings  together  the 
industry  knowledge  and  technical  expertise  to  assist  in  that 
process.  Atex,  the  world  leader  in  Computer  Aided 
Publishing,  is  currently  looking  for  an  individual  to  join  this 
team  to  assist  in  comprehensive  operations  study  and 
business  analysis  of  the  world's  leading  newspapers. 

You  will  be  responsible  for  the  following: 

•  Planning  and  conducting  operations  analysis  at  customer 
sites. 

•  Analyze  all  aspects  within  and  across  customers'  user 
departments  in  relation  to  the  use  of  Atex  Editorial  Pro¬ 
ducts  including  news  layout  and  interactive  make-up. 

•  Communicate  the  features  and  benefits  of  Atex  Products 
to  the  specific  customer  sites. 

•  interfacing  with  Atex  Marketing  and  Support  groups  pro¬ 
viding  feedback  about  specific  field  situations  as  well  as 
general  industry  trends. 

Candidate  will  possess  a  strong  understanding  of  the 
publishing  industry  with  extensive  experience  in  the 
editorial  and  production  departments.  Excellent  speaking, 
writing,  and  presentation  skills  a  must. 

Atex  offers  excellent  salaries  and  comprehensive  benefits  in¬ 
cluding  health/denlal/life  insurance,  401K  plan,  profit  sharing 
plan,  educational  assistance  and  more. 

Please  send  resumes  to:  Atex,  Inc.,  32  Wiggins  Avenue,  Bed¬ 
ford,  MA  01730,  Attn:  Bob  Lederman.  An  Equal  Opportunity 
Employer  M/F/V/H. 

A  Kodak  Company 


ASSISTANT  CITY  EDITOR 
Must  be  energetic,  competitive  with 
strong  local  news  background.  Zone  4. 
Send  resume,  best  ten  clips  tO:  Box 
2823,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  needed  now 
by  small  mid-south  AM  7-day  daily  in 
university.'military  town.  Full-time 
newspaper  experience,  including 
proven  reporting,  editing  skills 
required.  We'll  get  you  people- 
management  training.  Resume  and 
clips  to  Dee  Bryant,  The  Leaf  Chronicle, 
PO  Box  829,  Clarksville,  TN  37041. 


ASSOCIATE  EDITOR  sought  by  upstate 
New  York  business  newspaper.  Daily 
experience  required;  business  back¬ 
ground  preferred.  Good  pay,  benefits. 
Send  resume,  clips  to  Paul  Ericson, 
Editor,  Rochester  Business  Journal,  1 
Mt.  Hope  Ave.,  Rochester,  NY  14620. 


A  TEAM  OF  INVESTIGATING  financial 
reporters  has  been  setting  Wall  Street 
on  its  ear  with  a  growing  50-year-old 
weekly  magazine.  Come  see  if  there  is  a 
fit  for  you.  We  produce  quality  journal¬ 
ism  and  offer  an  excellent  working  envi¬ 
ronment.  Openings  for  staff  at  all  levels. 
Send  resume  to  Director  of  Human 
Resources,  E5/288,  150  Broadway, 
4th  Floor,  New  York,  NY  10038. 


COLUMNIST 

One  ot  the  nation’s  major  metropolitan 
newspapers  is  accepting  applications 
for  general  interest  columnist  with  an 
eye  and  ear  for  humor,  ironies,  outrages 
and  triumphs  of  our  city.  We’re  search¬ 
ing  for  a  fresh  voice  and  style  that  offers 
variety,  intelligence,  warmth  and  cour¬ 
age.  Send  a  resume,  writing  samples  to 
Angus  McEachran,  Editor,  The  Pitts¬ 
burgh  Press,  34  Blvd.  of  the  Allies, 
Pittsburgh.  PA  15230. 

COPY  DESK  PROS  -  Florida  AM  seeks 
copy  editors  with  superior  editing  and 
headline  writing  abilities  for  a  fast- 
paced  news  desk  handling  wire  and 
local  sections  for  4  editions  a  night.  At 
least  3  years  of  current  daily  newspaper 
editing  experience  required.  Send 
resume  to  Steve  Cheski,  AME/Editing, 
The  Florida  Times-Union,  PO  Box 
1949-F,  Jacksonville,  FL  32231. 


COPY  EDITORS 

NO  DESK  POTATOES  PLEASE:  Mid¬ 
sized  daily  minutes  from  Manhattan 
needs  energetic,  enterprising  copy 
editors  for  news  and  feature  desk.  We’re 
looking  for  entry  level  editors  as  well  as 
well  rounded  pros.  Reply  to  Box  2835, 
Editor  &  Publisher. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MediaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day 
via  telephone  or  computer. 
Staff  writers,  copy  editors, 
photographers,  and  circuia- 
tion  managers  can  all  get  a 
jump  in  the  competitive  job 
market  with  MediaLine.  Get 
the  best  leads  in  the 
business.  Get  MediaLine. 

800-237-8073 
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_ EDITORIAL _ 

COPY  EDITOR 

The  Fairbanks  (Alaska)  Daily  News- 
Miner  is  looking  for  a  top-notch  copy 
editor  to  edit  our  wire  pages  and  be  the 
No.l  editor  for  our  Sat. -Sun.  AM 
editions.  We  need  a  nitpicker  on  style 
and  grammar,  one  who's  a  self-starter 
with  good  news  judgment.  You  should 
have  a  minimum  of  five  years'  daily 
editing  experience.  Good  pay/benetit 
package  includes  ESOP.  Send  resume, 
work  samples  and  reference  list  to 
Managing  Editor,  Fairbanks  Daily  News- 
Miner,  PO  Box  710,  Fairbanks,  AK 
99707. 


COPY  EDTOR 

The  Columbian  newspaper  (circulation 
47,900)  in  Vancouver,  WA  is  looking  for 
a  top-notch  copy  editor  who  can  design 
an  inviting  news  page  then  aggressively 
edit  copy  and  create  crisp  headlines. 
Must  be  highly  productive  and  have 
excellent  knowledge  of  AP  style.  Must 
have  recent  daily  newspaper  experi¬ 
ence.  Experience  editing  wire  copy  and 
VDT  desirable. 

In  return  you  can  expect  to  start 
between  $1,855  to  $2,203  a  month 
depending  on  experience  and  enjoy  a 
full  benefit  package  including  27  paid 
days  off  annually  and  profit  sharing/ 
company  matched  401(k)  plan. 
Excellent  working  conditions  and  staff. 
Great  town  on  the  Columbia  River.  Inde¬ 
pendent  daily  newspaper  with  a  54-per- 
son  news  department.  Located  just  90 
minutes  from  ocean  beaches  or  Mount 
Hood  skiing. 

Even  if  you're  really  happy  in  your 
present  job.  we  think  you'll  be  happier 
here.  Please  send  resume,  examples  of 
pages  you  have  designed  (copies 
reduced  if  possible)  and  heads  you've 
written  to:  The  Columbian,  Att:  Human 
Resources  Dept.,  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


COPY  EDITOR 

Mid-sized  Zone  3  PM  seeks  top-of-the- 
line  headline  writer.  Good  place  to  live 
and  work.  Two  years  experience.  Some 
layout  helpful.  Box  2806,  Editor  & 
Publisher. _ 

EDITOR  (ASSOCIATE)  for  Boston-based 
consumer  magazine  about  bicycling. 
Minimum  2  years  professional  journal¬ 
ism  experience.  Must  be  an  active 
cyclist.  Resumes  and  clips  to  Raben 
Publishing,  Box  EK,  711  Boylston  ST., 
Boston,  VIA  021 16. 


_ EDITORIAL _ 

EDITORIAL  ASSISTANT 
Unique  position.  Small  publishing 
company.  Diverse  clerical  and  editorial 
duties.  Growth  opportunity.  Work  on 
prestigious  technical  journal.  Experi¬ 
ence  necessary.  Call  (201)  529-3380. 
Ask  for  Mr.  Melvin  or  Mr.  Miller. 


EDITOR  News-oriented  monthly  maga¬ 
zine  covering  applied  fiber  optics  has 
immediate  opening  for  a  writer/editor. 
Knowledge  of  telecommunications, 
data  communications,  computer  or 
cable  TV  technologies  very  helpful. 
Strong  investigative  reporting  and  writ¬ 
ing  skills  are  required.  All  replies  should 
include  salary  requirements  and  clips. 
Sharon  Scully,  Lightwave,  235  Bear 
Hill  Rd.,  Boston,  MA  02154. 


EDITOR  Number  2  slot  for  35-person 
newsroom.  25,000  suburban  Washing¬ 
ton  daily  needs  hard  news  professional 
to  replace  promoted  news  editor.  Good 
salary,  benefits,  excellent  advancement 
opportunities  in  fast-growing  newspaper 
group.  Must  have  aggressive  editing 
style  and  desire  to  work  with  both  young 
and  verteran  reporters.  Reporting  back¬ 
ground  a  must.  If  you  have  a  commit¬ 
ment  to  the  1st  Amendment  and  hard- 
nosed  community  news,  we  want  to  talk 
to  you.  Send  resume  and  letter  about 
your  news  philosophy  to  Craig  Nesbit, 
Managing  Editor,  Potomac  News, 
14010  Smoketown  Rd.,  Woodbridge, 
VA  22192. 


EDITOR  SEARCH  opened.  The  Pitts¬ 
burgh  Catholic,  the  official  newspaper 
of  the  Roman  (iatholic  diocese  of  Pitts¬ 
burgh,  is  seeking  an  editor  for  the 
121,500  circulation  weekly.  Editor  will 
be  responsible  for  producing  a  timely, 
informative  and  balanced  weekly  report 
of  news  and  features  of  interest  to  the 
Catholic  community  of  the  diocese  of 
Pittsburgh.  A  college  degree  is 
required.  Editorial  experience  and  a 
knowledge  of  Catholicism  is  helpful. 
Deadline  for  applications  is  April  18th. 
Send  resumes,  samples,  references  and 
salary  requirements  to  Editor  Search 
Committee,  Pittsburgh  Catholic,  Suite 
500,  100  Wood  St.,  Pittsburgh,  PA 
15222. 


ENTRY-LEVEL  REPORTER  for  3,800 
weekly,  owned  by  diverse  publishing 
and  broadcasting  company.  J-School 
degree  desired,  but  not  required.  Send 
resume  to  Randy  Rodgers, Editor,  Galva 
News,  Box  GG,  Galva,  IL  61434. 


EDITORIAL 


EDITORIAL  F-T 

Experienced  business  reporter  needed 
for  weekly  section  of  expanding  news¬ 
paper  group.  Please  send  resume  and 
clips  tO: 

Jeanne  Dugan 
Record  Newspapers 
PO  Box  248 

Port  Jefferson,  NY  11777 


EDITOR  WANTED  Major  NYC  based 
company  seeking  editor  for  start-up 
publication.  Must  have  working  know¬ 
ledge  of  desk-top  publishing  and  able  to 
worn  in  an  entrepreneurial  environment. 
Good  editing  skills  a  must  and  funda¬ 
mental  knowledge  of  production.  4 
years  publishing  experience  mandatory. 
Submit  resume,  salary  requirements  to 
Box  2819,  Editor  &  Publisher. 


EXPERIENCED  GENERAL 
ASSIGNMENT  REPORTER 
Wanted  for  AM  daily-Sunday  in  highly 
competitive  market.  Must  write  fast  and 
clean  on  wide  range  of  subjects:  govern¬ 
ment,  education,  the  environment, 
features.  VDT  experience.  Top  pay  and 
benefits  for  top  work.  Excellent  living 
conditions.  Resume,  non-returnable 
clips.  Hal  Lewis,  Executive  Editor, 
Scrantonian  Tribune,  Scranton,  PA 
18503.  No  phone  calls. 


FOOD  EDITOR  sought  to  launch  excit¬ 
ing  new  section  at  Zone  6  daily,  circula¬ 
tion  240,000.  Applicants  must  have  at 
least  two  years  experience  in  food 
section,  knowledge  of  nutrition  and 
trends  in  food  and  a  flair  for  graphics. 
Demonstrate  your  creativity  in  five 
section  outlines,  two  sample  columns 
and  a  letter  outlining  your  immediate 
goals.  Also  include  resume  and  salary 
history  to  Box  2863,  Editor  & 

Publisher. _ 

FREELANCE  WRITERS 
For  the  newest  national  newspaper 
supplement,  YOUTH  BEAT,  reaching 
the  16-24  readers  -  but  also  enjoying 
total  household  response  (meaning  no 
one  has  to  get  spooked  because  they're 
writing  to  young  people.)  Our  supple¬ 
ment  covers  entertainment,  teen 
problems/hassles,  sports  profiles  of  up- 
and-comers,  careers,  explanations  of 
major  news  stories  -  you  name  it.  All  in  a 
quality  tabloid  setting.  We  require  writ¬ 
ing  samples  and  will  listen  to  your  story 
ideas.  Contact  Peggy  Toy,  Managing 
Editor,  Direct-Link  Media,  Inc.,  55 
Atlantic  Avenue,  Lynbrook,  NY  11563. 

GENERAL  ASSIGNMENT  REPORTER 
The  Globe  Times  is  looking  for  a  first- 
rate  story  teller  committed  to  communi¬ 
ty  journalism  and  able  to  make  even  the 
dullest  assignment  sparkle.  Salary  in 
line  with  ability  and  experience.  Send 
resume  and  clips  to:  Margurite  P. 
Saylor,  Managing  Editor,  The  Globe 
Times,  202  West  4th  Street,  Beth¬ 
lehem,  PA  18015. 


GENERAL  ASSIGNMENT  Reporter  for 
30,000  daily  in  Seattle  suburb.  Two 
years  daily  experience  minimum.  Send 
resume,  clips  to:  Editor,  Valley  Daily 
News,  PO  Box  130,  Kent,  WA 
98035-0130. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 


GRAPHICS  EDITOR 
The  Home  News  (60,000  daily  and 
75,000  Sunday)  is  looking  for  a  director 
of  design  &  graphics  to  supervise  a  news 
room  art  staff  of  four  and  to  work  with 
eager  editors.  We  are  fully  equipped 
with  Mac  Plus  and  Mac  II  hard  and  soft¬ 
ware,  and  applicant  must  be  computer- 
literate.  Send  resume  and  samples  to 
Richard  Hughes,  Editor,  The  Home 
News,  123  How  Lane,  New  Brunswick, 
NJ  08903. 


_ EDITORIAL _ 

GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
2839,  Editor  &  Publisher. 


LEGAL  AFFAIRS  REPORTER.  The  New 
Jersey  Law  Journal  seeks  an  exper¬ 
ienced  reporter  who  can  write  stylishly 
about  complex  legal  matters.  The  Law 
Journal  is  owned  by  The  American 
Lawyer  Newspaper  Group,  a  highly 
regarded,  growing  company  committed 
to  sophisticated  reporting  on  courts, 
lawyers  and  public  affairs.  Send  resume 
and  6  clips  to  Robert  Seidenstein, 
Editor,  New  Jersey  Law  Journal,  238 
Mulberry  St.,  Newark,  NJ  07101.  Appl¬ 
icants  from  Northeast  strongly 
preferred. 


LIFESTYLE  MAGAZINE  needs  editor. 
Must  demonstrate  strong  editing  and 
administrative  background  in  4-color 
publications.  Send  resume  and  salary 
history  to  Executive  Editor,  ROUGE 
Magazine,  Box  1949,  Baton  Rouge,  LA 
70821. 


MAJOR  N.Y.  PUBLISHER  seeks  Assis¬ 
tant  Editor  to  report  on  new  develop¬ 
ments  in  the  MIS  field  for  our  West 
Coast  bureau.  Previous  reporting  or 
copy  editing  experience  preferred. 
Resume/clips/salary  history  to:  IW, 
Recruiter  G,  600  Community  Drive, 
Manhasset,  NY  11030. 


MANAGING  EDITOR 
Our  paid  circulation  is  only  8,000,  but 
our  editorial  staff  consists  of  14  repor¬ 
ters  and  3  full-time  photographers.  We 
are  looking  for  strong,  aggressive  lead¬ 
ership.  Located  in  southeastern  Arizo¬ 
na,  our  climate  is  great  and  the  area  is 
growing.  Send  resume,  copy  of  present 
newspaper  and  clips  to:  Steve  Krehl, 
Sierra  Vista  Herald,  102  Fab  Ave.,  Sier¬ 
ra  Vista,  AZ  85635. 


MANAGING  EDITOR 
Do  you  have  experience  in  financial 
coverage?  Macs?  Do  you  want  to  write, 
organize  and  make  a  real  impact  on  the 
industry?  Do  you  have  the  expertise?  If 
you  can  answer  yes  to  all  these  ques¬ 
tions,  you  may  be  the  person  The 
Meyers  Report  is  looking  for.  A  Chicago 
based  firm.  The  Meyers  Report  is  the 
largest  purveyor  of  financial  columns 
and  graphics  in  the  U.S.  This  ME  posi¬ 
tion  requires  a  minimum  of  3  to  5  years 
experience  and  staff  management 
responsibility.  The  Meyer's  Report  is 
offering  a  competitive  salary  and  bene¬ 
fits  package  plus  bonuses.  Send  your 
resume  with  3  references  to  Gary  S. 
Meyers,  The  Meyers  Report,  20  W. 
Hubbard  St.,  Chicago,  IL  60610. 

MANAGING  EDITOR  -  Investment 
newsletter  and  book  publisher.  Strong 
editing,  writing,  organizational  skills 
needed.  Desktop  publishing  experience 
helpful.  Resume,  samples  to  Leon 
Rubis,  KCI  Communications,  PO  Box 
1467,  Alexandria,  VA  22313. 

MANAGING  EDITOR 
Eastern  Arizona  Courier  top  quality 
9,500-paid  circulation  weekly 
community  newspaper.  Distributed  in 
75-mile  radius  of  3-county  southeast¬ 
ern  Arizona-New  Mexico  market. 
Centered  in  the  green  Gila  River  valley 
at  the  base  of  11,000  foot  Mount 
Graham,  sight  of  soon  to  be  constructed 
(by  University  of  Arizona  Stewart 
Obesenratory)  world's  largest  astronomy 
complex.  Unique  opportunity  for  crea¬ 
tive  working  editor.  Small  energetic 
promotion-minded  staff.  Includes  radio 
broadcast,  news  supervision- 
participation.  Salary  range  $16,000  to 
$21,000.  Company  paid  insurance, 
40 IK  profit  sharing.  Send  resume  to 
Publisher,  PO  Box  N,  Safford,  AZ 
85546, 


EXECUTIVE  EDITOR 


Sun  Newspapers  is  the  nation's  largest  group  of  paid  weeklies, 
publishing  18  papers  in  the  suburbs  of  Greater  Cleveland.  The 
present  Executive  Editor,  with  editorial  responsibility  for  the  18 
papers,  will  be  retiring  this  year. 

For  a  truly  outstanding  individual  this  job  offers  challenge  and 
excitement.  The  editorial  budget  is  substantial.  We  are  committed 
to  improving  already  good  papers.  We  are  proven  acquirers  of 
additional  properties  and  intend  to  create  new  products. 

Sun  Newspapers  has  an  editorial  staff  of  seventy,  and  excellent 
facilities  with  one  main  plant  and  six  satellite  offices.  Each  satellite 
office  has  an  individual  editor  responsible  for  I  -5  individual  publica¬ 
tions.  These  offices  have  a  full  photographer  and  copy  editor,  along 
with  the  general  assignment  reporters.  Sun  Newspapers'  technol¬ 
ogy  is  on  the  cutting  edge  and  four-color  graphics  are  now  in  place. 

Candidates  should  have  successful  print  media  experience  at  the 
editor  level,  and  be  results  driven  in  the  creation  and  editorial 
management  of  quality  products. 

The  salary  range  is  open  and  commensurate  with  the  top  skill  level 
we  expect  to  hire. 

Send  resume  to:  President,  c/o  Executive  Editor  Project.  Sun 
Newspapers,  5510  Cloverleaf  Parkway,  Cleveland.  Ohio  44125. 
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EDITORIAL 


MANAGING  EDITOR  for  Midwest  PM 
20,000,  Mon. -Sat.  Management  and 
budgeting  experience  necessary. 
Aggressive  Publisher  looking  for  right 
leader  who  is  a  hands-on  manager. 
Send  resume  to  J.  McCullough,  News- 
Tribune,  426  Second  St.,  LaSalle,  IL 
61301. 


MEDIA  ADVISER 
Associated  Students  -  UCLA 
A  high-energy,  experienced  individual  is 
sought  to  provide  teaching,  in-service 
training,  advising,  support  and  long- 
range  direction  to  students'  efforts  in 
producing  the  highest  quality  media, 
including  The  Daily  Bruin  and  several 
alternative  periodical  publications,  the 
university  yearbook  and  the  university 
radio  station.  Will  be  responsible  for 
developing  programs  and  structural 
systems  to  build,  maintain  and  promote 
highest  caliber  of  mass  media  training 
and  experience. 

We  require  a  degree  in  journalism, 
education,  mass  communications 
studies  or  related  fields  with  MA  or  MS 
in  journalism  or  related  field.  A  mini¬ 
mum  of  three  to  five  years'  professional 
editorial  experience  in  print  media, 
preferably  newspapers.  Also  requires 
demonstrated  teaching  skills  and/or 
knowledge  of  training  techniques,  an 
understanding  of  legal  aspects  of 
media,  familiarity  with  layout,  design 
work  flow,  photography  and  media 
systems.  Ability  to  communicate  with 
wide  range  of  diverse  groups  of  people 
essential. 

Resumes  to:  Associated  Students  - 
UCLA,  Personnel  Department  -  MA, 
308  Westwood  Plaza,  KH-205,  Los 
Angeles,  CA  90024,  Aff.  Act.  Emp. 

MID-SIZED  ZONE  4  DAILY  needs  a 
bright  copy  editor  who  produces  bright 
pages  and  headlines  and  makes  copies 
sparkle.  Demonstrated  ability  more 
important  than  experience.  Box  2854, 
Editor  &  Publisher. 


MUNICIPAL  REPORTER  -  Outstanding 
award-winning  suburban  newspaper 
seeks  reporter  with  lively  writing  style. 
Zone  2.  Send  letter,  resume,  best  clips. 
Box  2852.  Editor  &  [publisher. 


NEWS  EDITOR 

Five-day  morning  daily  needs  news 
editor  with  layout  experience.  Small 
community  with  good  schools,  hospi¬ 
tals,  etc.  Contact  Publisher,  Northern 
Wyoming  Daily  News,  Box  508,  WY 
82401,  (307)  347-3241, 


NEWS  ARTIST 

Florida  Daily  seeks  experienced  Macin¬ 
tosh  news  artist.  Must  be  fast,  accurate, 
and  imaginative.  Send  resume,  10  clips 
to  Box  2823,  Editor  &  Publisher. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISINC. 


Call  212  675^80 


EdRor  &  PuMIstier 
11  West  19  Street 
New  YImIl  N.Y.  10011 


NEWS  EDITOR :  A  key  player  on  the  new 
team  shaping  our  news  product.  We're  a 
30,000  morning  daily  in  the  upper 
midwest  that  has  just  won  a  national 
first  place  award  for  best  front  page. 
Give  us  clips  that  show  the  best  in  edit¬ 
ing.  headlines  and  design,  we'll  give 
you  a  job.  Send  resume  and  clips  to: 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck.  ND  58502.  Posi¬ 
tion  closes  April  11,  1988. 


NEWS  EDITOR  -  to  direct  copy  editing, 
reporting  staff  for  quality  conscious 
30,000  PM.  Expertise  in  copy  editing, 
headlines,  and  layout  important. 
Hands-on  approach  to  staff  direction 
essential.  Send  resume,  samples  of 
recent  work  to:  Donald  Davis,  Executive 
News  Editor,  Pottsville  Republican, 
111  Mahantongo  St.,  Pottsville.  PA 
17901. 


NEWS  EDITOR  -  Play  a  key  role  in 
producing  an  award  winning  mid-sized 
Zone  4  daily.  Send  clips  that  show 
layout,  editing  and  headline  writing 
abilities  Box  2853,  Editor  &  Publisher. 

We  judge  ourselves  by 
what  we  feel  capable  of 
doing,  while  others  judge 
us  by  what  we  have 
already  done. 

Longfellow 


NIGHT  NEWS  EDITOR 
We're  looking  for  talented,  experienced, 
take-charge  professional  for  our  6-day 
afternoon  daily.  Position  includes  copy 
editing,  layout  and  managing  night 
news  gathering  operation.  Competitive 
salary  based  on  experience,  with  oppor¬ 
tunity  to  advance.  If  you're  committed 
to  community  journalism  and  want  to 
join  a  team  on  the  move,  send  letter, 
resume  to  James  R.  Laubach,  Jr., 
Editor,  The  Globe-Times,  202  W.  4th 
St.,  Bethlehem,  PA  18015. 


PUBLIC  RELATIONS  WRITER/EDITOR 
CPC  International,  a  Fortune  100, 
multi-national  food  manufacturer,  is 
seeking  a  Writer'Editor  for  its  Corporate 
Public  Relations  department. 
Responsibilities  would  revolve  around 
the  writing  and  editing  of  quarterly 
publications,  corporate  press  articles, 
yearly  Worldwide  Directories,  and  the 
planning,  writing,  printing  and  distribu¬ 
tion  of  other  corporate  publications  and 
films. 

To  qualify,  you  must  possess  2-4  years 
as  a  business  news  writer  in  a  news 
media  or  public  relations  environment 
with  resultant  knowledge  and  proven 
proficiency  in  writing  and  editing  vari¬ 
ous  business  articles  and  publicity 
materials.  A  Bachelor’s  degree  in  Jour¬ 
nalism,  Communications,  English, 
Public  Relations  or  Business  Admi¬ 
nistration  is  preferred. 

We  offer  an  excellent  salary  and 
comprehensive  benefits.  For  immediate 
consideration,  please  forward  your 
resume  and  salary  history  to:  Corporate 
Recruiter,  CPC  International,  PO  Box 
8000,  Englewood  Cliffs,  NJ  07632. 

REPORTER 

Award-winning  23,000  Texas  Gulf 
Coast  daily  has  opening  for  aggressive, 
motivated  reporter  with  ability  to  find 
stories  to  cover  city/school  beat.  Prefer 
some  experience  on  weekly,  smaller 
daily.  Will  consider  recent  or  May 
graduate  with  internships  and/or  inten¬ 
sive  work  on  college  daily.  Send 
resume,  clips,  references  tO:  Dee  Mcll- 
henny.  Managing  Editor,  Brazosport 
Facts,  Box  549,  Brazosport,  TX  77531. 

E&P  CLASSIFIEDS  .  . 
You  Can  Bet  on  Them! 


REPORTERS  WANTED  for  small  daily 
and  weekly  in  Adirondack  vacation  area 
in  upstate  New  York.  Send  clips,  refer¬ 
ences  and  salary  requirements  to 
William  Doolittle,  Editor,  The  Adiron¬ 
dack  Daily  Enterprise,  Box  318,  Sara¬ 
nac  Lake,  NY  12983. 


REPORTER  wanted  for  weekly  news¬ 
paper  on  lawyers  and  the  law  in  Connec¬ 
ticut.  Salary  range  $25-32K.  You 
should  be  a  fantastic  writer  and/or  a 
great  reporter.  A  legal  or  investigative 
reporting  background  a  plus.  Reply  with 
resume  and  samples  to  V.  Sederis, 
Connecticut  Law  Tribune,  62  South- 
field  Avenue.  Stamford,  CT  06902.  No 
Calls  Please. 


REPORTERS  WHO  are  accurate  and 
concise,  with  active  bull  detector,  will 
serve  our  West  Texas  readers  best.  If 
you  are  ready  to  handle  a  county/court 
beat  for  10,500  daily  interested  in 
quality,  send  resume  and  three  exam¬ 
ples  of  your  best  work  to  Robert  Werns- 
man.  Big  Spring  Herald,  P.O.  Box 
1431,  Big  Spring,  Texas  79721. 

REPORTER 

We’re  growing.  We  need  experienced 
reporters  willing  to  learn  to  report  hard 
news  on  financial  markets.  Jargon  takes 
a  week  to  learn.  Once  over  that  hurdle, 
it  is  very  similar  to  investigative  report¬ 
ing  on  a  big  city  government.  Must  be  a 
self-starter.  San  Francisco  area.  Send 
resume  to  Personnel  Department  P, 
Crittenden  News  Service  Inc.,  Box 
1150,  Novato,  CA  94948. 


REPORTER 

Rhode  Island  fast-growing  business 
weekly  is  expanding.  Immediate  open¬ 
ing  available  for  enterprising  full-time 
reporter.  Some  reporting  experience 
required.  Paid  vacation,  generous 
health  and  benefits  package.  Send 
resume  and  clippings  to: 

Frank  Fortin,  Editor 
Providence  Business  News 
222  Richmond  Street 
Providence,  Rl  02903 
No  phone  calls  please. 


SPORTS  WRITER 

Small  Zone  7  daily  accepting  applicants 
for  sports  writer/editor  position.  Layout 
and  headline  writing  skills  required. 
Cover  prep,  and  outdoor  sports,  edit 
wire.  Box  2828,  Editor  &  Publisher. 


SPORTS  WRITER 

13,000  plus  Sun  Belt  PM  daily  seeks 
strong  writer  for  second  person  on  a  two 
party  sports  staff.  Emphasis  on  local 
coverage  ranging  from  peewees  to  the 
New  Orleans  Saints.  Photography  skills 
a  must,  editing,  layout  and  headline 
skills  also  essential.  Experience 
preferred.  Ability  and  willingness  to 
learn  are  essential.  Write  Managing 
Editor,  Daily  Star,  PO  Box  1149, 
Hammond,  LA  70404, 


THE  PROVIDENCE  JOURNAL- 
BULLETIN  is  interested  in  receiving 
resumes  and  work  samples  from  top 
editors  at  small  and  medium-sized  dail¬ 
ies.  We  expect  to  hire  for  the  copy  desk 
in  1988,  and  we  are  interested  in  talk¬ 
ing  with  ambitious  wordsmiths  who  also 
show  career  potential  and  a  talent  for 
editing  people.  We  are  looking  for 
expertise  in  headline  and  caption  writ¬ 
ing,  design,  sports  and  national-foreign 
and  local  news. 

We  offer  an  outstanding  salary  and 
benefit  package  that  includes  dental 
insurance,  pension  and  401(k)  plans 
and  tuition  reimbursement. 

Send  your  samples  and  resume  and  a 
brief  letter  outlining  your  qualifications 
tO: 

Donald  W.  Zimmerman 
The  Providence  Journal-Bulletin 
75  Fountain  Street 
Providence,  Rl  02902 
An  Equal  Opportunity  Employer 


TOP  WRITERS/STRINGERS  wanted  tor 
new  national  financial  weekly.  Must  be 
astute  in  analysis  of  assignments  and 
generate  lively  copy.  Send  resume, 
clips,  and  specialty  in  financial  writing 
to  East  River  Assoc.,  650  First  Ave., 
New  York,  NY  10016. 


Trans  Atlantic  Agency  requires  state¬ 
side  partner  with  print  news  experience 
and  sales  contracts,  to  start  up  and 
develop  news  service  to  US  and  UK 
media.  Box  2817,  Editor  &  Publisher. 


WE  NEED  NEWS 

Dallas/Fort  Worth-based  national  week¬ 
ly  entertainment  trade  magazine  needs 
newspaper  reporter  with  minimum  two 
years  expereince  for  quality  and  quanti¬ 
ty  news  gathering.  Send  resume  and 
salary  history  to  Box  2874,  Editor  & 
Publisher. 


Copley  News  Service,  a  news  and  feature  syndicate 
headquartered  in  San  Diego,  has  the  following  position 
open: 

Reporter,  Mexico  City 

COPLEY  NEWS  SERVICE  is  seeking  seasoned  reporter 
to  open  bureau  in  Mexico  City.  Must  be  able  to  cover 
spot  news  as  well  as  work  up  in-depth  features  on  Mexi¬ 
co.  On  occasion,  beat  will  include  Central  American 
areas  such  as  Nicaragua. 

Preferred  applicant  will  have  distinctive  writing  style, 
knowledge  of  Latin  political-economic  issues,  fluency  in 
Spanish  and  some  news  photography  ability.  Excellent 
salary  and  company  benefits. 

Submit  resume,  6  writing  samples,  salary  history  and 
references  to:  Charles  OhI,  Editor,  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112.  No  phone  calls, 
please. _ 


COPLEY 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


BUSINESS  EDITOR 
Excellent  opportunity  with  leading 
twice-weekly  Chicago  suburban  news¬ 
paper  to  write  and  edit  articles  on  busi¬ 
ness  and  real  estate.  Successful  candi¬ 
date  must  have  2-5  years  of  business 
writing  experience.  Page  make-up 
experience  also  required.  Excellent 
salary  and  benefits.  Applicant  located 
in  the  Midwest  preferred.  Position  will 
be  open  on  or  about  May  15,  1988. 
Please  send  resume  including  salary 
requirements  tO;  John  Collins,  Star 
Publications,  1626  Otto  Blvd.,  Chicago 
Heights,  IL  60411.  Equal  Opportunity 
Employer. 


WE  HAVE  RE-OPENED  our  search  for 
an  editorial  page  editor.  We  are  a 
41,000  circulation  A.M.  in  South 
Central  Pennsylvania,  looking  for  a 
writer  of  clear  thought,  persuasiveness 
and  a  scholarly  bent.  Must  have  abso¬ 
lute  understanding  of  the  role  an  editor¬ 
ial  page  has  in  setting  a  community’s 
agenda.  Thoughtfulness  and  clarity  of 
writing  are  a  must.  Send  a  resume  of 
your  experience  and  a  letter  explaining 
your  approach  to  such  a  position. 
Samples  welcome.  Reply  in  confidence 
to  :  Sam  Fosdick,  York  Daily  Record, 
1750  Industrial  Highway,  York,  PA 
17402. 


Technical 
Press  Relations 


The 

Challenge: 


The 

Environment: 


Your 

Background: 


Contact: 


GE’s  R&D  Center  is  seeking  an  experi¬ 
enced  science  writer  to  help  publicize  the 
activities  of  one  of  the  world’s  largest  and 
most  diversified  research  and  develop¬ 
ment  organizations. 

The  R&D  Center  includes  some  1 ,900  peo¬ 
ple  in  its  four  technical  components— 
Chemical  Research,  Electronics  Research, 
Engineering  Physics  Research,  and 
Materials  Research— and  in  the  organiza¬ 
tions  associated  with  them.  These  men 
and  women  are  working  on  innovations 
ranging  from  medical  magnetic  resonance 
scanners  to  artificial  intelligence,  from 
high-temperature  superconductors  to 
advanced  liquid  crystal  displays,  from 
computer-aided  manufacturing  to  high- 
performance  plastics. 

You  should  have  a  minimum  of  7  years  ex¬ 
perience  in  writing  on  science/technology 
subjects  for  newspapers  or  magazines,  or 
for  a  corporate,  university,  or  agency  pub¬ 
lic  relations  office,  plus: 

•  Extensive  personal  contacts  with  key 
reporters/editors. 

•  Ability  to  express  complex  technical 
ideas  clearly  and  concisely. 

Investigate  a  starting  salary  of  $32,000  to 
$42,000  and  excellent  benefits  by  sending 
your  confidential  resume,  including  sam¬ 
ples,  to  Neff  T.  Dietrich,  University 
Relations  and  Recruiting,  Ref.  7 1 N, 

GE  Research  and  Development  Center, 
P.O.  Box  8,  Schenectady,  NY  1 230 1 . 

The  mark  of  a  leader. 


GE  Corporate 
Research  and 
Development 

An  Equal  Opportunity  Employer 


EDITORIAL  WRITER 
A  progressive  Southern  daily,  25,000 
circulation,  is  seeking  a  liberal  editorial 
writer  with  a  strong  voice.  We  are  a 
crusading  newspaper  that  is  indepen¬ 
dent,  locally  owned  and  in  competition 
with  the  Gannett  paper.  The  job  entails 
a  balance  of  editing,  layout  and  editor¬ 
ial  writing.  Looking  for  an  aggressive 
journalist,  a  hard  worker  and  a  good 
writer.  Send  resume  and  clips  to  Matt 
Jacobs,  Shreveport  Journal,  PO  Box 
31110,  Shreveport,  LA  71130. 


WE  RE  LOOKING  for  a  talented  person 
to  join  our  copy  desk.  We  want  someone 
with  proven  skills  in  editing,  layout  and 
headline  writing,  a  person  who’s  not 
afraid  of  challenges.  We  prefer  a  person 
with  at  least  three  years  of  experience, 
although  ability  is  more  important.  We 
want  this  person  to  have  Macintosh 
skills  and  experience  so  we  can 
continue  our  emphasis  on  high-quality, 
locally  produced  news  graphics.  We 
offer  competitive  salaries  and  benefits. 
Zone  3.  Please  send  resume,  clips  of 
graphics  and  page  designs  to  Box 
2841,  Editor  &  Publisher. 


MAILROOM  FIELD  SERVICE  -  GMA  has 
an  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  training  of  personnel  on  mailroom 
inserting  equipment.  Individual  must 
have  experience  in  operating  high  speed 
inserting  equipment.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send 
resume  to  Graphic  Management  Associ¬ 
ates,  Inc.,  934  Marcon  Blvd.,  Allen¬ 
town,  PA  18103.  Atten:  Human 
Resources. 


PHOTOGRAPHY 


PHOTOGRAPHER 

Creative  photographer  with  knack  for 
capturing  action  sought  by  small  daily 
in  Northwest  NJ.  Experience  in  color 
required.  Send  B&W  and  color  samples 
to:  Randy  Bergmann,  New  Jersey 
Herald,  PO  Box  10,  Newton,  NJ 
07860. 

PHOTOJOURNALIST  for  picture- 
oriented  Jersey  Shore  newsweeklies. 
Creative  freedom  and  space  to  use. 
Good  working  conditions,  long  hours, 
block  from  beach.  The  SandPaper, 
1816  Long  Beach  Blvd.,  Surf  City,  NJ 
08008. 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daily  newspapers  in  North  America! 


VENEZUELA’S  ENGLISH  NEWSPAPER 
is  looking  for  two  editors  for  immediate 
hiring,  skilled  in  copy  editing  and  layout 
as  part  of  the  newsroom  expansion  in 
Caracas,  The  City  of  Eternal  Spring,  and 
prepare  for  the  national  election  late 
this  year.  Air  ticket  annual  free  airfare 
to  the  US,  good  local  salary  and  other 
benefits  await  the  two  right  persons. 
Send  resume  to  Tony  Bianchi,  Editor, 
The  Daily  Journal,  c/o  Jet  Cargo  Inter¬ 
national,  PO  Box  020010,  Miami,  FL 
33102.  Or  call  directly  to  Caracas  at 
phone  no.  5621122. 


WE’RE  A  MID-SIZED  DAILY  the  under¬ 
dog  in  a  competitive  market  minutes 
from  Manhattan.  We’re  rebuilding  our 
way  to  the  top  and  need  a  city  editor  to 
direct  an  aggressive  young  reporting 
staff.  Must  be  great  with  people  and 
creative  with  ideas  and  not  intimidated 
by  long  hours  and  hands-on  editing. 
Reply  to  Box  2834,  Editor  and 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


WRITERS-REPORTERS  NEEDED 
Farm  Worker  Publications.  Spanish  or 
English.  Bilingual  preferred.  Live-work 
at  UFW  National  Headquarters  in  Cali¬ 
fornia.  Contact  Victor  Aleman,  Box  62, 
La  Paz,  CA  93570.  (805)  822-5571 
EXT.  147. 


PRODUCTION 


COMPOSING  ROOM  MANAGER  with  2 
to  3  years  supervisory  experience  is 
needed  for  fast-growing,  family-owned 
Florida  daily.  Successful  candidate  will 
be  expected  to  complete  a  composing 
room  agenda  only,  overseeing  a  staff  of 
15,  handling  all  supervisory  and  clerical 
duties  and  insuring  that  all  deadlines 
are  met.  Good  pay  and  excellent 
company  benefits  in  a  growing  commer¬ 
cial  and  residential  area.  Non-smoker. 
Submit  resume  along  with  salary 
requirements  to  Vero  Beach  Press  Jour¬ 
nal,  PO  Box  1268,  Vero  Beach,  FL 
32961.  EOE. 


We  are  all  manufacturers  - 
some  make  good,  others 
make  trouble  and  still  others 
make  excuses. 

Anon. 


IMMEDIATE  OPENING:  Pressroom 
Supervisor.  Goss  community  presses. 
Weekly  300,000  circulation  plus 
commercial.  Human  relations  skills  a 
must.  Bilingual  skills  favorable.  Send 
resume  to:  Dennis  Ray,  14814  Shot- 
tery,  Houston,  TX  77015.  Salary 
commensurate  with  experience. 


PRESSROOM  FOREMAN  to  take 
charge  of  our  pressroom.  Must  know 
Goss  Mark  II  Headliner.  Good  benefits 
and  salary.  Located  in  Southern  Califor¬ 
nia.  Send  name  and  telephone  number 
to  Box  2812,  Editor  &  Publisher. 


Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 
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_ HELP  WANTED _ 

_ PRODUCTION _ 

PRODUCTION  MANAGER  for  small 
Zone  5  daily  newspaper  with  substantial 
commercial  web  operation  needed 
immediately.  Knowledge  of  Goss 
Community  and  prepress  operations 
essential.  Experience  with  commercial 
printing  preferred.  Benefits,  salary  of 
$25,000+  or  more  to  right  person, 
plus  excellent  advancement  opportuni¬ 
ties  with  North  America’s  fastest  grow¬ 
ing  newspaper  chain.  Send  resume  and 
salary  requirements  to  Box  2843, 
Editor  &  Publisher. 

SYSTEMS  OPERATIONS  MANAGER  for 
24  terminal  Atex  5000:  accounting, 
classifieds,  editorial,  display  ads 
system  for  15  weekly  community  news¬ 
papers.  Over  300,000  circulation. 
Excellent  company  benefits.  Send 
resume  tO:  Dennis  Ray,  PO  Box  280, 
Channelview,  TX  77530. 


TYPESETTER 

Experienced,  dependable,  with  Compu- 
graphic  Integrator  Power  Page  and  CPL 
training.  Full-time  night  shift  Monday 
through  Thursday  and  daytime  Satur¬ 
days.  Beverly  Hills.  Call  Rick  Woods  or 
Dean  Brierly  (213)  858-7100. 


_ SALES _ 

SALES  REPRESENTATIVE 
Newspaper  distribution  equipment 
manufacturer  offers  an  excellent  oppor¬ 
tunity  for  an  aggressive  sales  represen¬ 
tative.  We  are  seeking  an  individual 
preferably  with  sales  experience  to 
service  our  East  Coast  market.  Reloca¬ 
tion  not  necessary.  Excellent  salary, 
commissions  and  growth  potential. 
Send  resume  to  Box  2811,  Editor  & 
Publisher. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

EXPERIENCED  PUBLISHER/GM 
Successful  former  owner/publisher  will 
make  your  chain  or  independent  daily 
profitable.  Directed  advertising,  circu- 
altion,  editorial,  production,  marketing 
of  own  operation  for  15  years.  TMC 
expertise.  Bottom-line  oriented.  Strong 
motivator.  Master’s  degree  48.  (602) 
375-8373. 

GENERAL  MANAGER/ADVERTISING 
Creative  self-starter.  Communicates 
well  with  all  departments.  Works  closely 
with  civic  groups  in  managing  complex 
projects.  Seeks  position  in  Zone  8  or  9. 
Available  now.  Box  2842,  Editor  & 
Publisher. 

PUBLISHER/GENERAL  MANAGER 
professional  newspaperman.  Success¬ 
ful,  25-year  career.  Strong  advertising, 
sales  training,  profit-minded,  budget¬ 
ing,  organization.  Excellent  motivation¬ 
al  and  managerial  skills.  Community 
involvement.  Proven  track  record.  Write 
Box  2869,  Editor  &  Publisher. 

PUBLISHER 

Small-  to  medium-sized  daily.  If  you 
want  editorial  excellence  and  a  healthy 
bottom  line,  we  need  to  talk.  Over  the 
past  24  years.  I’ve  learned  from  some  of 
the  best  in  the  business,  and  I  can  put 
that  knowledge  to  work  for  you.  Please 
note:  I’m  a  “newspaperman,”  not  a 
“newspaper  executive."  Ink  flows 
through  my  veins,  and  I  find  our  busi¬ 
ness  exciting.  Interested?  Write  Box 
2844,  Editor  &  Publisher.  Please 
enclose  a  copy  of  your  newspaper.  All 
inquiries  answered. 


POSITIONS  WANTED 

_ ADVERTISING _ 

MATURE,  STABLE,  experienced 
display/classified  salesperson  seeks 
permanent,  full-time  employement  on 
established  paper  -  small-medium  size 
community  Western  states.  Excellent 
references.  Box  2872,  Editor  & 
Publisher. 

_ CARTOONIST _ 

EDITORIAL  CARTOONIST  with  4  years 
experience  working  with  daily  paper 
seeks  new  challenge  with  paper  that  is 
aggressive  and  demands  the  competi¬ 
tive  edge  in  strong  drawings  and  clever 
wit.  Resume  and  latest  samples  upon 
request.  Box  2864,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  seeks  work 
with  daily,  under  10,000  circulation. 
Experience  with  5  daily  newspapers. 
Gene  Springer  (701)  572-3119. 

CREATIVE,  AGGRESSIVE,  young  yet 
seasoned  circulation  director  seeks  new 
challenge  in  Zones  7,8  or  9  in  competi¬ 
tive  market.  Fortes  in  marketing,  orga¬ 
nization  &  training.  Box  2873,  Editor  & 
Publisher. 

_ EDITORIAL _ 

BOOKS  EXCITE  when  reviews  spur 
controversy.  Let  me  enliven  your  bixrk 
section  or  start  one  from  scratch.  BSJ, 
MA  Lit,  14  years  reviewer,  editor,  repor¬ 
ter.  Conservative  viewpoint.  Resume, 
clips:  Box  212,  Hopewell,  NJ  08525. 

DYNAMIC.  AWARD-WINNING  reporter 
with  2  years  experience  and  Columbia 
University  MSJ  seeks  general  asign- 
ment  position  on  daily.  Zone  4,  6,  8  or 
9.  Spanish  fluency.  Call  Dorsey  (617) 
627-4311  days,  627-9234  evenings. 


POSITIONS  WANTED 

_ EDITORIAL _ 

FEATURE  WRITER:  Nine  years  experi¬ 
ence  including  entertainment  (pop 
music)  and  hard  news,  now  seeking 
move  to  major  daily  outside  the 
Midwest.  Award-winner;  great  clips. 
Box  2862,  Editor  &  Publisher. 

FORMER  EDITOR,  reporter/ 
photographer  wants  to  return  to  news- 
papering  in  Wisconsin.  23  years  experi¬ 
ence.  Weekly  or  daily.  Respond  to  Box 
2865,  Editor  &  Publisher. 

GOOD  GOD,  I  always  thought  newspap¬ 
ers  were  on  the  side  of  the  underdog. 
How  about  hiring  a  52-year-old  news¬ 
man  who  has  talent,  drive,  spelling  and 
wofdsmith  skills,  photography  and  edit¬ 
ing  background,  lots  of  experience  and 
above  all,  common  sense.  Just  call  Jim 
Williams,  (509)  448-1  131  or 
448-8206.  Rt.  12,  Box  778  F, 
Spokane,  WA  99223. 

RELIGION  EDITOR/WRITER  for  large 
daily  or  chain.  Former  owner/editor/ 
columnist  with  1988  master’s  degree 
wants  to  build  your  religion  readership. 
Mature,  conscientious,  hard-working. 
(602)  375-8373. 


SPORTS  WRITER  at  15,000  Indiana 
daily  ready  for  next  step  up  career 
ladder.  If  you’re  looking  for  someone  to 
help  improve  your  sports  section,  look 
no  further.  Any  zone.  Call  Russ 
Lemmon  at  (812)  882-5462  after¬ 
noons  or  evenings. 

TOUGH,  BUT  FAIR.  This  University  of 
Missouri  graduate  has  the  knowledge 
and  experience  to  cover  all  city  beats, 
along  with  crisp  feature  writing. 
Currently,  I  am  a  reporter  and  do  some 
editing  work  in  a  small  town  in  Zone  5. 
For  resume  and  clips,  write  to  Box 
2860,  Editor  &  Publisher. 


E&P  Classified  has  the  most  extensive  classi¬ 
fied  columns  in  the  industry  —  because 
advertisers  know  where  to  place  their  ads  for 
RESULTS! 

Whether  you’re  selling  a  newspaper,  a  print¬ 
ing  press  or  other  equipment,  services,  sup¬ 
plies  .  .  .  searching  for  an  employee 
.  ,  .  whatever  your  offer  is  to  the  newspaper 
trade,  E&P  is  your  best  possible  vehicle  be¬ 
cause  it  reaches  newspaper  people  like  no 
other  medium.  E&P  is  the  “bible  of  the  indus¬ 
try,”  and  is  its  people-to-people  meeting 
place.  Use  E&P  Classified,  when  you  want 
results. 


All  mail  and  calls  go  to: 
EDITOR  &  PUBLISHER 
11  West  19  St.,  NY,  NY. 
Call  212-675-4380. 


EDITORIAL/Spqrts/Graphic  Artist  wants 
position  on  mid-size  daily.  10  years 
experience.  I  also  have  MAC  knowledge. 
Box  2871,  Editor  &  Publisher. 


EDITOR  of  small  daily  -  former  news 
editor,  copy  editor  metro  daily  -  seeks 
news  editor’s  slot.  Fast,  capable,  hard- 
worker.  May  1  move  possible.  Box 
2866,  Editor  &  Publisher. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suourban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news- 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
college  paper.  Monthly  newspaper  job, 
January  1988,  company-wide  budget 
cuts.  Cheryl  A.  Spencer,  718  N.  32nd 
Ave.,  Hollywood  FL  33021. 


TOUGH,  HUNGRY  reporter  on  small 
city  daily  seeks  switch  to  metropolitan 
newspaper.  City  hall,  courthouse, 
education,  financial,  sports  and 
features  experience  since  1983,  will 
relocate.  Write  to  Box  2851,  Editor  & 
Publisher. 

WRITE  THIS  WAY  to  a  full-time  feature 
writer  with  wit  and  grit.  3  years  daily 
experience.  Zone  2  preferred.  Write  to 
Box  2846,  Editor  &  Publisher. 


PRODUCTION 


PRESSROOM  FOREMAN  newspaper 
and  commercial.  25  years  experience  of 
which  15  years  is  supervisory.  Seeking 
to  relocate  to  Zone  4.  Complete  resume 
with  references  upon  request.  Box 
2845,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY  — 

The  Ten  Commandments  of  covering  the  PTL  scandal 


By  Richard  Oppel 

On  March  19,  [1987]  Jim  Bakker 
resigned  as  PTL  president  and  said,  in 
a  quavering  voice  heard  over  our 
speakerphone,  “I  am  not  able  to  mus¬ 
ter  the  resources  to  combat  a  new 
wave  of  attack  that  1  have  learned  is 
about  to  be  launched  against  us  by  the 
Charlotte  Observer,  which  has 
attacked  us  incessantly  for  the  past  1 2 
years.” 

When  Bakker  hung  up,  those  in  my 
office  knew  that  our  pursuit  of  a  story 
would  change  television  evangelism. 
Federal  investigations  were 
launched,  congressional  hearings 
were  held,  contributions  fell,  the 
industry  debated  reforms,  and  the 
term  “tv  evangelist”  —  at  least  in 
some  corners  —  became  a  pejora¬ 
tive. 

Bakker’s  resignation  followed  a 
yearlong  campaign  by  PTL  to  halt  our 
reporting,  undermine  our  credibility 
and  damage  our  business. 

Through  the  siege  of  that  year,  and 
during  subsequent  months,  we 
relearned  a  few  things  about  coverage 
of  the  big  investigative  story. 

May  1  share  with  you  “The  Ten 
Commandments  of  covering  the  PTL 


(Oppel  is  editor  of  the  Charlotte 
[N.C.j  Observer,  This  is  a  reprint  of  a 
speech  he  recently  made  at  the 
National  Press  Foundation  annual 
awards  dinner  in  Washington,  D.C.) 


Vhe  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 

(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


scandal?”  They  are  as  follows: 

Number  1 .  Thou  shalt  not  be  super¬ 
ficial.  A  newspaper  today  has  the 
capacity  to  tell  the  long,  complex 
story  —  and  to  tell  it  accurately  — 
and  it  owes  it  to  its  community  to  use 
this  capacity. 

The  PTL  story  was  at  the  soul  of 
newspapering:  one  reporter,  working 
with  a  telephone,  documents  and 
notes;  sorting,  selecting,  reconciling 
and  discarding  facts,  figures,  con¬ 
tradictions  and  partial  truths  in  a  way 
that  ultimately  demonstrated  a  pat¬ 
tern  of  lies,  extravagances  and  appar¬ 
ently  illegal  activity.  Because  of  the 
meticulousness  of  our  reporters, 
especially  Charles  Shepard,  we  did 
not  publish  one  correction  in  more 
than  four  years. 

Number  2.  Thou  shalt  not  pick 
.sides.  We  could  have  portrayed  Jes¬ 
sica  Hahn  as  a  heroine,  an  innocent 
church  secretary  victimized  in  a 
motel  room.  Some  media  did.  We 
would  also  feel  foolish  today  if  we  had 
abandoned  an  approach  of  skeptical 
neutrality. 

Number  3.  Thou  shalt  not  talk  out  of 
school.  When  we  got  into  the  heat  of 
the  PTL  in  early  1986,  we  put  a  lid  on 
all  files,  correspondence  and  discus¬ 
sions  about  PTL  even  in  the  news¬ 
room.  We  wanted  no  Joke,  sarcastic 
remark,  not  even  a  wiseacre  budget 
line  to  poison  the  professionalism  of 
our  coverage  and  risk  our  credibility 
in  the  eyes  of  readers. 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

Eeane 

WEINBERG 

INSURANCE  AGENCY,  INC. 


Number  4.  Thou  shalt  not  become  a 
part  of  the  story.  We  did  not  see  our 
coverage  as  a  battle  between  our 
newspaper  and  a  tv  evangelist, 
although  Jim  Bakker  sought  to  por¬ 
tray  it  as  such. 

After  Bakker’s  resignation,  we 
declined  requests  for  interviews  and 
talk  show  appearances  so  that  we 
would  not  —  in  the  minds  of  our 
readers  —  slip  into  the  role  of  a  PTL 
adversary.  We  felt  the  anger  of  some 
of  our  colleagues  in  the  national 
media  for  refusing  to  respond  to  their 
requests. 

Number  5.  Thou  shalt  not  rely  on 
secondary  sources.  All  too  frequently 
we  and  other  newspapers  publish  arti¬ 
cles  attributed  to  other  media  whose 
reports  we  have  not  verified  indepen¬ 
dently.  We  may  invoke  the  name  of  a 
reputable  organization  when  we  say 
“ABC  News  reported  last  night  ...” 
But  what  we  have  not  done  is  to  pro¬ 
vide  our  readers  with  an  independent 
assessment  of  original  source  mate¬ 
rial.  We  should  where  we  can,  even  if 
it  all  means  publishing  a  day  later  or 
not  at  all. 

Number  6. Thou  shalt  not  pontifi¬ 
cate.  1  think  that  newspaper  reporters 
today  spend  too  much  time  offering 
their  opinions  on  tv  talk  shows.  When 
we  engage  in  such  pontification.  we 
risk  draping  ourselves  in  arrogance 
and  becoming  known  as  opinion 
purveyors  rather  than  reporters.  Our 
mission  is  to  report  with  precision, 
write  with  clarity  and  flair,  and  then 
go  home,  get  a  cool  drink  and  shut  up. 

Number  7.  Thou  shalt  be  prepared 
to  manage  substantial  news  tensions 
during  coverage  of  a  story  like  the  PTL 
scandal. 

We  faced  conflict  between  report¬ 
ers  who  wanted  to  publish  something 
now  and  editors  pressing  for  more 
reporting,  more  detail.  We  faced  the 
tension  that  isolated  much  of  the  staff 
from  one  reporter,  whose  byline, 
because  of  his  work,  was  rarely  seen. 

Number  8.  Thou  shalt  not  under¬ 
estimate  the  subject  of  your  coverage 
when  that  subject  is  a  major  media 
enterprise. 

After  we  published  articles  in  early 
1986,  Jim  Bakker  launched  his 
national  “Enough  Is  Enough”  cam¬ 
paign  to  halt  the  Observer's  inquiry. 
It  came  with  bumper  stickers,  bill¬ 
boards,  mass  mailings,  a  recording  by 
Tammy  Bakker  and,  most  power¬ 
fully,  with  Jim  Bakker’s  televised 
(Continued  on  page  57) 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

Edmonton  Journal 

Edmonton,  Alberta 

The  Advertiser-Journal 

Montgomery,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Herald 

New  Britain, 
Connecticut 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 


The  Windsor  Star 

Windsor,  Ontario 

The  Globe 

Joplin,  Missouri 

The  Globe  and  Mail 

Toronto,  Ontario 

News  &  Times 

Huntsville,  Alabama 

News-Piedmont 

Greenville, 

South  Carolina 

The  Gleaner 

Henderson,  Kentucky 

Wausau  Daily  Herald 

Wausau,  Wisconsin 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 


The  Press-Journal  j||0  [)3j|y  Review 

Vero  Beach,  Florida  Hayward,  California 

rimes-Reporter  The  Stock  Journal 

New  Philadelphia,  Ohio  Adelaide,  Australia 

Pioneer  Press-Dispatch  TurunSanomat 

St.  Paul,  Minnesota  Turku,  Finland 


THE  HARRIS 

8300...AN 

INTEGRAIED 

PRE-PRESS 

SYSTEM  THArS 

AFFORDABLE 


The  Harris  8300  integrated  newspaper  ^stem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  sp)eed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  n^s.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX;  510-959-6418)  or  call  l-800-4-HARRIS,ExL4100. 


fil  HARRIS 


THE  CONSCIENCE 


“He’s  seen  it  all,  done  it  all.  He  can 
always  spot  a  phony.”  That’s  how  one 
colleague  described  The  Cincinnati 
Post  photographer  Melvin  Grier.  But 
Grier’s  rough  exterior  hides  enormous 
sensitivity  and  talent. 

He  puts  his  best  into  each  assign¬ 
ment,  whether  it’s  a  riot  or  a  society 
ball.  He  hates  contests,  but  he  did  enter 


one  when  he  learned  the  reward  was 
serving  as  a  mentor  to  black  youths 
for  a  year.  In  1986,  his  editors  entered 
him  in  another  contest  and  he  was 
named  Ohio  Newspaper  Photogra¬ 
pher  of  the^r. 

Melvin  Grier.  Humanist,  artist, 
conscience.  One  of  the  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
!!B  NEWSPAPERS 
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